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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

	Title of each class
	Trading Symbol(s)
	Name of each exchange on which registered

	None.
	None.
	None.






Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company ☐

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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Item 2.02	Results of Operations and Financial Condition.

We are furnishing this Current Report on Form 8-K in connection with the disclosure of information, in the form of textual information from a media release issued on February 29, 2024 (U.S. Time). A copy of the media release is furnished as Exhibit 99.1 to this Current Report on Form 8-K.

Item 7.01	Regulation FD Disclosure.

We are furnishing this Item 7.01 of this Current Report on Form 8-K in connection with the disclosure of information, in the form of the textual information from a PowerPoint presentation to be given during a conference call and webcast on February 29, 2024 at 5:30 p.m. Eastern Time. A copy of the PowerPoint presentation to be used for the conference call and webcast is furnished as Exhibit 99.2 to this Current Report on Form 8-K.

The information in Item 2.02 (including Exhibit 99.1) and Item 7.01 (including Exhibit 99.2) of this Current Report on Form 8-K is furnished and shall not be deemed to be “filed” for the purpose of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”) or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference into any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as shall be expressly set forth by specific reference in such a filing.

The text included with this Item 2.02 and Item 7.01 of this Current Report on Form 8-K and the replay of the conference call and webcast will be available on our website located at www.life360.com, although we reserve the right to discontinue that availability at any time.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits

	Exhibit No.
	Description

	99.1
	Media release of the Registrant dated February 29, 2024 (U.S. Time)
	

	99.2
	Life360, Inc. Investor Presentation
	

	104
	Cover Page Interactive Data File - the cover page XBRL tags are embedded within the Inline XBRL document




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

	
	
	LIFE360, INC.

	Dated:
	February 29, 2024
	By:
	/s/ Russell Burke

	
	
	
	Russell Burke



Chief Financial Officer
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Life360 reports CY 2023 results

San Francisco area-based Life360, Inc. (Life360 or the Company) (ASX: 360) today reported audited
financial results for the quarter and year ended December 31, 2023. Life360 Co-founder and Chief
Executive Officer Chris Hulls said: "We are incredibly proud that more than 61 million monthly active users
(MAU) globally enjoy the peace of mind that comes with the location sharing and safety features of Life360.
In CY23 we made significant strides in our member experience, showing our users what their family
members are up to, whether they're driving, walking or biking. We put pets and other valuables on the map
with Tile, all in the service of our mission to keep people close to the ones they love.

“At the same time we made meaningful progress on our path to profitability as we significantly reduced our
net loss, and achieved a major milestone by delivering our first full year of positive Adjusted EBITDA' and
Operating Cash Flow. We are excited to continue building on our leading global position in location sharing,
and see exciting opportunities in CY24 and beyond to broaden our reach and deepen engagement with our
members. We look forward to bringing the benefits of our subscriptions to more markets globally, and
creating new revenue streams that utilize the scale and quality of our member base.

*In 2023, we delivered on our commitment to balance fiscal responsibility and prudent investment to position
the business for long-term success. We delivered YoY revenue growth of 33% while GAAP operating
expenses increased only 4% YoY. We met or exceeded all of the guidance metrics we provided to the
market for CY23."

Looking forward to CY24, we are excited to announce the creation of a new advertising revenue stream that
offers partners unparalleled reach to Life360's enormous free user base, and more than 20 million daily
active users (DAU) connecting with their families and friends. We have consistently spoken of the potential
that our investment in the core user experience, and the scaling of our MAU base, would provide for the
future. We are encouraged by the success of early testing and see the opportunity to deliver an attractive
platform to advertisers, while continuing to provide a great user experience.

CY23 Financial Highlights
+ Revenue of $305 million, a YoY increase of 33%, in line with guidance of $300 million - $310 million;

« Core Life360 subscription revenue? of $200 million, up 52% YoY, ahead of guidance for more than a
50% YoY increase;

+ Netloss of $28.2 million, a $63.5 million improvement from CY22;

+ Positive Adjusted EBITDA of $20.6 million ahead of guidance of $12 million - $16 million, with
consistent Positive Adjusted EBITDA delivered in each quarter of CY23;

« Positive Operating Cash Flow (OCF) of $7.5 million, a $64.6 million improvement versus CY22;

* Year-end cash, cash equivalents and restricted cash of $70.7 million up from $63.7 million at the end of
Q323

CY23 Operating Highlights and CY24 Outlook

- Significant CY23 operating leverage with revenue growth of $76.2 million on an operating expense
increase of $9.6 million, yielding increasing Adjusted EBITDA margins and positive Adjusted EBITDA in
each quarter.

« Global Monthly Active Users (MAU) grew nearly 13 million or 26% to 61.4 million, driven by ongoing
investment in our core location sharing experience.

- Intemational MAU grew 7 millon, or 40% YoY to 24.6 milion as we increased the speed and
responsiveness of the app, and achieved intemational feature parity with the U.S

- Global Paying Circles grew to 1.8 million, up 21% YoY, despite significant price increases implemented
in Q3/Q4'22 and 223, underscoring the value our subscribers perceive in the Life360 services. Q4'23
net subscriber additions were 54 thousand.

« U.S. Average Revenue Per Paying Circle (ARPPC) increased 32% YoY, driven by price increases.

« International Paying Circles increased 43% YoY to 474 thousand, benefiting from strong growth in both
the UK and Australia.

+ Triple Tier Membership launched in the UK in October, with an Australian launch planned for Q2'24.

ot The inancial information in this announcement may not add o recalculte due fo rounding. All references o' are o U.S
3
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Looking forward to CY24, we are pursuing new value-added revenue streams including advertising,

utilizing Life360s enormous free user base. We expect some set-up costs in the first half of CY24, and
amodest revenue contribution in the second half of the year.

CY24 guidance: Consolidated revenue of $365-$375 million; Adjusted EBITDA? of $30 million - $35

million; EBITDA loss of $(8) million - $(13) million; year-end cash balance of $80 million - $90 million.
1 Adusted EBITDAIS 3 NonGAAP measure, Forthe defriion of Adusied EBITDAand he useof tis Non-GARP meastre, 2 well 5.2
reconciiation of Net Loss to Adjusied EBITDA, refer to the Non-GAAP Financial Measures section below.

2 Core Life360 subscription revenue is defined as subscripton revenue derived from the Life360 moble application, excluding certain revenue
SGosiments rlated o buncied Lie 00 subscrpion and hardware ofrngs. ot th reporied penod

Key Performance Indicators

Q4 Q4 cY CcY
(in millions, except ARPPC, ARPPS, and ASP) 2023 2022 % YoY 2023 2022 % YoY
Life360 Core®
Monthly Active Users (MAU) - Global 614 486 26 % 614 486 26 %
us. 36.8 309 19% 36.8 309 19 %
International 246 176 40 % 246 176 40 %
Australia 19 14 36 % 19 14 36 %
Paying Circles - Total 18 15 21% 18 15 21%
us. 13 12 14 % 13 12 14 %
International 05 03 43 % 05 03 43 %

Average Revenue per Paying Circle

(ARPPC)

$ 12417 $ 105.79 17%$ 121.09 $§ 96.95 25%

Life360 Consolidated
Subscriptions 24 21 17% 24 21 17%
Average Revenue per Paying Subscription

(ARPPS) $10217 S 87.54  17%S$ 9953 § 8063  23%
Net hardware units shipped (standalone)* 17 17 1% 4.0 36 12%
Average Sale Price (ASP) S 1150 § 1148  —%S 1348 S 1347  —%

Annualized Monthly Revenue (AMR)®  § 274.1 § 2244  22%S$ 2741 $ 2244  22%

s

Life360 Core metrics relate solely o the Life360 mobile application
4 Net harduare unke shipped (standalone) represents e number of tacking devices s9d duing the period. excuding hardware unis relaed fo

bundied

Life360 subscription and hardware offerings, net of retums by our retail pariners and directy o consu

5 We use Amuaiized Monthly Revenue (AMR') o identiy the annuaiized monihy value of aciive customer agreements at the end of a reporing
period. AMS

¥
R includes the annualized monthly value of subscription, data and partnersnip agreements. Al components of these agreements that are

ot expecied to recur are

Global MAU increased 26% YoY to 61.4 million, with Q4'23 net additions of 3.0 million. U.S. MAU
increased 19% YoY, with Q4'23 net adds of 1.4 million. International MAU were 40% higher YoY,
with Q4'23 net adds of 1.6 million. Australian MAU increased 36% YoY to 1.9 million.

Q4'23 Paying Circle net additions of 54 thousand reflected usual quarterly seasonality and natural
churn following Q323's record-breaking growth. U.S. Paying Circles increased 14% YoY despite the
effect of price increases implemented from August 2022. Our U.S. Membership plan subscribers
comprise Silver 15%, Gold 81% and Platinum 4% of total.

International Paying Circles maintained strong momentum, up 43% YoY. The UK delivered a 47%
YoY increase in Paying Circles and Australia achieved a 51% YoY increase. Triple Tier Membership
launched in the UK in October with plans on track for a Triple Tier launch in Australia in Q2'24.

Q423 global ARPPC increased 17% YoY and 4% QoQ. The benefit from U.S. price increases
implemented from August 2022 saw Q4'23 U.S. ARPPC increase 24% YoY.

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Operating Results

Revenue
Three Months Ended December 31, ‘Year Ended December 31,
2023 2022 2023 2022

(S mitlions) (unaudited)
Subscription revenue $ 598 $ 454§ 2208 § 1533
Hardware revenue 211 196 582 479
Other revenue 6.1 6.3 255 271

Total revenue $ 870 § 713§ 3045 § 2283
Annualized Monthly Revenue - December  $ 2741 § 2244 S 2741 § 2244

+  Q4'23 Consolidated subscription revenue increased 32% YoY (including hardware subscriptions) to
$59.8 million. Life360 core subscription revenue increased 40% YoY supported by the 21% YoY
increase in Paying Circles, and 17% higher ARPPC, as a result of the price increases described
above. CY23 Consolidated subscription revenue growth of 44% was underpinned by Core Life360
subscription revenue which increased 52% YoY, ahead of guidance of 50%.

