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ASX ANNOUNCEMENT 

30 April 2021 

2021 Annual General Meeting – Chairman and 
CEO speeches 

San Francisco-based Life360, Inc. (Life360 or the Company) (ASX: 360) will today hold its 2021 
Annual General Meeting.  

Meeting details 

The Annual General Meeting will be by way of a virtual meeting which will be held electronically 
via webcast and an online voting platform. The meeting will take place at 9.30am (Sydney time) 
today on 30 April 2021 (4.30pm San Francisco time on 29 April 2021).    

Shareholders and other interested parties are able to join the virtual AGM here. 
Meeting ID 388-472-095. 
 

Speeches and Presentations 

Accompanying commentary and the presentations from Chairman John Philip Coghlan and Co-
Founder and Chief Executive Officer, Chris Hulls are attached. 

 

Authorisation 

Chris Hulls, Director, Co-Founder and Chief Executive Officer of Life360 authorised this 
announcement being given to ASX. 

About Life360 

Life360 operates a platform for today’s busy families, bringing them closer together by helping 
them better know, communicate with and protect the people they care about most. The Company’s 
core offering, the Life360 mobile app, is a market leading app for families, with features that range 
from communications to driving safety and location sharing. Life360 is based in San Francisco and 
had more than 28 million monthly active users (MAU) as at March 2021, located in 195 countries.  

Contacts 
 
For investor enquiries:     For media enquiries: 
Jolanta Masojada, +61 417 261 367   Giles Rafferty, +61 481 467 903 
jmasojada@life360.com    grafferty@firstadvisers.com.au 

 
Life360’s CDIs are issued in reliance on the exemption from registration contained in Regulation S of the US Securities Act of 1933 (Securities Act) 
for offers of securities which are made outside the US. Accordingly, the CDIs, have not been, and will not be, registered under the Securities Act or 
the laws of any state or other jurisdiction in the US. As a result of relying on the Regulation S exemption, the CDIs are ‘restricted securities’ under 
Rule 144 of the Securities Act. This means that you are unable to sell the CDIs into the US or to a US person who is not a Qualified Institutional 
Buyer (QIB) for the foreseeable future except in very limited circumstances until after the end of the restricted period, unless the re-sale of the CDIs 
is registered under the Securities Act or an exemption is available. To enforce the above transfer restrictions, all CDIs issued bear a FOR Financial 
Product designation on the ASX. This designation restricts any CDIs from being sold on ASX to US persons excluding QIBs. However, you are still 
able to freely transfer your CDIs on ASX to any person other than a US person who is not a QIB. In addition, hedging transactions with regard to 
the CDIs may only be conducted in accordance with the Securities Act. 
 
 

  

https://web.lumiagm.com/
mailto:jmasojada@life360.com
mailto:grafferty@firstadvisers.com.au
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Chairman and CEO’s Speeches and Presentations 

John Philip Coghlan - Chairman 

 

Slide 2 

Good afternoon to our US investors and good morning to our Australian investors.  Welcome to 
the Annual General Meeting of Life360 Inc. 

My name is John Philip Coghlan and I am the Chairman of Life360. On behalf of the Board, it is 
my pleasure to address shareholders at Life360’s 2021 AGM. 

Today we are very pleased to welcome those of you participating online through our virtual meeting 
platform provided by Lumi in partnership with our share registrar Computershare.  This allows 
Shareholders, Proxies and Guests to attend the meeting virtually. All attendees can watch a live 
webcast of the meeting. In addition, shareholders and proxies have the ability to ask questions 
and submit votes. 

It is now after 4:30pm in San Francisco, California on April 29 and correspondingly after 9:30am 
in Sydney, Australia on April 30.  

I have been advised that a quorum is present for the matters to be considered at this meeting.  I 
therefore declare this AGM open and welcome each of you to the virtual platform.  

Before I proceed with the business of the Meeting, I would like to introduce my fellow Directors. In 
the US are: 

• Chris Hulls, our CEO and Co-Founder, and an Executive Director; 

• Alex Haro; a Co-Founder and Non-Executive Director; 

• Brit Morin; Independent Non-Executive Director; 

• Mark Goines; Independent Non-Executive Director; and Chairman of the Remuneration 
and Nomination Committee. 

