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SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

______________

FORM 8-K

CURRENT REPORT

Pursuant to Section 13 or 15(d) of the
Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): September 8, 2022

Life360, Inc.

(Exact name of registrant as specified in its charter)


Delaware



000-56424



26-0197666
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(415) 484-5244

(Registrant’s telephone number, including area code)

Not applicable.

(Former name or former address, if changed since last report)

______________


Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

	Title of each class
	Trading Symbol(s)
	Name of each exchange on which registered

	None.
	None.
	None.






Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company ☒

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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Item 7.01	Regulation FD Disclosure.

We are furnishing this Item 7.01 of this Current Report on Form 8-K in connection with the disclosure of information, in the form of the textual information from a PowerPoint presentation given during the Bell Potter Technology Decoded Conference on September 8, 2022 at 8:00 a.m. Australian Eastern Standard Time. A copy of the PowerPoint presentation used for the conference is furnished as Exhibit 99.1 to this Current Report on Form 8-K.

The information in this Item 7.01 of this Current Report on Form 8-K (including Exhibit 99.1) is furnished pursuant to Item 7.01 and shall not be deemed to be “filed” for the purpose of Section 18 of the Exchange Act or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference into any filing under the Securities Act or the Exchange Act, except as shall be expressly set forth by specific reference in such a filing. This Item 7.01 of this Current Report on Form 8-K will not be deemed an admission as the materiality of any information in this Item 7.01 that is required to be disclosed solely by Regulation FD.

The text included with this Item 7.01 of this Current Report on Form 8-K will be available on our website located at www.life360.com, although we reserve the right to discontinue that availability at any time.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits

	Exhibit No.
	Description

	99.1
	
	Life360, Inc. Conference Presentation
	

	104
	
	Cover Page Interactive Data File - the cover page XBRL tags are embedded within the Inline XBRL document




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.


LIFE360, INC.

Dated:	September 8, 2022	By:	/s/ Kirsten Daru
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Kirsten Daru

General Counsel and Chief Privacy Officer
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Disclaimer

Thisdocument doted & September 2022 hos been prepared by Life360, Inc. (ARBN 629 412 942) Compony) and i provide for nformation purposes ony. & contains summry nformation about the Compony and it octities ond i current o ot
the dote o this document. It shouid be read in conjunction with the Company's periodic ond continuous disclosure announcementsfec with the Australian Securties Exchange and the US. ecurites and Exchange Commission, available ot

s s com,ou ond v sec G, respectively

This document does not constitute an offer, nvitation salicitation orrecommendation with respact t the purchase o sae of any securty inthe Company nordoas it constituts financiol produtt acvice, Thisdocument s not @ prospectus,
product isclosare statement or other offe document under Australan low or und ny other law, This document has not been fled, registared or approved by regulatory authortes i any jurisciction.

The information contained in this ocument i not intended to be reled upon as advice ora recommendation o investors and does not take nto account the nvestment objectives, inanciol situation, taxation stuation or needs of any particular
nvestor, Aninvestor must notact on the basis of any matter contained in this document but must moke its own assessment of the Compony and conduct ts own nvestgations and anaiyss. Investos shoud osses thei own individual fnancial
circumstonces and consder taking to. finoncial aoviser,professional adviser or consuftont before making any nvestment dacision

By reacing this document you 0gree to be bound by the imitationsset outn this documant. No epresentation or worranty,axpress of implied. s mode os to the accuracy.relabilty, compiateness or s of the information, opinons,
forecosts.reports. estimtes and conclusions contained i ths document. To the maximum extent permitted by law, none of the Company and t elated bodies corprate, f the respective directors, empioyees of agents, nor any other person.
accapts iabilty for oss crising from the use of o reance on information cantained n this document o otherise arising in connection with it inclding vthout mitation any lablty from foul o negigence.

Post performance is ot ndicative of future performance and o guoranto o future returns s implied or given. Nothing contained inthis document nor any information mode ovaTobla to you i, o shol be refied upon as o promis,
representation, warranty or guoronte a5 to the past, present o the future performance of the Compony.