+  Q4'23 Hardware revenue delivered a seasonal uplift versus Q3, increasing 8% YoY to $21.1 million
driven by lower returns and channel marketing versus Q4'23. CY23 Non-GAAP hardware revenue®
growth of 14% was in line with guidance, with GAAP hardware revenue growth of 21% benefiting
from the contribution from bundiing.

 Q4'23 Other revenue of $6.1 million was in line with the prior period reflecting the terms associated
with the single data partnership. CY23 revenue of $25.5 million was in line with guidance of
approximately $26 million.

+ December AMR increased 22% YoY, cycling a very strong December 2022 base which included the
impact of the U.S. price increases.

Gross Profit

Three Months Ended

December 31, Year Ended December 31,
702 2022 2053 2022
(S millions, except percentages) (unaudited)
Gross Profit $ 60.1 $ 450 $ 2226 $ 1486
Gross Margin 69 % 63 % 73% 65 %
Gross Margin (Subscription Only) 8% 83% 86 % 80 %

+ Q423 gross profit margin increased to 69% from 63% in the prior year period, reflecting the
improvement in subscription only margins to 86% due to higher pricing. CY23 gross margins
increased from 65% to 73% due to higher prices as well as the significant YoY improvement in
Hardware gross margins which benefited from successful initiatives and a favorable retumn
adjustment recorded in Q223.

Three Months Ended
December 31, Year Ended December 31,
2023 2022 2023 2022

(S milions) (unaudited)

Research and development $ 260 § 252 § 1010 § 1025

Sales and marketing 257 220 99.1 924
Paid acquisition & TV 7.5 52 289 26.5
Other sales and marketing 7.0 8.1 27.5 345
Commissions 11.1 87 427 314

General and administrative 128 10.5 52.6 48.1

Total operating expenses $ 645 § 577§ 2526 § 2430

6 Life350 Non-GAAP Hardware Revenue is calcuiated using Hardware Revenue, GAAP. For a reconcilation between Hardware Revenue, GAAP and
Non-GAAP Hardware Revenue, refer [0 the Revenue (GAAP to Non-GAAP reconciiation) section below.

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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-+ Q423 operating expenses increased 12% YoY, largely due to higher general and administrative
costs primarily arising from increased accounting costs related to Sarbanes-Oxley compliance, and
higher legal expenses. Commissions were higher YOY in line with the growth in subscription
revenue. CY23 operating expenses increased 4% for the year, benefiting from a 1% reduction in
R&D expenses which reflected cost reduction measures undertaken in Q123.

EBITDA and Adjusted EBITDA”

Three Months Ended

December 31. Year Ended December 31,
2023 2022 2023 2022

(S millions) (unaudited)

Net Loss H (B1)S (1238 (82 S (916)

EBITDA (20) (103) (20.8) (85.2)

Non-GAAP Adjustments 109 120 414 45.1

Adjusted EBITDA s 89 S 16§ 206 5 (404)

- Q423 delivered a positive Adjusted EBITDA contribution of $8.9 million versus $1.6 million in the
prior corresponding period as a result of continued strong subscription revenue growth, higher
hardware revenue, improved margins and continuing cost efficiencies. These same drivers
supported the $60.7 million improvement in Adjusted EBITDA in CY23.

7 EBITDA and Adusied EBITOA are non GAAP mecsurs.For defiiions of EBITOA nd Adusied EBITOA. 2 descrpton o these non GARP
measures use, and a reconciation of Net Loss to EBITDA and Adjusted EBITDA, refer o the Non-GAAP Financial Measures secton below.

Balance Sheet and Cash Flow

Three Months Ended

December 31, ‘Year Ended December 31,
2023 2022 2023 2022

(s milions) {anauted)

Net cash provided by (used in) operating activities $ 90 22) s 75§ (57.1)

Net cash provided by (used in) investing activities (1.0) 25 (22) (111.6)

Net cash provided by (used in) financing activities 0.9) 312 (25.0) 217

Net Increase (Decrease) in Cash, Cash

Equivalents, and Restricted Cash 74 315 (19.7) (141.0)

Cash, Cash Equivalents, and Restricted Cash

at the End of the Period $ 707s 945§ 707 S 904

+ Life360 ended Q4'23 with cash, cash equivalents and restricted cash of $70.7 million, with
unrestricted cash increasing by $7.1 million from Q3'23. Q423 operating cash flow of $9.0 million
was offset by $1.0 million used in investing activities related to payments for interally developed
software, and $0.9 million used in financing activities related to taxes paid for the net settlement of
equity awards, offset by proceeds from the exercise of options.

+  Q4'23 net cash provided by operating activities of $9.0 million was largely in line with Adjusted
EBITDA of $8.9 million.

+ In CY23, cash and cash equivalents decreased by $19.7 million from CY22. CY23 operating cash
flow of $7.5 million was offset by $2.2 million used in investing activities and $25.0 million used in
financing activities.

+ CY23 cash provided by operating activities of $7.5 million saw a differential to Adjusted EBITDA of
$20.6 million due to timing of receipts, manufacturing payments, and Q1 restructuring costs.

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Earnings Guidance®

For CY24 Life360 expects to deliver the following metrics which include both the early revenue, and set-up
costs, for the new advertising business:

+  Consolidated revenue of $365 million - $375 million, with core Life360 subscription revenue growth
of at least 20% YoY;

- Positive Adjusted EBITDA® of $30 million - $35 million;

+  EBITDA’ loss of $(8) million to $(13) million;

- Positive Operating Cash Flow for each quarter of CY24, with the usual seasonal low point in Q1;

«  Year-end cash, cash equivalents and restricted cash of $80 million - $90 million.
The company expects to continue to be Adjusted EBITDA positive on a quarterly basis going forward, and to
achieve positive EBITDA n the first half of CY25.

8 With respect o forward looking non-GAAP guidance, we are not abie o reconcie the forward-ooking non-GAAP adjusted EBITDA measure (o the.
closes comesponing GAAP measure wihoul uneasonable s because e e unable o redict the utmateaufcome of certin Sgnifcant
items, which are flid and unprediciable in nature. In additon, the Company believes such wous impy 2 Gegree of precson rat
Iy be gonkising o ileading s veslors. Thase s ichute, DU e ok Mo 19, Wigason 525 Somerile A Sad Servaine 1aoihy i
value adjusiments. and gains/iosses on revalustion of contingen! consideration. These items may be material (o our results calcuiated in
‘2ccordance wih GAAP.

9 EBITDAand Adusied EBITDA are non GAAP messures. Fordefiifions of EBITOA and Adusted EBITDA. description oftese rom GARP
measures' use, and a reconciliation of Net Loss o EBITDA and Adjusied the Non-GAAP Financial Measures section below.

Investor Conference Call

A conference call will be held today at 9.30am AEDT, Friday 1 March 2024 (Thursday 29 February U.S. PT
at 2.30pm). The call will be held as a Zoom audio webinar.

Participants wishing to ask a question should register and join via their browser here. Participants joining
via telephone will be in listen only mode.
Dial in details

Australia: +61 2 8015 6011
U.S.: +1 669 444 9171
Other countries: details
Meeting ID: 951 2669 6840

Areplay will be available after the call at https://investors.life360.com

Authorization

Chris Hulls, Director, Co-Founder and Chief Executive Officer of Life360 authorized this announcement
being given to ASX.

About Life360

Life360 delivers peace of mind for families of all types. The company’s category leading mobile app and
Tile tracking devices help members protect the people, pets and things they care about most, with a range
of services including location sharing, safe driver reports, and crash detection with emergency dispatch.
Life360 is based in San Mateo and has approximately 61 million monthly active users (MAU) located in
more than 150 countries. For more information, please visit life360.com and Tile.com.

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Contacts

For Australian investor inquiries: For Australian media inquiries:
Jolanta Masojada, +61 417 261 367 Giles Rafferty, +61 481 467 903
jmasojada@Iife360.com grafferty@firstadvisers.com.au
For U.S. investors For U.S. media inquiries:
investors@life360.com press@Iife360.com

Life360s CDis are issued in refiance on the exempion ffom registration contained in Reguiation S of the US Securities Act of 1933 (Securities Act) for
ofers of securies which are made outside the US. Accordingly, the CDIs have not been, and will not be, registered under the Securities Act o the laws of
any state or other jurisdiction in the US. As a result of relying on the Regulation S exemption, the CDIs are ‘resticied securties' under Rule 144 of the.
Socurities Act. This means that you are unable to sell the CDIs into the US or t0 a US person who is not a QIB for the foreseeable future except in very.
fimited Gircumstances unti after the end of the restricted period, unless the re-sale of the CDIs is registered under the Securiies Act or an exemption is
‘avaiiable. To enforce the above transfer restrictons, all CDIs issued bear a FOR Financial Product designaton on the ASX. This designafion restricts any.
CDis from being sold on ASX to US persons exciuding QBs. However, you are st able o freely ransfer your CDIs on ASX o any person other than a US.
person who is not a QIB. In additon, hedging ransactons with fegard {0 the CDIs may only be conducted in accordance with the Securiies Act

Forward-looking statements
This announcement and the accompanying conference call contain forward-looking statements within the meaning of
the Private Securities Litigation Reform Act of 1995. Life360 intends such forward-looking statements to be covered by
the safe harbor provisions for forward-looking statements contained in Section 21E of the Securities Exchange Act of
1934, as amended. These forward-looking statements regarding Life360's intentions, objectives, plans, expectations,
assumptions and beliefs about future events, including Life360's expectations with respect to the financial and operating
performance of its business, including subscription revenue, hardware revenue, advertising revenue, other revenue,
consolidated revenue and ability to create new revenue streams, such as advertising; Adjusted EBITDA, and operating
cash flow; its capital position; future growth; the impact of past price increases on future results of operations and
subscriber chur; scaling its MAU base; its ability to continue building on its leading global position and the strategic
value and opportunities for global expansion; operating cost savings, including through reduced commissions; as well
as Life360's expectations of any changes to the information disclosed herein. The words “anticipate”, “believe”, “expect’,
“project’, “predict’, “will", “forecast", “estimate", “likely”, “intend", “outiook’, “should”, “could", “may”, “target’, “plan” and
other similar expressions can generally be used to identify forward-looking statements. Indications of, and guidance or
outlook on, future eamings or financial position or performance are also forward-looking statements. Investors and
prospective investors are cautioned not to place undue reliance on these forward-looking statements as they involve
inherent risk and uncertainty (both general and specific) and should note that they are provided as a general guide only
and should not be relied on as an indication or guarantee of future performance. There is a risk that such predictions,
forecasts, projections and other forward-looking statements will not be achieved. Subject to any continuing obligations
under applicable law, Life360 does not undertake any obligation to publicly release the result of any revisions to these
forward-looking statements to reflect events or circumstances after the date of this announcement, to reflect any change
in expectations in relation to any forward-looking statements or any change in events, conditions or circumstances on
‘which any such statements are based.