• Randi Zuckerberg; Independent Non-Executive Director; 

In Australia are: 

• James Synge; Independent Non-Executive Director; and 

• David Wiadrowski; Independent Non-Executive Director, and Chairman of the Audit and 
Risk Committee. 

Also attending in the US today are Russell Burke our Chief Financial Officer, Jeremy Liegl, our 
General Counsel and Corporate Secretary, and our auditor Dan Harris from BDO. 

The agenda for the Meeting today will be as follows: 

• Firstly, I will give a short address on Life360’s performance for the 2020 year and an 
overview of the company’s strategy.  

• This will be followed by a presentation from our CEO Chris Hulls. 

• I will then outline the meeting procedures and continue to the formal items of business. 

Slide 3 

2020 was a uniquely challenging year for Life360 and the world. Despite the worsening impact of 
COVID-19 over the course of the year, the business exhibited remarkable resilience.  

The next important step of our strategy - the launch of our family safety Membership model - was 
implemented without missing a beat. Membership significantly expands the value that Life360 
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provides to families at every life stage, and we are optimistic that these additional features will 
drive long term growth in revenue.  

Our family services keep loved ones safe and secure.  The value this provides to the community 
is demonstrated on this slide. Our premium services quite literally save lives - in 2020 we 
dispatched more than 14,000 ambulances to our subscribers. The testimonial is one of many we 
receive on a daily basis, and illustrates how our word-of-mouth remains so strong. 

Slide 4 

Despite the challenges of 2020, Life360 delivered statutory revenue of US$80.7 million up 37% 
year-on-year. Underlying revenue growth was 39%, at the upper end of guidance we provided to 
the market. Annualised December 2020 Monthly Revenue reached US$89.7 million. 

Underlying EBITDA loss of US$(7.0) million improved significantly, with a 44% year-on-year 
reduction from US$(22.9) million in 2019. The flexibility of our discretionary expense model was 
particularly important in allowing us to navigate the significant change in the operating environment 
brought on by the pandemic. The increase in revenue, and decrease in operating losses were 
achieved despite the impact on top-of-funnel acquisition brought about by COVID. 

Life360 finished 2020 with a strong balance sheet and a cash balance of US$56.6 million. This 
provides the company with a strong foundation to fund future growth. 

These financial results were supported by the delivery of improving operational metrics.  Chris will 
outline these in his address, together with an update on the accelerating momentum achieved in 
the first quarter of 2021. 

Slide 5 

I want to provide an update on the strategic review announced to the market on 25th February. 
The Board determined to conduct a review of strategic alternatives given current valuations in the 
US for high growth technology companies, and inbound interest received.   

Earlier this week we announced that we had entered into a non-binding term sheet for the 
acquisition of Jiobit, provider of wearable location devices for young children, pets and 
seniors.  Chris will provide more details in his address. 

While Jiobit marks the first step in our strategic review, it is not complete. We are continuing to 
look at additional assets that will accelerate our vision, including larger acquisitions that could be 
funded with vehicles that would simultaneously result in our dual listing on a US exchange. We’ve 
specifically honed in our search on companies in the insurance vertical, which is a sector that is 
currently getting significant attention from investors in our home market of the US. 

There is no certainty that the review will result in any transaction or any changes to current listing 
arrangements. We remain committed to our existing strategic plan, and will only consider 
complementary pathways that result in a significant increase in shareholder value. 

In closing, I’d like to thank my fellow Board members for the contribution they make to Life360. 
Shareholders greatly benefit from their expertise and wise counsel, particularly through turbulent 
times such as 2020. I’d like to welcome our newest Director, Randi Zuckerberg who joined the 
Board in January.  Randi brings a depth of experience to the company, including her work scaling 
Facebook in its early days, and creating Facebook Live.  

On behalf of the Board, I’d like to thank our talented colleagues for their dedication and hard work, 
particularly in the challenging circumstances brought about by COVID-19. I would like to 
acknowledge the astute leadership of Chris Hulls who steered the company through uncharted 
territory, delivering the Membership model on time, and positioning Life360 for the growth 
opportunities ahead. 
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And finally, I’d like to thank you, our shareholders, for your continued support. 

Life360 is well placed to deliver on our mission to bring families closer, with smart features 
designed to protect and connect the people who matter the most.  

I’ll now hand over to Chris Hulls who will provide an update on the company’s performance.  

