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Disclaimer

This document dated 10 September 2020 has been prepared by Life360, Inc. (ARBN 629 412 942) (Company) and is provided for information purposes only. It contains summary information
about the Company and its activities and is current as at the date of this document. It should be read in conjunction with the Company’s periodic and continuous disclosure announcements filed
with the Australian Securities Exchange, available at www.asx.com.au.

This document does not constitute an offer, invitation, solicitation or recommendation with respect to the purchase or sale of any security in the Company nor does it constitute financial product
advice. This document is not a prospectus, product disclosure statement or other offer document under Australian law or under any other law. This document has not been filed, registered or
approved by regulatory authorities in any jurisdiction.

The information contained in this document is not intended to be relied upon as advice or a recommendation to investors and does not take into account the investment objectives, financial
situation, taxation situation or needs of any particular investor. An investor must not act on the basis of any matter contained in this document but must make its own assessment of the Company
and conduct its own investigations and analysis. Investors should assess their own individual financial circumstances and consider talking to a financial adviser, professional adviser or consultant
before making any investment decision.

By reading this document you agree to be bound by the limitations set out in this document. No representation or warranty, express or implied, is made as to the accuracy, reliability,
completeness or fairness of the information, opinions, forecasts, reports, estimates and conclusions contained in this document. To the maximum extent permitted by law, none of the Company
and its related bodies corporate, or their respective directors, employees or agents, nor any other person accepts liability for loss arising from the use of or reliance on information contained in
this document or otherwise arising in connection with it, including without limitation any liability from fault of negligence.

Past performance is not indicative of future performance and no guarantee of future returns is implied or given. Nothing contained in this document nor any information made available to you
is, or shall be relied upon as, a promise, representation, warranty or guarantee as to the past, present or the future performance of the Company.

Certain statements in this document constitute forward looking statements and comments about future events, including the Company's expectations about the performance of its business. Such
forward looking statements involve known and unknown risks, uncertainties, assumptions and other important factors, many of which are beyond the control of the Company and which may
cause actual results, performance or achievements to differ materially from those expressed or implied by such statements. Forward looking statements are provided as a general guide only, and
should not be relied on as an indication or guarantee of future performance. Given these uncertainties, recipients are cautioned to not place undue reliance on any forward looking statement.
Subject to any continuing obligations under applicable law the Company disclaims any obligation or undertaking to disseminate any updates or revisions to any forward looking statements in
this document to reflect any change in expectations in relation to any forward looking statements or any change in events, conditions or circumstances on which any such statement is based.

Investors should note that this document may contain unaudited financial information for the Company that has been prepared by the Company’s management. The Company’s results are
reported under US-GAAP. Investors should be aware that certain financial data included in this presentation including direct revenue, indirect revenue, average revenue per paying circle
(ARPPC), average revenue per User {ARPU) and annualised monthly revenue (AMR) is “non-IFRS information” under Regulatory Guide 230 (Disclosing non-IFRS financial information) published by
ASIC or “non-GAAP financial measures” within the meaning of Regulation G of the US Securities exchange Act of 1934. Note that the Company is not required to comply with Regulation G, and it
does not provide a reconciliation and other disclosures about its non-IFRS information or non-GAAP financial measures that would be required by Regulation G.

All values are stated in US dollars unless otherwise stated.
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The world’s leading family safety service.

Family love is universal, and we are all connected by the need to keep
loved ones safe. That's why Life360 is trusted by over 25 million members
worldwide across 13 languages—and counting.
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Life360

Company Snapshot

US HQ

San Francisco-based

~200

Employees

Note : All references in this presentation to $ are to US$

@) Lire3s0

360.AX

ASX-listed
CHESS Depository Interest (CDI)

~AS600m

Market capitalisation
4 September 2020

IPO

May 2019

$58.4m

Net cash at June 2020
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Life360

Business Snapshot

25m 845k 195 13

Monthly Active Users Paying Circles countries languages
at June 2020 (subscribers) at June 2020

$77.9m $38.7m $(2.6)m

June 2020 Annualised Monthly Normalised CY20 H1 revenue* CY20 H1 underlying EBITDA loss**
Revenue +57% YoY +82% YoY improvement