Although Life360 believes that the expectations reflected in the forward-looking statements and the assumptions upon
‘which they are based are reasonable, Life360 can give no assurance that such expectations and assumptions will prove
to be correct and, actual results may vary in a materially positive or negative manner. Forward-looking statements are
subject to known and unknown risks, uncertainty, assumptions and contingencies, many of which are outside Life360's
control, and are based on estimates and assumptions that are subject to change and may cause actual results,
performance or achievements to differ materially from those expressed or implied by such statements. Factors that
could cause actual results to differ materially from those in the forward-looking statements include risks related to the
preliminary nature of financial results, risks related to Life360's business, market risks, Life360's need for additional
capital, and the risk that Life360's products and services may not perform as expected, as described in greater detail
under the heading “Risk Factors” in Life360's ASX and SEC filings, including its Annual Report on Form 10K filed with
the Securities and Exchange Commission on February 29, 2024 and other reports filed with the SEC. To the maximum
extent permitted by law, responsibility for the accuracy or completeness of any forward-looking statements whether as a
result of new information, future events or results or otherwise is disclaimed. This announcement should not be relied
upon as a recommendation or forecast by Life360. Past performance information given in this document is given for
illustrative purposes only and is ot necessarily a guide to future performance and no representation or warranty is
made by any person as to the likelihood of achievement or reasonableness of any forward-looking statements, forecast
financial information, future share price performance or any underlying assumptions. Nothing contained in this
document nor any information made available to you is, or shall be relied upon as, a promise, representation, warranty
or guarantee as to the past, present or the future performance of Life360.

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Consolidated Statements of Operations and Comprehensive Loss

(Dollars in U.S. $, in thousands, except share and per share data)

Year Ended December 31,
2023 2022 2021
Subscription revenue $ 220,794 § 153,287 § 86,551
Hardware revenue 58,178 47,884 952
Other revenue 25,546 27,134 25,140
Total revenue 304,518 228,305 112,643
Cost of subscription revenue 30,975 30,659 17,807
Cost of hardware revenue 47,384 45,441 1,340
Cost of other revenue 3,522 3,607 3,621
Total cost of revenue 81,881 79,707 22,768
Gross profit 222,637 148,598 89,875
Operating expenses:
Research and development 100,965 102,480 50,994
Sales and marketing 99,072 92,419 47,473
General and administrative 52,583 48,110 23,670
Total operating expenses 252,620 243,009 122,137
Loss from operations (29,983) (©4.411) (32,262)
Other income (expense):
Convertible notes fair value adjustment (684) 1,786 (511)
Derivative liability fair value adjustment (116) 1,205 (733)
Other income (expense), net 3,208 13 (178)
Total other income (expense), net 2,428 3,094 (1.422)
Loss before income taxes (27,555) (91,317) (33,684)
Provision for (benefit from) income taxes 616 312 (127)
Net loss (28,171) (91,629) (33,557)
Net loss per share, basic S 042) $ (147) § (0.65)
Net loss per share, diluted s 042) $ (1.50) $ (0.65)
Weighted-average shares used in computing net loss per
share, basic 66,748,542 62,209,545 51,656,195
Weighted-average shares used in computing net loss
per share, diluted 66,748,542 62,839,593 51,656,195
Comprehensive loss
Net loss (28,171) (91.629) (33,557)
Change in foreign currency translation adjustment 15 (6) =
Total comprehensive loss $ (28,156) $ (91.635) $ (33.557)

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Assets

Current Assets:
Cash and cash equivalents
Restricted cash, current
Accounts receivable, net
Inventory

Consolidated Balance Sheets
(Dollars in U.S. $, in thousands)

Costs capitalized to obtain contracts, net
Prepaid expenses and other current assets

Total current assets
Restricted cash, noncurrent
Property and equipment, net

Costs capitalized to obtain contracts, noncurrent
Prepaid expenses and other assets, noncurrent
Operating lease right-of-use asset

Intangible assets, net
Goodwil
Total Assets

Liabilities and Stockholders’ Equity

Current Liabilities:
Accounts payable

Accrued expenses and other current liabilities

Escrow liability
Convertible notes, current
Deferred revenue, current

Total current liabilities
Convertible notes, noncurrent
Derivative liability, noncurrent
Deferred revenue, noncurrent
Other liabilities, noncurrent

Total Liabilities

Commitments and Contingencies

Stockholders’ Equity
Common Stock
Additional paid-in capital
Notes due from affiliates
Accumulated deficit

Accumulated other comprehensive income (loss)

Total stockholders' equity

Total Liabilities and Stockholders’ Equity

December 31,
2023

$ 68,964
42,180

4,099

1,010

15,174

131,427

1,749
730
834

6,848

1,014

45,441

133,674

321,717

December 31,
2022

75,444
13,274
33,125
10,826
1,438
8,548

142,655

1,647
393
626

7,134
802

52,699

133,674

339,630

13,791
27,015
13,274

3,513
30,056

87,649

4,060

70
532,128

(285,143)

67
501,763

(314)

(256,972)

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Consolidated Statements of Cash Flows
(Dollars in U.S. $, in thousands)

Year Ended December 31,
T aom
Cash Flows from Operating Activities:
Net loss $ (28,171) $ (91,629) $ (33,557)
Adjustments to reconcile net loss to net cash used in operating activities:
Depreciation and amortization 9141 9199 876
Amortization of costs capitalized to obtain contracts 2125 2928 4014
Amortization of operating lease right-of-use asset 842 — —
Stock-based compensation expense 38512 34680 11,754
Compensation expense in connection with revesting notes 73 (87) 184
Non-cash interest expense, net 462 474 166
Convertible notes fair value adjustment 684 (1,786) 511
Derivative liabilty fair value adjustment 116 (1.295) 733
(Gain)floss on revaluation of contingent consideration —  (5279) 3600
Non-cash revenue from investment (1608)  (1,504) -
Inventory write-off 916 = —
Adjustment in connection with membership benefit (2472) - -
Changes in operating assets and liabilities, net of acquisitions:
Accounts receivable, net (9.055) 6474  (2689)
Prepaid expenses and other assets (6:667) 10629 (943)
Inventory 5811 “o7)  (859)
Costs capitalized to obtain contracts, net (1.905)  (3343)  (1.713)
Accounts payable (7.895)  (12,654) 559
Accrued expenses and other current liabiliies 2193 (7.722) 4720
Deferred revenue 4620 1671
Other liabilities, noncurrent (498) (1.180)
Net cash provided by (used in) operating activities 7524
Cash Flows from Investing Activities:
Cash paid for acquisitions, net of cash acquired — (110933)  (2983)
Internal use software (1.715) (701) —
Purchase of property and equipment (506) — ®1)
Cash advance on convertible note receivable — — (4,000)
Net cash used in investing activities. (2221) _(111.634) __(7.064)
Cash Flows from Financing Activities:
Indemnity escrow payment in connection with an acquisition (13,128) — —
Proceeds from the exercise of options 5811 2394 3543
Taxes paid related to net settlement of equity awards. (14033)  (4077) (4725
Proceeds from repayment of notes due from affiiates 314 648 —
Payments on borrowings. - - 1)
Repayment of convertible notes (3919)  (3471) —
Proceeds from capital raise, net of transaction costs — 32215 193064
Cash received in advance of the issuance of convertible notes 2,110

Net cash provided by (used in) financing activities.
Net Increase (Decrease) in Cash, Cash Equivalents, and Restricted Cash

Cash, Cash Equivalents and Restricted Cash at the Beginning of the Period __ 90365 _ 231345 _ 56,611
Cash, Cash Equivalents, and Restricted Cash at the End of the Period $ 70713 §$ 90365 $231345

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Year Ended December 31,
2023 2022 2021

Supplemental disclosure:
Cash paid during the period for taxes s 678§ —5s 3B
Cash paid during the period for interest 640 514 2
Non-cash investing and financing activities:
Fair value of stock issued in connection with an acquisition — 15400 13821
Fair value of convertible debt issued in connection with an acquisition - — 11597
Fair value of contingent consideration issued in connection with an
acquisition — — 5900
Fair value of vested options assumed in connection with an acquisition - - 533
Forgiveness of convertible debt receivable in connection with an acquisition - — 4023

Relative fair value of warrants issue with convertible debt

Beneficial conversion feature related to convertible debt

Fair value of bifurcated derivative related to convertible debt

Fair value of warrants held as investment

Fair value of stock issued in setlement of contingent consideration
Right of use asset recognized in connection with lease modfication
Operating lease liability recognized in connection with lease modification
Total non-cash investing and financing activities

Note: The financial information in this announcement may not add or recalculate due to rounding. All references to $ are to U.S.

Life360, Inc. | ARBN 629 412 942 | 1900 South Norfolk St, Suite 310 San Mateo, CA 4403 | investors ife360.com
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Non-GAAP Financial Measures

We collect and analyze operating and financial data to evaluate the health of our business, allocate our
resources and assess our performance.

EBITDA and Adjusted EBITDA

In addition to total revenue, net loss and other results under GAAP, we utilize non-GAAP calculations of
eamings before interest, taxes, depreciation and amortization (‘EBITDA") and adjusted eamings before
interest, taxes, depreciation and amortization ("Adjusted EBITDA"). EBITDA is defined as net loss, excluding
(i) convertible notes and derivative liability fair value adjustments, (i) provision for income taxes, (i)
depreciation and amortization and (iv) other income, net. Adjusted EBITDA is defined as net loss, excluding
(i) convertible notes and derivative liability fair value adjustments, (i) provision for income taxes,
(iii) depreciation and amortization, (iv) other income, net, (v) stock-based compensation, (vi) Form 10
transaction costs, (vii) acquisition and integration costs, (viii) workplace restructuring costs, (ix) inventory
wite-offs, () adjustment in connection with membership benefit, (xi) warehouse relocation costs and (xii)
gain on revaluation of contingent consideration.

