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ASX ANNOUNCEMENT 

16 July 2020 

Membership launch investor briefing 

San Francisco-based Life360, Inc. (Life360 or the Company) (ASX: 360) will today host an investor 
briefing to provide an overview of the launch of its new membership offering. The accompanying slide 
presentation is attached.   

Investor Conference Call details 

An Investor Conference Call with Chris Hulls (Co-Founder and CEO) and Ariana Hellebuyck, Vice 
President of Marketing, will be held today Thursday 16th July at 9.30am AEST (Wednesday, 15th July 
at 4.30pm US PT). The call will be held as a Zoom webinar.  

Participants wishing to view the presentation slides and ask questions should register and join via 

their browsers here 
 
Participants joining via telephone will be in a listen only mode. 
Dial in details 
Australia:  +61 2 8015 6011  
US: +1 669 900 6833 
Other countries: https://life360.zoom.us/u/abVO4mVP89 
Meeting ID: 928 5087 5165 
 
Representatives of the media are welcome to join as listen only participants. 
A replay will be available after the call at https://investors.life360.com. 
 

Authorisation 
 
Chris Hulls, Director, Co-Founder and Chief Executive Officer of Life360 authorised this announcement 
being given to ASX. 
 

About Life360 
 
Life360 operates a platform for today’s busy families, bringing them closer together by helping them 
better know, communicate with and protect the people they care about most. The Company’s core 
offering, the Life360 mobile app, is a market leading app for families, with features that range from 
communications to driving safety and location sharing. Life360 is based in San Francisco and had more 
than 28 million monthly active users (MAU) as at March 2020, located in more than 160 countries. 

Contacts 

For investor enquiries: 
Jolanta Masojada, +61 417 261 367, 
jmasojada@life360.com 

For media enquiries: 
Giles Rafferty, +61 481 467 903 
grafferty@firstadvisers.com.au 
 

Life360’s CDIs are issued in reliance on the exemption from registration contained in Regulation S of the US Securities Act of 1933 (Securities 
Act) for offers of securities which are made outside the US. Accordingly, the CDIs, have not been, and will not be, registered under the Securities 
Act or the laws of any state or other jurisdiction in the US. As a result of relying on the Regulation S exemption, the CDIs are ‘restricted securities’ 
under Rule 144 of the Securities Act. This means that you are unable to sell the CDIs into the US or to a US person who is not a QIB for the 
foreseeable future except in very limited circumstances until after the end of the restricted period, unless the re-sale of the CDIs is registered 
under the Securities Act or an exemption is available. To enforce the above transfer restrictions, all CDIs issued bear a FOR Financial Product 
designation on the ASX. This designation restricts any CDIs from being sold on ASX to US persons excluding QIBs. However, you are still able to 
freely transfer your CDIs on ASX to any person other than a US person who is not a QIB. In addition, hedging transactions with regard to the 
CDIs may only be conducted in accordance with the Securities Act.  

https://life360.zoom.us/webinar/register/WN_aU2mRdcXTr-T1Qbyh7N04w
https://life360.zoom.us/u/abVO4mVP89
mailto:grafferty@firstadvisers.com.au
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Disclaimer
This document dated 16 July 2020 has been prepared by Life360, Inc. (ARBN 629 412 942) (Company) and is provided for information purposes only. It contains summary information about the Company and its 
activities and is current as at the date of this document.  It should be read in conjunction with the Company’s periodic and continuous disclosure announcements filed with the Australian Securities Exchange, 
available at www.asx.com.au.
 
This document does not constitute an offer, invitation, solicitation or recommendation with respect to the purchase or sale of any security in the Company nor does it constitute financial product advice.  This 
document is not a prospectus, product disclosure statement or other offer document under Australian law or under any other law.  This document has not been filed, registered or approved by regulatory 
authorities in any jurisdiction.
 
The information contained in this document is not intended to be relied upon as advice or a recommendation to investors and does not take into account the investment objectives, financial situation, taxation 
situation or needs of any particular investor. An investor must not act on the basis of any matter contained in this document but must make its own assessment of the Company and conduct its own investigations 
and analysis. Investors should assess their own individual financial circumstances and consider talking to a financial adviser, professional adviser or consultant before making any investment decision.
 