Certainstatements inthis document consttute forword-looking statements within the meaning of the Prvate Securities Litgation Reform Act o 1995 (PLSRA), Section 27A o the Securities Actof 1933, 0s amended, ond Section 21 ofthe.
Securites Exchange Actof 1934, as omended (the “Exchange Act,including comments about future events,including the Company's xpectotions about the performance of s business. Such forwardlooking statements involve known and
nknown ks, ncertaintie, ossumptions and other important foctars. many of which are beyond the controlof the Company and which may cause actual esults, performance or achisvements to iffer motarialy from those expressad or
impied by such stotements. Forwrd-looking stotements e provided as o general uide only. ond should not e reiec on s an indication or guarantee of future performonce. They can be offected by Inoccurete assumBLoNs we might moke
o1 by known or unknown isks or uncertaintes. Given these uncertointies. ecipients oe cautioned to not lace undue refance on any forwarcklooking statement. Subject o any continuing abligations under appicabe aw the Company
discloims any obligation or indertaking to isseminata any usdates o reviions to any forwarc-looking stotements i this document o reflect any change n expectations nrelaton to any forward-iooking statements or any changs i events,
conditionsor citcumstances on which any such stotement is based.

Investors should note that this document may contain unaudited financial information forthe Company thot has been prepared by the Company's management. The Company's resutsare reported under US-GAAP. investors should be aware
that cartoin financialdatainclucied n this presenttion ncluding direct revanua, ndirect revenue, averaga revenue per paying circle (ARPPC), overage revenue par User (ARPU) and annualised monthly revenue (AMER) s “non-FRS nformtion
under Reguiotory Guide 230 (Diclosing non-IFRS financlol information) published by ASIC or “nan-GAAP financlol meosures” within the meaning of Regulation G of the Exchange Act Note that the Company s notrequired to comply with
Regulation G, and it does not provide a reconcliation and otherdisclosures bou ts non-IFRS information or nan-GAAP financil measures that would be required by Regulation G.

Al volues o stoted in US dollrs uniess ctherwise soted.
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Agenda

Introduction to Life360
Chris Hulls, Co-Founder and CEO

Leveraging our technology to grow
Chris Hulls, Co-Founder and CEO

Leveraging bundled Membership to grow
David Rice, COO

Outlook
Chris Hulls, Co-Founder and CEO

Q&A
Chris Hulls and David Rice

Appendix
1. Non-GAAP financial measures

Note : All references in this presentation to $ are to USS
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Life360 is on a mission to simplify
safety so families can live fully

Safety and security is a multi-billion dollar category and the incumbents have not

adapted to the needs of digitally native consumers. Life360 is taking a mobile and
family first approach to disrupt the market.

AR
Families are users Brand awareness
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Life360 is the world’s leading family safety services membership

Key Operational and Financial Metrics

42 million US based
Monthly Active Users (MAU) in 150 countries ™ Remote first

1.4 million ~600

Paying Circles (subscribers) @ Headcount®

$174 miillion (up +65% YoY) ~A$950 million
June 2022 Annualised Monthly Revenue (AMR) @ Market Capitalisation©)

$79 million ASX listed »

Cash and cash equivalents @
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Life360
is ranked
#19 most
used US
iOS app

Appinitil Relecse Dote _ AppLostUpdated Time _ App Price
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CY22 H1 User Highlights

Connecting families and saving lives

1,138,353

Help alerts sent

105,731,475,183

Miles driven with Life360 Crash Detection

S| D (B

[}
Q

14,349

Ambulances dispatched

12,092,565,856

Safe arrival notifications

®
I g |P

373 billion
Tile Bluetooth location
updates

113

My boys were headed to go do chores when they were involved in o
pretty serious accident which involved multiple fence posts being hit,
some of which actually impaled the windshield of their vehicle. From
what | can tell, Life360 immediately called 911 and within less than two
minutes of the accident had notified me. Both the boys are home and
are going to hopefully make a complete full recovery. Had we not had
this app, it's unlikely | would have found out about this or known about
the accident for a significant amount of time. It's not a very heavily
travelled road. It's not very likely either one of them would have been
able to find their phones. So we are so grateful and so thankful for
Life360 and what they were able to do for us at our time of need, and
we will forever be a customer.