The above items are excluded from EBITDA and Adjusted EBITDA because these items are non-cash in
nature, or because the amount and timing of these items are unpredictable, are not driven by core results of
operations and render comparisons with prior periods and competitors less meaningful. We believe EBITDA
and Adjusted EBITDA provide useful information to investors and others in understanding and evaluating
our results of operations, as well as providing useful measures for period-to-period comparisons of our
business performance. Moreover, we have included EBITDA and Adjusted EBITDA in this media release
because they are key measurements used by our management team internally to make operating
decisions, including those related to operating expenses, evaluate performance, and perform strategic
planning and annual budgeting. However, these non-GAAP financial measures are presented for
supplemental informational purposes only, should not be considered a substitute for or superior to financial
information presented in accordance with GAAP, and may be different from similarly titled non-GAAP
financial measures used by other companies. As such, you should consider these non-GAAP financial
measures in addition to other financial performance measures presented in accordance with GAAP,
including various cash flow metrics, net loss and our other GAAP results.

The following table presents a reconciliation of net loss, the most directly comparable GAAP measure, to
EBITDA and Adjusted EBITDA:

Three Months Ended
December 31, Year Ended December 31,
2023 2022 2023 2022

(in thousands)

Netloss S (3146) S (12303) S (28171) $  (91629)
Add (deduct):

Convertible notes fair value adjustment (114) 89 684 (1.786)
Derivative liability fair value adjustment’® (62) (112) 116 (1,295)
Provision for income taxes an 228 616 312
Depreciation and amortization'! 2,297 2,368 9,141 9,199
Other income, net (1.431) (614) (3.228) (13)
EBITDA S (20455 (10344) S (20842) S (85212)
Stock-based compensation 10,834 10,193 38512 34,680
Form 10 transaction costs — 923 — 3,766
Acquisition and integration costs — 852 — 11,949
Workplace restructuring costs™® 54 — 4,024 —
Wite-off of obsolete inventory' = = 916 —
Adjustment in connection with membership benefit™* — — (2172) —
Warehouse relocation costs'™ 44 - 121 -
Gain on revaluation of contingent consideration = = == (5.279)
Adjusted EBITDA S 8887 5 1624 S 20550 S (40,006)

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,

Life360, Inc. | ARBN 629 412 942 | 1900 South Norfolk St, Suite 310 San Mateo, CA 4403 | investors ife360.com
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10 To reflec the change i value of the derivative abilty associated with the July 2021 Convertible Notes.

11 Includes depreciation on fixed assets and amortization of acquired intangible assets

12 Relates to non-recuring personnel and severance related expenses in connecton with the workplace restructure announced on January 12, 2023.
13 Rolates o the write-off of aw materials hat have no altemative use to the Company following the decision to halt development.

14 Relates to an adjustment recorded to reduce product costs recorded to cost o revenue in connection with the discontinuation of certain battery.
related membership benefts.

15 Relates o non-recurring warshouss relocation costs in elation to the Company’s transiton to a new logistics partner.

Key Financial Metrics:
Three Months Ended
December 31, Year Ended December 31,
2023 2022 2023 2022
(in millions) (unaudited)
Revenue
U.S. subscription revenue (Non-GAAP) $ 545 § 406 $ 1994 § 1361
International subscription revenue (Non-GAAP) 65 48 245 17.2
Subscription revenue (Non-GAAP)' 610 452 2239 153.3
Hardware revenue (Non-GAAP)"® 198 197 545 478
Other revenue (GAAP) 6.1 64 255 272
Total revenue (Non-GAAP) 87.0 713 303.9 2283
Add: Non-GAAP adjustments related to bundled
offerings — — 06 —
Total revenue (GAAP) 87.0 713 3045 2283
Non-GAAP Gross Profit'” 620 464 2268 1535
Non-GAAP Gross Margin %" 71% 65% 75% 67 %
Non-GAAP Subscription Gross Margin % 85% 84% 84% 81%
Research and Development (Non-GAAP) 196 1838 76.1 825
Sales and Marketing (Non-GAAP)
User acquisition and TV costs 75 52 289 264
Other Sales and Marketing 5.1 62 194 26.0
Commissions 1.4 87 427 314
General & Administrative (Non-GAAP) 98 59 39.7 285
Non-GAAP Operating Expenses'® 531 4438 206.8 194.8
Net loss (GAAP) (3.1) (12.3) (28.2) (91.6)
Adjusted EBITDA (Non-GAAP) 89 16 206 (40.1)
Non-GAAP Adjusted EBITDA Margin % 10% 2% 7% (18)%
Stock-based Compensation (GAAP) (10.8) (10.2) (38.5) (34.7)
Other Non-GAAP Adjustments (0.1) (1.9) (2.9) (10.5)
EBITDA (Non-GAAP) $ (200 § (104) $ (208 $ (852)
16 L46360 Non GAAD Revenue s caloatd g GARP Revenue, Fora econciaton btween GARP Reverue n Non GAAP Revence fr o
e Reverie (GAAP to Non-GARP reconciaton) secton i abie
17 Non-GAAP Gross Profit is calculated using Revenue, Non-GAAP and Cost of revenue, wmmmmmmmmuw
Givicing Non-GAAP Gross brot by Toal Revene (Non-GAAP).For a reconciaon between e, GAAP and Total Revenue: Non GAAP
70 Tl Conl o over, GAAP 30 Tt Cost o v, Non-GARP ol o ne Revance and Cost o Revene (GANP 10 NomGAAP

§§
|

tes using Rosearch and Development Non GAAP,Salesand Marketing Non GAAP and General &
Administrative, Non-GAAP expenses. For a fation botwoen Totaloperaing expenses, GAAP and Total opeatng expenses, Non-GAAP,
o the Operating expenses (GAAP to Non-GAAP reconcilation) section

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,

Life360, Inc. | ARBN 629 412 942 | 1900 South Norfolk St, Suite 310 San Mateo, CA 4403 | investors ife360.com
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Cost of Revenue (GAAP to Non-GAAP reconciliation):

Three Months Ended December 31, Year Ended December 31,
2023 2022 2023 2022

(in millions)
Cost of subscription revenue, GAAP $ 83 § 79 § 310 § 307
Less: Depreciation and amortization (0.3) (0.3) (12) (0.9)
Less: Stock-based compensation 0.2) ©0.1) 0.7) (06)
Less: Severance and other — — (0.1) -
Less: Adjustment in connection with
‘membership benefit — — 18 —
Non-GAAP Cost of subscription
revenue included in Adjusted EBITDA ~ § 778 75 $ 308 $ 289
Less: Hardware bundling adjustment 15 = 40 =
Total Cost of subscription revenue,
Non-GAAP $ 92 § 75 8 348 § 289
Cost of hardware revenue, GAAP s 177 8 175 § 474 3 454
Less: Depreciation and amortization 0.9) (0.9) (386) (36)
Less: Stock-based compensation (0.4) (0.1) (1.1) (0.4)
Less: Severance and other = = 0.2) (0.1)
Less: Adjustment in connection with
membership benefit — — 04 —
Non-GAAP Cost of hardware revenue
included in Adjusted EBITDA $ 163 § 165 $ 429 S 43
Less: Alignment of accounting policies® — — — 1.0
Less: Hardware bundling adjustment (1.5) — (4.0) —
Total Cost of hardware revenue, Non-
GAAP 148 $ 165 $ 389 S 423
Cost of other revenue, GAAP s 09§ 09 § 35 S 36
Less: Stock-based compensation — ©.1) — (0.3)
Total Cost of other revenue, Non-GAAP § 09 § 09 $ 35 $ 35
Cost of revenue, GAAP $ 268 $ 263 § 819 § 797
Less: Depreciation and amortization 1.2) 1.2) (48) (45)
Less: Stock-based compensation (0.6) 0.3) (1.8) (1.3)
Less: Severance and other — — 0.3) 0.1)
Less: Adjustment in connection with
membership benefit — — 22 —
Non-GAAP Cost of revenue included in
Adjusted EBITDA $ 249 3 248 S 772 8 738
Less: Alignment of accounting policies™ — — — 1.0
Total Cost of revenue, Non-GAAP $ 249 3 249 8 772 8 748

2 Incudes no-recuring coss reflectng the akgnment of acouriing polcis airoutableto e negration wihTie. As these adustmerts are ot
‘deemed to be non-routine or one time in nature, they have not been added back to EBITDA or Adjusted EBITDA.

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Operating expenses (GAAP to Non-GAAP reconciliation):
Three Months Ended December 31,

Year Ended December 31,

(in millions)
Research and development expense,
GAAP

Less: Depreciation and amortization
Less: Stock-based compensation
Less: Severance and other

Total Research and development,
Non-GAAP

Sales and marketing expense, GAAP $
Less: Depreciation and amortization
Less: Stock-based compensation

Less: Severance and other

Total Sales and marketing expense,
Non-GAAP

General and administrative expense,
GAAP $

Less: Depreciation and amortization
Less: Stock-based compensation
Less: Severance and other

Total General and administrative
expense, Non-GAAP 3

Total Operating expenses, GAAP  §
Less: Depreciation and amortization
Less: Stock-based compensation

Less: Severance and other

Total Operating expenses, Non-
GAAP

2023 2022
B 260 $ 251§ 1010 § 1024
— — ©.1) —
(6.5) 63) (22.0) (19.4)
0.1 = @7 (0.5
196 § 188 § 761§ 825
257§ 221§ 991 § 924
(1.1) (1.1) “2) 43)
(08) 07) @.1) (37)
— ©.1) (09) (06)
237 § 202 § 909 § 838
128 § 105 § 526 § 481
— 0.1) — (0.4)
(29) (29) (11.6) (10.1)
(0.1) (16) (1.2) (©.1)
98 § 59 § 397 § 285
645 § 577 § 2526 § 2430
(1.1) (12) “3) @7
(102) (99) (36.7) (332)
(0.1) 1.7 “8) (10.2)
531 449 2068 1948

Note: The financial information in this announcement may ot add or recalculate due to rounding. All references to $ are to U.S,
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Disclaimer

This document dated | March 2024 has been prepared by Life360, Inc. (ARBN 629 412942)
(Company’) and i provided for information purposes only. t contains summary information
about the Company and its activties and s current as of the date of this document. It should
be read in conjunction with the Company's periodic and continuous disclosure
announcements fled with the Austrlian Securities Exchange and the UsS. Securities and
Exchange Commission (‘SEC’), available ot www.osx.com.au ond wirw.sec. gov, espectively

This document does not constitute an offer, invitation, solicitation or recommendation with
respect to the purchase or sale of any security in the Company nor does it constitute financial
product advice. This document is not a prospectus, product disclosure statement or other offer
‘document under Australian law or under any other law. This document has not been
registered or approved by regulatory autharities in any jurisdiction. This communication is
restricted by law: It is not intended for distribution to, or use by any person in, any jurisdiction
where such distribution or use would be contrary to local law of regulation,

The information contained in this document is not intended to be refied pon as advice or o
racommendation to investors and is not intended to form the basis of any investment decision
in the Company's securities. The information does not take into account the investment
objectives, financial situation, taxation situation or needs of any particular investor. An
Investor must not act on the basis of any matter contained n this document but must make its
‘own assessment of the Company and conduct its own investigations and analyss. Investors
should assess their own individual financial circumstances and consider talking to a financial
adviser. professional adviser or consultant before making any investment decision.