By reading this document you agree to be bound by the limitations set out in this document. No representation or warranty, express or implied, is made as to the accuracy, reliability, completeness or fairness of 
the information, opinions, forecasts, reports, estimates and conclusions contained in this document.  To the maximum extent permitted by law, none of the Company and its related bodies corporate, or their 
respective directors, employees or agents, nor any other person accepts liability for loss arising from the use of or reliance on information contained in this document or otherwise arising in connection with it, 
including without limitation any liability from fault of negligence.
 
Past performance is not indicative of future performance and no guarantee of future returns is implied or given. Nothing contained in this document nor any information made available to you is, or shall be relied 
upon as, a promise, representation, warranty or guarantee as to the past, present or the future performance of the Company. 
 
Certain statements in this document constitute forward looking statements and comments about future events, including the Company's expectations about the performance of its business.  Such forward 
looking statements involve known and unknown risks, uncertainties, assumptions and other important factors, many of which are beyond the control of the Company and which may cause actual results, 
performance or achievements to differ materially from those expressed or implied by such statements. Forward looking statements are provided as a general guide only, and should not be relied on as an 
indication or guarantee of future performance.  Given these uncertainties, recipients are cautioned to not place undue reliance on any forward looking statement.  Subject to any continuing obligations under 
applicable law the Company disclaims any obligation or undertaking to disseminate any updates or revisions to any forward looking statements in this document to reflect any change in expectations in relation 
to any forward looking statements or any change in events, conditions or circumstances on which any such statement is based.
 
Investors should note that this document may contain unaudited financial information for the Company that has been prepared by the Company’s management.  The Company’s results are reported under 
US-GAAP.  Investors should be aware that certain financial data included in this presentation including direct revenue, indirect revenue, average revenue per paying circle (ARPPC), average revenue per User 
(ARPU) and annualised monthly revenue (AMR) is “non-IFRS information” under Regulatory Guide 230 (Disclosing non-IFRS financial information) published by ASIC or “non-GAAP financial measures” within the 
meaning of Regulation G of the US Securities exchange Act of 1934. Note that the Company is not required to comply with Regulation G, and it does not provide a reconciliation and other disclosures about its 
non-IFRS information or non-GAAP financial measures that would be required by Regulation G.

All values are stated in US dollars unless otherwise stated.
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Ariana Hellebuyck
VP of Marketing

Chris Hulls
Co-founder and CEO

Note: Use “raise hand” option through conference browser to ask a question. You will be 
prompted to unmute your audio. Questions will be answered at the end of the call.



Life360 Membership is here.
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Modern life has become complex. Today, we are 
living through an unprecedented pandemic, and 
the quick-changing world demands new ways to 
keep families safe.

We believe family safety should not come at a 
premium, nor be a lengthy process. Life360 
membership provides comprehensive peace of 
mind from the digital world to the physical world, 
seamlessly through the Life360 app.

The safety needs of modern 
families have evolved
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$140/month

$19.99/month
Life360 Cost

Roadside Assistance

$45/month

Stolen Phone
Reimbursement

$20/month

$16/month

Geozilla
Driver Reports

$5/month

Smart Family™

$10/month

Crime
Report

$10/month

$15/month

Nurse Helpline

SOS Alert

Driver Reports

Stolen Phone 
Reimbursement

ID Theft Protection

Crash Detection

Disaster Assistance

Travel Assistance

Location Sharing
And more...

$256.34/month
Total Cost*
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Core User Experience

New Membership Architecture
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New Feature

SOS with 24/7 Emergency Dispatch
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Introducing

Family Safety Assist
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Introducing

Family Safety Assist
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New Service

ID Theft Protection
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Membership Benefits

Life360 Perks
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Brand & Marketing

Updated Life360 Website
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Announcement emails

Member Welcomes
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Product Marketing

In-App Membership Upsells
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Brand & Marketing

Social Media & Marketing Campaign
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Life360 Membership Tiers
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Membership allows us to offer services that hit 
the emotional triggers of every life stage
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Location and Communication

Crash and Roadside Assistance

Identity Protection

SOS

Disaster, Medical, and Travel Assistance

Ongoing Features & Services (i.e. wearables, Life360 insurance offerings, etc)



19Life360 Membership Launch  |  July 2020

Life360 Membership 
Launched US rollout on time in spite of Covid lockdowns

30 June

1% Rollout
3 July

25% Rollout
6 July

50% Rollout
12 July

100% Rollout
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Membership will directly benefit Life360’s 
most important financial drivers
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Q&A

Life360 Membership Launch  |  July 2020