Life360 user

Investor Presentotion | September 2022
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Life360’s timeline

15 years of investment and innovation

Timeline of key developments
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@uresso

R&D investment
since 2016

$175+

million

AN

35 patents”
issued or
pending
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Life360’s
technology platform
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proprietary
- | location engine
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Accelerating
MAU
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Accelerating
Australian MAU

Australian Monthly Active Users (MAU)(000s)

Australian MAU
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Accelerating
Paying Circles
(subscribers)

Paying Circles by product line (000s)
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Accelerating
subscription
revenue growth
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Monthly Revenue
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Our flywheel is driving our accelerating growth

Leading
Market * 42m MAUs
Market Position * 1.4m Paying Circles

* 19 most used US app
Position
Entrenched

r @) vifeaso
il
« User acquisition Robust

+ Brand campaigns Reinvestment Monltim}ion
« User experience in Growth Options

* 10% of US households
* 39% brand awareness

Membership
Bundled Membership
International

Lead generation

==

@ ez

Investor Presentotion | September 2022

”




image23.png
Expanding and deepening our relationship
with families through Membership

At IPO May 2019 Current premium Membership Bundles Commercial benefits of
Membership
+ Deeper connection
with the Brand,
improved retention
FeoTecy and virality
A * Less price sensitivity
* Member receptivity
to multiple services

$7.99/mo

. =
‘Aﬁ’,’ k}z‘ 2 5 B { and products
Ny G i ¢ o M « Ability to bundle
— = - services to expand
our addressable
market
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Membership offering

Competitive landscape

Life360

Platinum

\/ Roadside Assistance ID Theft Protection

v/ Nurse Helpline
Vv 505 Alert

Vv Driver Reports

v/ stolen Phone Location Sharing
Reimbursement And more..

Crash Detection
Disaster Assistance

Travel Assistance

Life360 Cost

$19.99/month

() Assuming family household offour people. Prices may ary.

@ wresso

T Mobile i :
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Total Cost(
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Life360, Tile and Jiobit
integrated offering

Completing our ‘360’ vision of protecting

people, pets and things

@ vitesco

Expanded addressable market and brand reach

+ Bundled offering will have broader applicabi
additional demographics

y to

* Long-term this opens up additional markets such as
elder care

+ Expanded reach will open additional paid channels
and improved top-of-funnel

Higher conversion to paid and increased ARPPC
« Customers are more willing to pay for something
they can physically touch

+ Bundiled offering will enable increased pricing
and/or shift to higher tiers

+ Potential for paid conversion and ARPPC to increase
by double digit percentage

Reduced churn

+ Subscriptions tied to physical devices have
exceptionally high retention rates

+ Jiobit for example, has almost double the 12
month retention as Life360 standalone

Improved pricing power and overall LTV

+ Enhanced membership offering will deliver
greater pricing power

+ Price + Higher Conversion + better retention
= improved LTV
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Bundled
Membership

Vision: keep everything that
matters safe and sound

Free and Silver Members
upgrade to Gold, get a Tile
Mate (25 value)

* Raise awareness and introduce
Tile in the Life360 app

* Includes Tiles as part of
bundled subscription offer

* Bundling tests achieved a 35%
uplift in subscriptions versus the
control group

+ Bundle will be delivered initially
via a “Gift with Membership”
promotional offer, followed by
a fully integrated membership

y ) 5 Free, Silver and Gold Members
offer including Tile hardware

upgrade to Platinum, get a Tile
Starter Pack ($55 value)




image27.png
Back to School
brand campaign

Introducing Life360+Tile

« Creative approach to unite the two
brands under a family safety
umbrella

* Streaming TV, audio and social
focused on brand awareness and
user acquisition for both brands