By reading this document you agree to be bound by the limitations set out in this document.
No representation or warranty. express or implied. is made as to the accuracy. reliability
completeness or fairess of the information, opinions, forecasts. reports, estimates and
conclusions contained in this document, To the maximum extent permitted by law, none of
the Company and its related bodies corporate, or their respective directors, employees or
agents, nor any other person accepts liabiliy for loss arising from the use of or reliance on
information contained n this document or otherwise arising in connection with i, including
without limitation any liabllity from fault of neglig

Past performance is not indicative of future performance and no guarantse of future returns
is implied or given. Nothing contained in this document nor any information made available
to you's, or shall be relied upon as, @ promise, representation. warranty or guarantee as to
the post, present or the future performance of the Company

Certain statements in this document constitute forward-looking statements within the meaning of
the Private Securities Litigation Reform Act of 1995, Section 27A of the Securities Act of 1933, as
amended, and Section 2IE of the Securities Exchange Act of 1934, as amendad (the *Exchange
Act). Statements that are not historical in naturs, including the words “onticipate", “expect
suggests”, "plan”, "believe", “intend, "estimates”, targets”, *projects", "should", "could”, "would"
“may", “will", forecast* and other similar expressions ore intended to identify forward-looking
statements. These forward-looking statements Include, but are not limited to, statements
regarding: the Company's growth strategy and business plan and the Company's ability to
effectively monage its growth and meet future capital requirements; the Company's expectations
regarding future financiol performance, including ts expectations regarding its revenue, revenue
growth, adjusted EBITDA, and operating cash flow, and the Company's ability to achieve or
maintain future proftability; the Company's abiliy to further penetrate is existing member base,
maintain and expand its member base and increase monetization of its member base: the
Company's ability to expand Internationally and the significance of its global opportunity: the
Company's abilty to anticipate market needs or develop new products and services or enhance
existing products and services to meet those needs: and the Company's ability to increase soles of
its products and services. Such forward-looking statements are prediction, projections and other
statements about future events that are based on current expectations and assumptions and, as
a result, involve known and unknown risks, uncertainties, assumptions and other important
foctors. many of which are beyond the control of the Company and which may cause actual
results, performance or achievements to differ materially from those expressed or implied by such
statements. Forward-looking statements are provided as a general guide only, and should not be
relied on as an indication or guerantee of future performance. They can be affected by
inaccurate assumptions we might make or by known or unknown risks or uncertainties. Given
these uncertainties, recipients are cautioned to not place undue reliance on any forward-looking
stotement. Forward-looking statements speak only as of the date they are made. Subject to any
continuing obligations under applicable law the Company disclaims any obligation or
undertaking to disseminate any updates or revisions to any forward-looking statements in this
document to reflect any change in expectations in relation to such forward-looking statements or
any change in events, conditions o circumstances on which any such statement is based.

This document contains unaudited financiol information for the Company that has been
prepared by the Company's management. The Company's fesults are reported under US-GAAP.
Investors should be awars that certain financial data included in this presentation including
EBITDA, Adjusted EBITDA, and Adjusted (loss) profit from ordinary activities ofter tox are “non-
GAAP financicl measures” within the meaning of Regulation G of the Exchange Act. This
document also contains certain operating metrics such as annualized monthly revenue (AMR)
average revenue per paying circle (ARPPC) and average revenue per user (ARPU) which the
Company uses internally in assessing its own operating performance and making operating
decisions and which the Company believes are useful to investors and analysts as a supplement
to its GAAP and non-GAAP financial information for analyzing operating performance and
identifying operating trends in the Company's business. These metrics may be calculated
differently from, and therefore may not be directly comparabie to, similarly titled measured use
by other companies. Additional information regarding these metrics s included in the Company's
Annual Report on Form 10-K filed with the SEC on February 29, 2024,

All values are stated in US dollors unless otherwise stated.
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BUSINESS UPDATE

CY23 User Metrics
Connecting families and saving lives %

“If you are on the fence about getting
your family on 1fe360 premium, let me
put this out there. No authorities or
medical personnel had the time or
ability to contact us the day of Lynley's
accident. Life360 did right away and
sent help. Go ahead and spend the
extra money just in case. It makes a
difference. #1ife360

A

1,808,798 38,577 305 billion

Help alerts Ambulances Miles driven with Safe arrival Monthly active Tile “Items Left Bluetooth location
sent dispatched Life360 Crash notifications Tile devices Behind” smart alerts updates
Detection
€23 Rosuits resentation s

@ uesso
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BUSINESS

~61.4m

Global Monthly Active Users
(MAU)
+26% YoY

40%
YoY growth in
International MAU, with
record MAU additions

@uresso

~1.8m

Global Paying Circles
+21% YoY

25%
YoY lift in Global ARPPC
reflecting U.S. price increase

~470k

International Paying Circles
+43% YoY

UK

Triple Tier Membership
launched in October
2023

$304.5m

Revenue
+33% YoY

$20.6m

Adjusted EBITDA,
first full year of positive
AEBITDA

€23 Rosuits resentatio B
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BUSINESS UPDATE

CY23 Results Summary Commentary
Delivering on growth

Continued strong subscription
revenue momentum, up 4%

SM CY22  CY23 Change % ch YoY CY23 Guidance e arifera
Revenue (GAAP) subscriptions, and 52% for
Subscription 1533 2208 675 +44% Life360 subscriptions
Hardware 479 582 103 +21% Hardware revenue increase of
21% reflects increase in net
Ottiet 274 255 (1.6) ©)% units shipped, lower returns
Total revenue (GAAP) 2283 3045 76.2 +33% 300-310 and benefits from bundling
Annualized Monthly Revenue
Annualized Monthly Revenue (AMR) 0 224.4 2741 49.6 +22% up 22% to $274.1 million
GAAP operating expense:
Operating expenses (GAAP) 2430 2526 9.6 +4% increased 4%, reducing 1%
Net loss (GAAP) (916)  (282) excluding variable
commissions
EBITDA (Non-GAAP) @ (85.2)  (20.8)
Positive Adjusted EBITDA
Adjusted EBITDA (Non-GAAP) (@ (401 206 1216 AT
Cash and cash equivalents 904 707
Operating cash flow (57.) 75 64.6 0-5 $20.6 million dell

of guidance

rounding
s monthly value o subscription, ot ond portnarship ogresments Allcomponents o these agreements

on-GAAP
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AMR has more than quadrupled since our IPO in May 2019

Quarterly Annualized Monthly Revenue ($M)*
300

250

200 Moni
revenue
150
: III
° IIIIIIIII

1019 2019 3Q19 4Q19 1020 2020 3020 4020 1021 2021 3021 4Q21 Q122 02220322 Q422 Q123 Q223 Q323 Q4 23

8

*Annualized Monthly Reven (AMR) s a financiol measure used by the Company to identify the annualized monthiy volue of active customer agresmants ot the end of  reporting period. AMR includes the annuciized
monthy value of sUbATption. ot G partersnip ogreemants. AllComponents of these Gareaments that o not expectsd o recut ore axciuded

@ uress0 €23 Rosuits resentation s
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BUSINESS UPDATE

Subscription Revenue
YoY increase of 52% for Life360 core subscription

US mInternational

1963

1361

374 20

o9 Cr20  Ccyal Cv22  CYs

Hordware

19%

Other I
Hordware
Subseription

7%

L0360
nternatonal
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Lifea60 Us
Subscription

+CY20 revenve i normafeed revanue excluding o non-racurring adjustmant. Direct revenue ailocations by ragion for CY20 have

baenreclassfied to conform with new methodciogy
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BUSINESS UPDATE

Paying Circle growth momentum despite price increase

Paying Circles by geography (000s)

US. Paying Circles
increased
14% YoY while a4
increasing prices
significantly

@ 02 03 04 01 02 Q3 Q4 1 Q2 O3 Q4 Q1 G2 O3 G4 GI G2 O3 Q4 QI Q2 Q3 O4
B % B 8 MWW 2020220202000 022200 BB

US minternational

@uresso

International Triple Tier launch countries Paying Circles

= Canada
mUK
m Australia
+51%

cv22 cv23
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BUSINESS UPDATE

Price increase driving U.S. ARPPC uplift

Average Revenue Per Paying Circle (ARPPC) ($)*

e US e nternational

$150

Q

Q4'23 ARPP
increased 24% YoY
for US subscribers
reflecting price

$48

Q1 02103 04 ) 02 03 G4 01 G2 03 04 O1 G2 G3 04 GI G2 G3 04 QI G2 O3 G4
BB BB WO WN20202020NARR2RBBAA

+Price increose took effect ocross il Membership tes starting in August 2022
U5, Membership plan subscribers % totol comprise Silver (15%), Gold (81X) ond Potinum (4%)

@ uiress0

UK Subscriber Pricing (i0S + android)

Triple Tier (from October 2023)
Monthly  Annual
New subscribers
Silver £649  £6490
Gold £999  £1990
Platinum £1999  £19990
Legacy subscribers.
Current (from January 2024) €595  £3999
Pre-Triple Tier £399  £3999

International Triple Tier launch
countries revenue

= Canada
=UK

m Australia

cva

CY23 Rosults resentation
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BUSINESS UPDATE

Hardware revenue
Key component of Life360’s location ecosystem

2022 w2023
Horawore
19%
other
wress0 U
19.6 [ Subacription
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susscrption
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I 0.0 . RIES
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o0
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BUSINESS UPDATE

Other revenue
Revenue stabilization reflects reducing risk of Data business

Other revenue Other Revenue as % of
($M) total consolidated revenue (CY23)

ship with Placer.ai in

insights

+ Intentional decision to trade
off growth opportunity for
predictability and reduced
regulatory risk

Lead Generation

« Expectation of significant
long term growth potential

e Cr20  cya cy2 o3

@esso
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Strategy
Overview

Chris Hulls, Co-Founder & CEO
Lauren Antonoff, Chief Operating Officer
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STRATEGY OVERVIEW

Life360’s mission is to keep people
close to the ones they love

Life360’s category leading mobile app and Tile tracking devices are continuing to forge an
entirely new market, connecting millions of people throughout the world to the people, pets
and things they care about most. Our technology helps families of all types make life safer,
easier and a bit more fun.