*Includes non-recurring adjustment of approximately $0.9 million in relation to deferral of subscription revenue ** Includes non-recurring adjustment and excludes stock based compensation
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Market opportunity

Life360 has significant growth opportunity in US and international markets

MONTHLY ACTIVE USER BASE BY GEOGRAPHY

MAU PENETRATION OF POPULATION %

Rest of World

Canada
Australia

India, Mexico, \
Brazil

Europe - top 5

Europe - top India, Australia Canada
5 Mexico, Brazil
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“Freemium” model

Monetises free users and subscribers

Free users

Indirect CY20 H1 REVENUE (% TOTAL)
revenue

Indirect

Sign ups

Subscribers
(Paying Circles) Direct International US Direct
= revenue Direct
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“Freemium” model

Users convert into subscribers over a very extended timeframe

1Q18 USER COHORT REVENUE' VS SUBSCRIBER RETENTION?

_

==1Q18 revenue retention 1Q18 subscriber retention

™M 3M 5M 7M OM 1M 1BM 1BM 17M 19M 2IM 23M 25M

1 Revenue retention is calculated as month X's revenue relative to the first full month’s revenue after the user cohort is acquired. Includes subscription revenue only
as indirect revenue was not significant in 1Q18; 2 Subscriber retention is based on US and international subscribers for all products

@) Lire3s0

A Revenue retention compares
favourably to consumer Saa$S peers

A Net revenue retention is
significantly higher than subscriber
retention due to:

0 Increases in cohort ARPPC over
time through upsell to
subscription

0 Subscriber churn is offset by

users converting to subscriptions
over time
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Growing revenue in midst of COVID-19 and
improving margin profile

QUARTERLY REVENUE* ($M) QUARTERLY EBITDA** MARGIN PROFILE (%)

20%
0%
-20%
-40%
-60%
-80%
-100%
-120%
-140%

m Direct Indirect

Q117 Q2 Q3 Q4 Q118 Q2 Q3 Q4 Q119 Q2 Q3 Q4 Q1 Q2
17 17 07 18 18 18 19 19 19 20 20

Underlying EBITDA

1Q16 2Q16 3Q16 4Q16 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 == Undeerlying EBITDA (excluding User Acquisition)

A Direct revenue comprises subscription fees paid by Paying Circles for subscription products

Alndirect revenue is revenue generated from the sale of third party products and services in partnership with companies
such as Allstate, and insights into the data we collect from our user base

AExcludes ADT partnership revenue. December 2018 excludes revenue generated by the Allstate proof of concept trial

*2Q20 Revenue is underlying revenue including non-recurring adjustment ** Underlying EBITDA excludes Stock Based Compensation
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Direct Revenue - strong subscription
retention while growing ARPPC

PAYING CIRCLES (000s) AVERAGE REVENUE PER PAYING CIRCLE (ARPPC)

. $71.72
m Driver Protect Life360 Plus Other us @ |nternational $70.27

$58.90 $59.83

$46.52

$40.24 $39.29

$33.4

T T T

H16  2H16 THI7  2H17 THI8  2HI8 THI9 2HI9 1H20 H16  2H16 H17  2HI7  1HI8  2HI8  THI9  2H19  1H20

A 21% growth in TH 20 Paying Circles to 845K A ~12% YoY increase in 1H20 ARPPC supported by growth in
A Impressive subscriber retention in the face of disruptions Driver Protect and higher proportion of monthly versus
associated with COVID-19 annual subscriptions
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Indirect Revenue - strong growth in
data and lead generation

Data

A Data revenue continued to deliver strong YoY growth
reflecting Life360’s expanded reach

CONTRIBUTION TO INDIRECT REVENUE
(CY20 H1)

A However COVID-19 is proving detrimental to certain Allstate
data customers with slowdown expected in H2

Lead generation

A Auto insurance lead generation with Allstate formally
launched in May 2019

A Monthly contribution of $0.5 million of high margin
revenue with significant upside

A While COVID-19 has impacted the pace of expansion,
this revenue opportunity continues to be developed
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