+ Already driving the lowest costs per
install after only a few weeks on-air

@ureseo

Calm enough
to be cdol. "
Life360.com

Start your first day
with everything you

westor Presentation | September 2022

need. Get up to 20%
off Tile Classics today.
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Holiday season
retail Life360 offer

Testing a new funnel

for Life360 subscriber

acquisition

* Update signage with Life360 and
Tile co-branding

+ Bundle offer including Life360
membership with select Tile
purchase

* In-box documentation with
Life360 activation codes
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Pathway to profitability

Adjusted EBITDA*

Revenue drivers

Expense drivers

Cash and cash
equivalents

*Adjustod EBITDA wos previouslyreferred to s Underlying EBITDA.For definitons of EBITDA and Adjusted EBITDA and the use o these non-GAAP measures, s well os  reconciiation of Net Loss to EBITDA and Adjusted EBITDA see Appendix

@ ez

cya3

Full year of bundled
offering and cost
efficiencies

Trajectory to profitability
and positive cash flow

« Pricing power from expanded N

« Full year subscriber revenue
- Higher conversion rates
-~ Higher ARPPC through L

International expansion

+ Cost base at scale providing
+ Reducing commissions from

« Limited growth in headcount

v consomma
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Outlook

As previously indicated, CY22 H1 was a period of significant investment. The investment and cash burn were as anticipated,
and Life360 expects to start realizing the benefits of integration in H2, as we launch the bundled Membership offering and
see an uplift in hardware in the seasonally higher holiday period in Q4. As a result, CY22 H2 is expected to see considerably
lower cash burn, and @ much lower Adjusted EBITDA* loss.

For CY22 Life360 expects to deliver:

- Core Life360 subscription (direct) revenue (excluding Tile and Jiobit) growth in excess of 55%;

- Consolidated revenue of US$245-260 million for subscription (direct), hardware and other (indirect) revenue;

- Adjusted EBITDA loss* in the range of US$(35)-(38) million. This includes efficiencies flowing in H2 from the Tile
integration and restructuring.

We have upgraded our guidance for Life360 subscription revenue growth, and narrowed the range for Consolidated
Revenue and Adjusted EBITDA.

Life360 expects to finish CY22 with cash and cash equivalents of approximately $65 million.

We expect Life360 to be on a trajectory to consistently positive Adjusted EBITDA and Operating Cash Flow by late CY23,
such that we record positive Adjusted EBITDA and operating cashflow for CY24. This trajectory could be further assisted by
the positive impact of potential future price changes.

“Adjusted EBITDA wos previously referra to s Underlying EBITDA For definitions of EBITDA and Adjusted EBITDA and the use of these non-GAAP measures,os well o4  reconciation of Net Los to EBTDA and Adjusted EBITDA see Appendi |
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1. Non-GAAP Financial Measures

We collectand analyze operating and inancial daa t evaluate he healh of our business, allocateour resources and assess our perfomance.

EBITDA and Adjsted EBITDA
In additon 10 total revenve, net oss and ofher resuls under GAAP, we uslize non-GAAP calcuaions of earnings before interes, taxes, depreciation and amortizaton (EBITDA) and acjused eamings before nferest, taxes, depreciation and
amortization (‘Adjusted EBITDA'), EBITOA is defined as Netloss, excluding () convertbie notes and derivatie labilty fair value adjustments, (i) provision (benef) or income taxes, (i) deprecaton and amortzaton, (v) other income (expense).

Adsted EBITDA is defned as Net Loss, excuding () convertble notes and dervative iabiy far value adjusimens, (i) prowsion (benelt) or income taxes, (i) depreciation and amortzaton, (i) other income (expense), (v tock-based
‘compensation, (i) Form 10 ransacton cost, (v) acquisiion and inegration costs, and (vi) gain onrevaiuaion of contingent consideration.