"::(13

2 8 g )
Fam o Yéun: Adoring pet
all stages drivers couples parents

parents
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STRATEGY OVERVIEW
Entrusted to protect loved ones

i
&

It's been such a relief to my stress when my older
son first started driving, and even now when he
works late at night. For my younger son, it helped
me locate him to pick him up from a park when he
wasn't answering my calls and texts. My brother in
law tracks his mom (my MIL) now that she’s lost
her husband and lives alone.

o

7
300 bn+ {//

CY23 miles protected by
crash detection, with more
than 100 ambulances
dispatched per day
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g The moment your oldest kiddo heads back to col-
lege and you know you'll spend the next 8 hours

glued to @Life360 like a good movie....

3K shares

/\.

Our U.s.
members open
Life360 an
average of 5
times per day

V23 Respits Picsamalbion” 7} 18
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| My brother's girlfriend is officially in the family

Life360. If that ain't modern romance i don't know
what is.

O«

31%
growth in
global Daily
Active Users
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STRATEGY OVERVIEW
Proven product-market fit with
significant growth upside
Significant untapped potential for growth
within our member base

* As ot December 31,2023

@uresso Y23 Rt Prasetion. 20
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STRATEGY OVERVIEW

Making life better for our members “Did Michelle make

it to school?”

“Should I start making
dinner yet?”

Life360 has quickly become my favorite/most
used app. Why is my Mom driving 80mph? My

§ brother needs to charge his phone! Why is my Dad

§ leaving the house when he should be resting his

back? My sister is sitting by a lake. ENDLESS

ENTERTAINMENT

[.ER
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STRATEGY OVERVIEW

2024 Key Initiatives

%QQ!I i

Grow our Scale paid
audience offerings

Create new
revenue streams

il

Expand
profitability
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STRATEGY OVERVIEW /QO/Q
Grow our audience: path to 150M+ members e

Viral experiences bolster New free product experiences Launching a new Tailoring marketi

organic user growth drive engagement marketing strategy to experience to win
build a global brand international markets

CY23 Rosits Presentation 24
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STRATEGY OVERVIEW
Scale paid offerings: for all life stages

New value propositions New international New Tile product
for membership membership offers launched introductions designed to
in UK and coming to Australia leverage Life360 value

® FINDER NETWORK ACTIVATED

o
Pigaly Wiagly

@uresso

Optimizing growth funnels
through continuous
improvement

s,
o
%opt feature®
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STRATEGY OVERVIEW

Create new revenue
streams: powered
by 6IM+ MAU

Fuu@at

&5 £ soheson Famity

New advertising model

Advertising allows us to monetize the
exceptional value of Life360's free product

+ Unique opportunity to engage families

+ Powered by unparalleled first-party data

+ Continued commitment to safeguard the
user experience

Go ad free with
Lifo360 Gold

()2
l.“.l'! .
D

People

°

Since 815,

Nicole
106 Worror Or

@ureseo

N |

ot Westminstar

London

Future
opportunities

Opportunities for future
value driven extensions and
partnerships:

+ Insurance offers
« Security products
+ Teencredit cards
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STRATEGY OVERVIEW
Create new revenue streams: advertising fuels

ARPU growth

Massive Market Comparative Stats - Advertising
>
£ Global Mobile Advertising Spenda 2023 AdRevenue Average MAU s/
t M (m)e MAUG)
s $402b Duolingo s $48 70 $0.68
& e N Reddit () 789 237 $332
2024 estimate Spotify ¢ 51,681 337 $4.99
Uber o, $900 16 $616
$
8
& Used to connect to
s 6Im+ ~24m 5x per day
2 MAU DAU Engagement Loved ones
Early Phase of Execution: Rollout:
+ Close attention to the member experience + Distribution via AdMob (Google)
+ Early testing demonstrates neutral impact on the + Pursuing paid partnerships in parallel
member experience + 2024; invest to establish the business and lay
+ Advertising is expected to boost conversion to paid groundwork for future expansion; revenue in 2H
subscription and create positive user value + High margin business which will scale over time
(1 Sources dot. ) Based o publc ings () Average Monshly Acive Users o applicabe prio, whers avalole except Rt whichis based on Woakly Active Users 4 Reflects TM  C23Rewuts Prsentaton

metrics 0s of 30 September 2023 (5) Based on Weekly Average Users () Includes only od-supported MAU figures 7) Reflects annuaized advertising fevenve o3 of Q423
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STRATEGY OVERVIEW

Expand profitability: leverage expense base as we scale

Revenue growth and cost discipline driving Non-GAAP Operating Costs by category declining as
trajectory to EBITDA breakeven ($M)* % total revenue**
92%

e Revenue (RHS) = EBITDA (LHS) s Adjusted EBITDA (LHS)

200
~ Other costs

m Commissions
= User Acquisition & TV

= Personnel

o2l cv2 cv23 [a%213 CY25F o o2 cva3

“Refer to Appendix for & reconcitotion of Net Loss to EBITDA and Adjsted EBITDA
+*Operoting costs are nor-GAAP, exchude Costof Sales and ol reconciing adjustments between GAAP and Non-GAAP operating costs as outined in Appendix

@uresso Y23 Rt Prasrtation
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Market

Opportunity

Russell Burke
Chief Financial Officer
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MARKET OPPORTUNITY p—

Life360’s growth and value creatio

8¢9 7

Strong subscription growth
and demonstrated
operating discipline

Trusted leader in family Significant scale enables
location sharing and safety multiple growth levers

Founder-led with
seasoned executive team
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MARKET OPPORTUNITY

Significant addressable market opportunity

Adjacent
markets

$190bn
TAM

$60bn
SAM

‘Source: SAM: Tochnovio, Raymond James Ressarch, Mogna Inteligence, Giobol Market TAME: ResearchAndMarkets, Alled Market Research, Sauore

@ uress0

Adjacent Markets
Potential long-term adjacent markets in
which we can expand our addressable
market: travel insurance, life insurance,
residential security, home insurance

Total addressable market
Includes adjacent markets we expect to
serve in the near-term or medium-term:
elder monitoring and auto insurance

Serviceable addressable market
Includes markets we are currently
servicing today: location sharing, crash
and roadside assistance, identity theft
protection, pets and children location
sharing devices

€23 Rosuits Presentation
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MARKET OPPORTUNITY
Significant remaining runway in U.S. penetration

Increase in penetration across all states*

Penetration by State (2020) Penetration by State (2023)
=gy, I -
. r 2% 5%

-\

States with higher penetration in 2020 experienced larger increases in penetration
over the last 3 years; the opposite of over-saturation

*Estimoted number of Lfe360 users s o percentage of population by state. Source: US. Census and Company data

@uresso Y23 Rt Prasntation
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FINANCIAL OVERVIEW

Market leading retention metrics

U.S. Organic User Retention by cohort (%)

oo% ——or Mori8 Mor-19
o Mar-20 Mor-2

% Mar23

0%

159 1317 21252933 37 41 45 49 5

Months snce registro

U.S. Revenue by Registration Cohort ($M)

Net subscription revenue retention approx. 100%

T00%
s0%
0%
W2 2n W2z 2 w2 22
Netrevenus retention (%) Gross subsc

International Revenue by Registration Cohort ($M)

—_—

* The line chart indicates how
ong users within a given cohort
remain with Life360

Subscription revenue retention
remains around 100% even as
subscriber growth accelerates

Revenue by registration cohort
demonstrates strengthening
cohort monetization trends on a
dollar basis across all cohorts
driven by USS. price increase
and Paying Cir
U.S. and international markets

growth in t
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FINANCIAL OVERVIEW

User cohort cumulative revenue $M*

Quarter 1 Quarter 2
* Higher pricing combined with

0 s40 9 9

higher registration volumes and
&5 & improved user retention has

driven significant uplifts in
520 520 revenue for user cohorts
0

Cohorts prior to Q322 who were
subject to the legacy price

s
z3zziza: increases have seen a
¥33°35633 significant step up in cumulative

b revenue, with the incremental
hurn impacts clearly offset by

Quarter 3 Quarter 4 the uplift in ARPPC

10 0

530

s20

0

50
33333332 H
a0
aaz

“Rovenue per cobor
ADT partnership revenue.