 

Chris Hulls – Co-Founder and CEO 

 

Slide 6 

Thanks John. I’m very pleased to be able to speak to shareholders to provide a brief business 
update. A global pandemic was certainly not anything we planned for in 2020. While the operating 
environment was challenging, we’re extremely proud of the results we achieved. We maintained 
growth, proved our ability to generate positive cashflow, and delivered on our roadmap. We believe 
we are well positioned to accelerate our performance in the back half of the year when the world 
returns to normalcy. 

Slide 7 

John spoke earlier of the impressive financial performance of the company despite the challenges 
brought about by COVID. I wanted to provide a deeper dive into the operational metrics that have 
driven this performance. While our global Monthly Active User base in 2020 was impacted by 
COVID, we continued to deliver solid growth in US Monthly Active Users. Our Paying Circles, (our 
subscribers), performed strongly, reflecting the resilience of our business model, and the benefits 
of the rollout of our Membership plans. And as you can see on this slide, all of our metrics have 
delivered accelerating growth going into the March quarter. 

Slide 8 

At last year’s AGM I spoke to you about the launch of our Membership model, and the one-stop 
shop it represents for a whole host of family safety features. As a reminder, customers would need 
to spend around $256 each month for a family of four, and subscribe to eight different providers to 
match what Life360 can offer for one tenth the cost.  The strength of our word of mouth, and our 
mobile economics mean we can use existing infrastructure to launch new services at a fraction of 
the cost of legacy providers.  

Slide 9 

We’re excited by the opportunities that Membership provides to benefit Life360’s key financial 
drivers.  John talked earlier about the expansion in the addressable market for our products, from 
families with teenagers to every life stage. Other benefits we see from the model are increased 
premium conversion, higher Average Revenue per Paying Circle and decreased churn. All of these 
items add up to significantly higher user Lifetime Value. The early results of the Membership launch 
are very promising. While legacy subscribers are grandfathered on their previous plans, we now 
have 30% of our Paying Circles on the Membership plan, up from 21% in December.  And we’re 
seeing a 36% uplift in Average Revenue per Paying Circle compared with the first half of 2020, 
prior to the launch.   

Slide 10 

The ultimate opportunity for Life360 is so much larger than our current product range, and 
encompasses any business that gives peace of mind to families. As John mentioned, we have 
taken the step of expanding into hardware devices with the proposed acquisition of Jiobit. 

Slide 11 

We’re excited about Jiobit for a number of reasons. A key pillar of Membership has been to expand 
our product line to all life stages, and Jiobit very naturally fills that need. Jiobit’s primary customers 
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are parents with young kids, who will age into our core demographic as their families mature. It 
should be noted that these new parents are largely digitally native millennials, who we see as our 
ultimate core audience. While Jiobit is primarily focused on younger kids today, they are already 
having success with pets, which is also a natural fit with our user base. The shift to seniors is 
something in the works, and a great addition to keep our members engaged at the other end of 
the age spectrum. 

Slide 12 

Turning now to Life360’s recent performance. We are very encouraged by the trends we have 
seen in the first quarter of the year.  Whereas COVID was a real headwind for 2020, we are seeing 
early signs of a COVID tailwind in 2021. Australia was one of the earliest markets to deliver a 
meaningful recovery in MAU, reflecting the strong management of COVID in the country.  We’re 
excited to see those trends being replicated in our largest market. The US vaccine rollout is being 
accompanied by a corresponding positive impact on growth rates for US MAU and Paying Circles.  

Slide 13 

Finally, I wanted to provide an Outlook for 2021. 

We are encouraged by the recovery in top-of-funnel, MAU and Paying Circles as COVID conditions 
improve, particularly in the US. These trends reinforce our confidence in Life360’s ability to take 
full advantage of the key “back to school” period in the US from August, and to achieve the 
guidance we provided to the market in February. 

We continue to expect that by December 2021, Life360 will be delivering Annualised Monthly 
Revenue in the range of US$110-120 million, a 23% to 34% YoY growth rate. 

Based on the planned investment in growth, in CY21 we expect an underlying EBITDA loss 
(excluding Stock Based Compensation) of no greater than US$(15) million. 

This guidance excludes any impact from the proposed Jiobit acquisition. 

With that I will hand back to John. 

 

















*Assuming family household of four people. Prices may vary.
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