The above ftams are exclxied from Adjusted EBITDA because tese ems aro non-cash in nature, or because the amount and fiming of these fams are unprediciable, are no driver by coe resuls o operations and render comprisons wih prior
periods and competiors less meaninglu. We believe EBITDA and Adjusted EBITDA provide useful informatin to investors and ofhers in understanding and evaluating our resuls f operations, o5 well s providing uselul measures for period-o-
period comparisons of ou business performarce. Moreover, we have Included EBITDA and Adjsied EBITDA in this Quarterly Report on Form 10-Q because they are key measurements used by our management eam inertally 0 make operating
Gecisions,including those related 1o operating expenses, evaluate perlormance, and perform statagic planning and annual budgeting. However, these nonGAA fiancial measures are presented for supplemontal nformatonal purposes only.
Should notbe considered a substute or o superor 1o fnancial nformation presented n accordance wih GAAP, and may be diferent rom simlary iled non-GAAP fiancel measures used by other companies. AS such, you shouid consider these.
on-GAAP financal measures in addion o ofher inancia performance measares presentd in accordance wih GAAP, incuding various cash iow mevic, net0ss and ou other GAAP resuls.

The ollowng table presents a reconcitation of Net Loss, the most drectly comparable GAAP measue, 1o EBITDA and Adusted EBITDA.

Three Moaths Ended Jue 0. Six Mot Ended e

EE £ T £

T T

EBITDA
Net Loss S (985S (689 S (82005 (10656
Add (dedct):
Convernible notesfir value adgustment 3) = @1on —
Derivatve hability fair alve adiustment @3 = ass) =
Provision (beaefi)forincome taxes an - 1 —
‘Depreciaton and amortization ™ 2300 n 4502 24
Other (sacome) expense. net su @ 1056 ®
£31DA 3 Gums  Gess o3 Gomo
Stock based compensation T - T —
Form 10 wraasacton costs 2138 - 2038 =
Acqusiion and ntegraton costs 1136 9 10394 459
‘Gaia on evaluation of contngent consideration (275) = 5279) =
Adjusted EBITDA s 1SS (e s (039S @son

(1) To refiectthe change in value of he dervaive abilty associated ih he July 2021 Converile Notes.

2) ncludes depreciation on ied assets and amortzaton of acauired intangbl assets

@ uesso nvestorProanioton | Sotember 2022 30
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1. Non-GAAP Financial Measures cont’d

Adjusted loss rom ordinary actives afer tx

‘Adusted loss from ordinary actviles aftr tax is defned as Not Loss, excluding () sock-based compensaton, (i) Foun 10 ransaction cost, () acqulsiion and integraion costs, () gain on revaluatin of contngent consideraton, and (v)
amorzaion aiributabie t intangible assets in connection ith acquisiions

The above flams are excluded from net oss bocause these flams are non-cash in nature. o because the amount and timing o these fems are unpredictable, are not rven by core results of operatons and rener comparisons Wi prior periods
and competiors less meaninglul. Ths nor-GAAP financial measure is presente for supplemental informatonal purposes ony, should not be considered a substuts for or superior (0 iancal information presented in accordance vith GAAP, and
may be iferont fom simiarly ied non-GAAP fnancial measures used by other companies, AS such, you should consider tis non-GAAP fiancial measure in addiion to the financial performance measures presented in accordance with GAAP,
including varous cash flow metics, net 0ss and our iher GAAP results.

The ollowig table presents a reconciaton ofnet0ss, the most directly comparable GAAP measure, 0 Adjusted 053 fom ordinary actviies afer .

Thre Months Exdod June 3. SixMonth Ended e 30
o T £7 £
i oeond =

NetLoss S eSS (BN (10856
Add deduct)

Stock-based compensation 10429 2941 16524 s140
Fom 10 transacion costs 2138 — 2138

Acquisition and ntegration costs 1136 9 10394 459
G on revaluatin of contingent consideration a.279) —. s.279) —

izarion arbutable o miangible assets i
connecton with acqusiions 2178 — 4254 —

Adgusted lossfrom ordinary activiies afier 18383 G5y Gors Go
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