@ureseo

ol subscription and other revenus generated by
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FINANCIAL OVERVIEW

Income Statement (GAAP)

S in millions, except share and per shore data cv22 cv23
Revenue
Subscription s w33 s 2208
Hardware 479 582
Other 271 255
Total revenue 2263 304.5
Cost of subscription revenue 307 310
Cost of hordware revenuo 454 a4
Cost of other revenus 36 3s
Total cost of revenue 797 89
Gross Profit 148.6 2226
Oporating expenses
Research and development 1025 1010
Sales and marketing 924 991
General and administrative 481 526
Total operati 2430 2526
Loss from oporations (94.4) (30.0)
Other income (expense)
Convertible notes fair value adjustment 18 ©7n
Derivative labilty foir value adjustment 13 ©)
Other income, net - 32
Total other income. net 31 24
Loss before income taxes (91.3) (27.6)
Provision for income toxes 03 05
[ (91.6) (25.2)
Net loss por share, basic. s 04 s (042)
Netloss per share, diluted $ 150)s (042
Weighted-average shares used in computing net loss per share, basic 62209545 66748542
Weighted-average shares used in computing net loss per share, diluted 6289593 66748542

Note:Tbies mey not 604 due t rounding

@ureseo
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FINANCIAL OVERVIEW
Key Financial Metrics

SM cv22 CY23 % chYoY
Non-GAAP Revenue.
US. subscription revenue 161 194 a7%
International subscription revenue. 72 245 2%
Subscription revenue 1833 239 6%
Hardware revenue a8 545 4%
Other revenue 272 255 (©%
[Total Non-GAAP Revenue (1) 2203 303.9 33 %
Non-GAAP Gross Profit 153.5 268 8%
Non-GAAP Gross Margin % 67% 75%
Non-GAAP Subscription Gross Margin % ax 8%

Non-GAAP Operating Expenses
Research ond Development 825 761 8%
Sales and Marketing
User Acquisition & TV costs
Other Sales & Marketing
Commissions
Generol & Adminisrative

151

[Adjusted EBITDA (Nor
Non-GAAP Adjusted EBITDA Margin %
Stock-bosed compensation

Other Non-GAAP adjustments
EBITDA (Non-GAAP) (3)

Nat cash provided by (used in) operating activties (57)) 75
Net cash (used in) investing activities (me) @2
Not cash provided by (used in) finanding octivities 277 (25.0)
Cash and cash equivalents and restricted cash 90.4 70,

e e AR et
@ lhesso

e and Non-GAAP totol revanue in Appendix 3

Underlying EBITDA.For defiitons of EBITDA and Adjusted EBITDA and the use o these non-GAAP

SAAP gross margin increased YoY
orted by higher subscription gross
margin which benefited from price
increases. Hardware gross margins
increased due to increased units shipped,
lower returns and benefits from bundled
offerings
Non-GAAP Operating Expenses
relatively stable YoY as a result of
workforce reductions and efficiencies
achieved post Tile acquisition integration
Adjusted EBITDA margin turnaround
reflected continued momentum in
subscription revenue paired with cost
discipline and margin improvement
initiatives for hardware, demonstrating
the operating leverage of the business
model
SBC increased 11% as a result of increased

award volumes and transition equity

Operating cash outflow improvement
relates to the improved Adjusted EBITDA
performance, and working capital
efficiency post integration of acquisitions
Investing cash outflows primarily relate to
payments for internally developed
software

Financing cash outflows relate to final
escrow payments associated with the Tile
acquisition, repayment of the Jiobit
convertible note, taxes paid for net
settlement of equity awards offset by
proceeds from the exercise of options and
proceeds from notes due from an affiliate
Total net cash outflow of $19.7m

Cash and cash equivalents of $70.7m at
December 31, 2023 including restricted

cash of $1.7m 23 Roouts Pro
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Chris Hulls, Co-Founder and CEO
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For CY24 Life360 expects to deliver the following metrics which
include both the early revenue, and set-up costs, for the new
advertising business:

Consolidated revenue of $365 million - $375 million, with core
Life360 subscription revenue growth of at least 20% YoY;

Positive Adjusted EBITDA* of $30 million - $35 million;

BITDA* loss of $(8) million to $(13) million;

Positive Operating Cash Flow for each quarter of CY24, with the
usual seasonal low point in Q1;

Year-end cash, cash equivalents and restricted cash of $80
million-$90 million.

The company expects to continue to be Adjusted EBITDA positive on
a quarterly basis going forward, and to achieve positive EBITDA in
the first half of CY25.

“For definitions of EBTDA and Adjusted EBTTDA and the use of these non-GAAP measures, s well as @ reconciiction of Net Los to EBITDA and
Adjusted EBITOA ses Appendix 3
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Chris Hulls, Co-Founder and CEO
Russell Burke, CFO
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APPENDIX 1

Operating Metrics

n millions, except ARPPC, ARPPS, ASP) Q42022 Q12023 Q22023 Q3 2023 Q42023

Life360 Core*

Monthly Active Users (MAU) - Global 486 508 54.0 58.4 614
us. 309 37 336 354 368
International 7.6 19. 204 230 246
Australia 14 15 16 17 19

Paying Circles - Total** 15 16 16 17 8
us* 12 12 12 13 13
International** 03 04 04 04 05

Average Revenue per Paying Circle (ARPPC) ** 10579 $ 12070 $ 925 § 1997 § 12417

Life360 Consolidated

Subscriptions** 21 21 22 23 24

Average Revenue per Paying Subscription (ARPPS)** 8754 § 9798 $ 9783 $ 10133 § 10217

Net hardware units shipped 17 06 07 1 17

Average Sale Price (ASP) n48 $ 722 $ 1576 $ 1324 $ .50

Annualized Monthly Revenue (AMR) 2244 $ 2395 $ 2487 § 2591 § 2741

*fe360 Core reflects L#e360 App only.
#* Matics e been racost o rfiectthe cokulations under o revised metic dofntion

@ uiress0
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APPENDIX 2

Balance Sheet (GAAP)

M December 31, December 31,
2022 2023
‘Cosh and cash equivalents g 754 § 690
Restricted cash. current 13 -
Accounts recsivoble, not ) 22
Inventory 08 a9
Costscoptalized to obtain contracts. net 14 10
Propoid expenses ond other current ossets 85 152
Total currant assets W27 W4
Restricted cash, noncurrent 16 7
Property and equipment, net 0a o7
Costs copitalzed to obtain contracts, noncurrent 08 08
Propoid expenses ond other assets, noncurrent 7 8
Operating leasa right-of-use asset 08 10
Intangible ossets.net 027 54
Goodwil 1337 1237
Totol Assots S 3396 § 321.7

Liabilities and Stockholders Equity
Current Liabilities:

Accounts payoble s us $ 50
Accrued expenses and other current labilties 270 25
Excrow abilty 13

Convertible notes, current a5 24
Deferred revenue. current 301 29
Total current liabilties ) 708
Convertible notes, noncurrent a1 n
Derivative fabiity, noncurrent o1 02
Deferred revenue, noncurrent 27 18
Other lbilties noncurront 06 o7
Total Liabilties B 951§ 787

Commitments and Contingencies
Stockholders' Equity

Common Stock o1 o1
Additional poid-n copital 5018 521
Notes due from offiltes 03 -
Accumuloted defict (257.0) (2857
Accumuloted othar comprehensive income (0ss) — -
Total stockholders' eauity 2445 2471
Totol Liabilities and Stockholdors' Equity s 3396 8 3217

Note: Tobles moy not add due to rounding

@uresso

Cash Flow (GAAP)

Cosh Flows from Operating Activi

Dapeeciaton and amartiction

Amortization of cot capiolaed 9Bt cotracts
Amortizoton ofoperatng eose ight-of i el

Stock-based compensation expense

Compensation expenta nconn

Non-cosh ntoret axpars.nat
o

it evesting notes

bl nates ol vaue adptment

Dervativelabity fo voue acustment

(Goin)ioss o revatation of contingent comsdertion

Non-coth revane from vestment

Inventory wit-off

Chonges n operating oses and abites nt of xeuistons
nccounts receotie net
Propod oxponies nd athercxets

Contscopolized to obta contracts net
Defered rvane
Otrar lobitie roncurrnt
‘Cosh Flows from Investing Acites
o poifor acaabitons ot of co oot

@8

02
29
7
oy
05
08
03
3
05

@2

o
2
s
o
08
o7
o
o)
05
@

[
©n

o Flows from Financing Acivties:
Procseds rom the exerdse of options

T o ot o et sttement of sty aworc
Proceeds rom capitol 105, net o tronsaction costs

Ropoyment ot convertionotes

NetDecraase i Cash, s Equivclents,and Resrcted Cosh

o, Couh Equivolents and Resticte Cash t the Boginning ofthePerod
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APPENDIX 3

GAAP to Non-GAAP reconciliation

Revenue

SM cY22 cv23
Subscription revenue, GAAP included in Adjusted EBITDA 1533 2208
Bundled offerings — 31
Total Subscription revenue, Non-GAAP 153.3 223.9
Hardware revenue, GAAP included in Adjusted EBITDA 478 582
Bundled offerings — (37)
Total Hardware revenue, Non-GAAP 47.8 545
Other revenue, GAAP included in Adjusted EBITDA 272 265
Bundled offerings = =
Total Other revenue. Non-GAAP 27.2 25.5
Total revenue, GAAP included in Adjusted EBITDA 2283 3045

undled offerings (0.6)
Total Revenue, Non-GAAP. 228.3 303.9

I

Note: Tobies moy not odd due to rounding

@uresso

€23 Rosuits Presentation
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APPENDIX 3

GAAP to Non-GAAP reconciliation

Cost of revenue

S Cz2 e
‘Costof subscription revenue, GAAP. 307 310
Loss: Depraciation and amortization (©9) 12)

Less:Stock-based compensation (06) ©7)
Loss:Soveronce and other >

Lo Ayt i connection with mambersip bt = s
L Hopwate bunding cusmant = o

e ooy o
o Dopracion v enoteain @6 o
Less: Stock-based compensation (0.4) )
Lom Severcnca and oer o ©
D Bemart of s Cokes % -
Lo e ondhog St ° o)
ot e AAr = )
e el ©9 2
e seiomirth-wiy . -
Teto costof her rvenus Non-GAAP ve e
e GRs o o5
Lom St oed compemation ] 5
=t o ©3

o Acusmant i connection with memberi bonet P

Note: Tobies moy not odd due to rounding

Operating expenses

Research and developmen expense, GAAP o o
Lo Depraciotion and amortsaton - ©
e Stock based cmperacion 0 @0)
rostsissiepupetsph ©3) )
s o marketing expenie, AP ez Gl
Lo Dapraciation and amortaton @ @
Lo Stock besed compensation @7 @
Lo Soverance o oner 00 o)
Teto Soles ond marketing sxpanse: Non-GAAY Ex) G0
KSener ond oamiraiv expense, GAAP F e
Lo Dopraioion and amertisaton o5 °
exe Stockboeed corpenasion oy me
Lo Severance and tnar o1 e
Yetel Gparating axpanses GAAP 2450 £
Lo Deprecotn and emortaton ) @y
Lo Sk o corpanation 2 o
Lok Severance and iner 102 (a3)
oo Opmting wptsectise GAAE i 2065

() Incluces non-recuring cost refiectng the alignment of accounting paliies attibutoble o the ntegration with Tie. As these djustments are not deemed to be nan-routine or one e in nature, they have not been added bock to

EBTOA or Adjusted EBITOA

@ureseo
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APPENDIX 3

Non-GAAP Financial Measures

5 T w——
2022

Netloss o6 @2
Add (decuc:

Convertible notes fir volue adjustment ) o7
Deriative abiltyfirvau adjustment () ) o
Providon for income taxes 03 0s
Doprection and omortization (2 92 9
Other income, net = (32)
Stock-bosed compensation 47 ED
Form10 transaction costs a8 il
Acquiston ondintegration costs s -
Workplace restructuring costs () - 40
Weite-offof obolete inventory (4) = 09
Adjustment in connection with membership benefit (5) - (22)

Warehouse relocation costs = o1

Gain on revaluation of contingent consideration (5.3)

()T refict the change n value o the derivative fbilty associated with the Jly 202] Convertible Notes
(2)ncludes depreciotion on fxed ossets and amartization o ocqured ntangible ossets

(3) Relotes to workploce restructuring Cost n connaction with the workplace restructure anounced on January 12,
2023

(8)Relotes to the wrie-off of row materials thet have no aitermative use o the Company following the decison to
hait dovelopment

(5)Relotes o on ocfustment recorded inthe current period to reduce product costs recorded to costof revenue n
connection with the discontinuation of certain batary relted membership benefits

We collect and analyze operating and financial dota to evaluate the health of
our business, allocate our resources and assess our performance.

EBITDA and Adjusted EBITDA

In addition to total revenue, net loss and other results under GAAP, we utilze
non-GAAP calculations of earnings before interest, taxes, depreciation and
amortization (‘EBITDA) and adjusted earings before interest, taxes,
depreciation and amortization (*Adjusted EBITDA’). EBITDA s defined as net loss.
excluding () convertible notes and derivative liabilty fair value adjustments, (i)
provision for income taxes, (i) depreciation and amortization and (i) other
income, net. Adjusted EBITDAIs defined os net loss, excluding () convertible notes
and derivative liability fair value adjustments, (i) provision for income taxes,

(i) depreciation and amortization, (iv) other income, net, 1) stock-based
compensation, (vi) Form 10 transaction costs (vi) acquisition and integration
costs, (vil) workplace restructuring costs (x) inventory write-offs, (x) adjustment
in connection with membership benefi, (x) warehouse relocation costs and (xi)
gain on revaluation of contingent consideration.

The above items are excluded from EBITDA and Adjusted EBITDA because these
items are non-cash in nature, or because the amount and timing of these items
are unpredictable, are not driven by core results of operations and render
‘comparisons with prior periods and competitors less meaningful. We believe
EBITDA and Adjusted EBITDA provide useful information to investors and others
in understanding and evaluating our results of operations, as well as providing
useful measures for period-to-period comparisons of our business performance.
Moreover, we have included EBITDA and Adjusted EBITDA in this media release
because they are key measurements used by our mancgement team internally to
make operating decisions, including those related to operating expenses,
evaluate performance, and perform strategic plonning and annual budgeting.
However, these non-GAAP financial measures are presented for supplemental
informational purposes only, should not be considered a substitute for or superior
to financial information presented in accordance with GAAP, and may be
different from similarly titled non-GAAP financial measures used by other
companies. As such. you should consider these non-GAAP financial measures in
addition to other financial performance measures presented in accordance with
GAAP. including various cash flow metrics, net loss and our other GAAP results.

The table presents a reconciliation of net loss, the most directly comparable
GAAP measure, to EBITDA and Adjusted EBITDA.

€23 Rosuits Presentation
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APPENDIX 3

Non-GAAP Financial Measures cont’d

The following table presents a reconciliation of net loss, the most directly
comparable GAAP measure, to Adjusted (loss) profit from ordinary
activities after tax.

M Year ended December 31,

2022 2023
Netloss ©16) (282)
Stock-based compensation 347 385
Form10 transaction costs. 38 o
Acquisition and integration costs ne -
Workploce restructuring costs 1) = 40
Write-off of obsolete inventory (2) - 09
Adjustment in connection with membership benefit (3) - @2)
Amortization attributable to intangible assets in connection with acquisitions 86 a7
Warehouse relocation costs - o1
Gain on revaluation of contingent consideration (53)

Adjusted (loss) prof

rom ordinary activities after tax (37.9) 21

) Relotes to workplace restructuring costs in connection with the workploce restucture announced on January 12. 2023
(2) Relotes to the wits-off of aw moterals thot have o altertive use to the Company fallowing the dscision to halt development

() Relotes to on odjustment recorded i the current period to reduce product costs recorded to costof revenue n connection with the discontinuation of

certain bttary reloted membership benelits

Note: Tobies may not add due to rounding

@ uress0

Adjusted (loss) profit from ordinary activities after tax
Adjusted (loss) profit from ordinary activities after tax is defined
as net loss, excluding () stock-based compensation, (i) Form 10
transaction costs, (i) acquisition and integration costs, (iv) gain
on revaluation of contingent consideration, (v) workplace
restructuring costs, (vi) inventory write-off, (vi) adjustmentin
connection with membership benefit, (vii)) warehouse relocation
costs and (ix) amortization attributable to intangible assets in
connection with acquisitions. The above items are excluded from
net loss because these items are non-cash in nature, or because
the amount and timing of these items are unpredictable, are not
driven by core-resuits of operations and render comparisons
with prior periods and competitors less meaningful. This non-
GAAP financial measure is presented for supplemental
informational purposes only, should not be considered a
substitute for or superior to financial information presented in
accordance with GAAP, and may be different from similarly
titled non-GAAP financial measures used by other companies,
As such, you should consider this non-GAAP financial measure in
addition to other financial performance measures presented in
accordance with GAAP, including various cash flow metrics, net
loss and our other GAAP results.
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APPENDIX 4

Current U.S. Membership bundles

FREE MEMBERSHIP

$0.00/mo ﬁm

508
+ Place Alert (2 places)

+ Location History (2 days)
¥ Crash Detection
 Family Driving Summary

“Asof 042023

@ uress0

$799/mo  GR
+ Place Alert (5 places)

+ Location History (7 days)
+ Stolen Phone Protection ($100)

15% of US Paying Circles®

GouD MeMBERSHIP
$14.99/mo @

+ Place Alert (99 places)

+ Location History (30 days)

+ Indhiducl Drver Reports

+ Roodside Assistance

+ 2477 Emergency Dispateh

+ 1D Theft Potection

+ Fres Towing (5m Rocius)

+ Stolon Funds Reimbursement
($25K)

+ Stolen Phone Protection ($250)

+ Tie Mot Include

81% of US Paying Circles

Tie Morte included

B—

$24.99/mo ﬂ

P

ol

Hiemipacemn

Hmelho

+ Free Towing (50mi Radius)

T
(™M)

+ Stolen Phone Protection ($500)

b iy

4% of US Paying Circles®

Tie Storter Pock inciuded

Our Membership
Model

+ Build a critical mass of
engaged users at scale with
high-quality free app
experience

+ Upsell at select, intentional
moments to convert users to
paying circles

* Launch new features into
funnel to increase.
willingness to pay and drive
higher ARPU over time:

+ Asmore users become
premium members, our
brand moves beyond
location sharing to family
and security

+ Our value proposition
remains relevant across all
life stages, deepening
member loyalty and
stickiness

€23 Rosults resentation





image68.png
APPENDIX 4
Competitive landscape

Life360

Platinum

v/ Roadside Assistance v/ ID Theft Protection
v/ Nurse Helpline v/ Crash Detection

Vv 505 Alert v Disaster Assistance
Vv Driver Reports v/ Travel Assistance

v/ stolen Phone v/ Location Sharing
Reimbursement And more..

Life360 Cost
$24.99/month

() Assuming family household offour people. rc

@ ureseo

T Mobile o !
Stolen Phone Teladoc. OLifelLock

Reimbursement 4y e
$25/month @ $15/month

Geozllia

Driver Reports
$6/marth W~

. $10/month
verizon’
Smart Family™
$10/month

NOONLIGHT

$10/month
Total Cost™

~$155/month
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APPENDIX 4
Best in class engagement - rivals the biggest names in social
and streaming media

Global DAU/MAU Ratio (%) M Sociol Media

Source: SensorTower
1 Hyper-Engaged Social represents the averoge DAU/MAU o Focebook.Instogrom. Snapcht, TIkTok. and X formerly Twitter)
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APPENDIX 4
We are highly differentiated

Life360’s specialized platform focused on
serving families

Family focus: Built for families X
of all types

Differentiated features: Far
beyond location, with features like
driver reports and crash detection
All made for peace of mind,
coordination, safety and more

Integrated membership platform:
Best-in-class user experience with
robust, growing offerings

Cross platform: Serving both i0S
and Android users at scale

Major platforms offer generic location
sharing features

L

O Q@

Simple location feature built for your contacts

No target audience
i0S only

Location sharing and platform
moderation features

No dedicated product

Peer-to-peer location finding
Built for social and fun, not safety

Startups failed to scale

€5ec MSPY W .S Kidgy omoomuen

Note: The Apple nome and logo re trademarks of Appie Inc
The Goagle name and ogo are trademarks of Google LLC
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APPENDIX 4

Life360’s flywheel is driving our accelerating growth

Q

« 1-in-8 U.S. families use Life360 PN Leading
« High brand awareness Market
Position

61m+ MAUs*

1.8m Paying Circles*
Top 5 U.S. social
networking app**

Entrenched

@) vire3so

Robust
+ User acquisition

+ Brand campaigns Reinvestment Monetization
+ User experience in Growth Options

Membership
Bundled Membership
International

Lead generation
Advertising

S=

“Asof Q823
*Source: data o1 Decembar 202305 socialnetworking app by DAY

@ uress0
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