


Disclaimer

This document dated 9 December 2022 has been prepared by Life360, Inc. (ARBN 629 412 942) (Company) and is provided for information purposes only. It contains summary information about the Company and its activities and is current as at the
date of this document. It should be read in conjunction with the Company’s periodic and continuous disclosure announcements filed with the Australian Securities Exchange and the U.S. Securities and Exchange Commission, available at
www.asx.com.au and www.sec.gov, respectively.

This document does not constitute an offer, invitation, solicitation or recommendation with respect to the purchase or sale of any security in the Company nor does it constitute financial product advice. US Persons who are not a “Qualified Institutional

Buyer” (“QIB”) are restricted from investing in CDIs on the ASX. This document is not a prospectus, product disclosure statement or other offer document under Australian law or under any other law. This document has not been filed, registered or
approved by regulatory authorities in any jurisdiction.

The information contained in this document is not intended to be relied upon as advice or a recommendation to investors and does not take into account the investment objectives, financial situation, taxation situation or needs of any particular investor.
An investor must not act on the basis of any matter contained in this document but must make its own assessment of the Company and conduct its own investigations and analysis. Investors should assess their own individual financial circumstances
and consider talking to a financial adviser, professional adviser or consultant before making any investment decision.

By reading this document you agree to be bound by the limitations set out in this document. No representation or warranty, express or implied, is made as to the accuracy, reliability, completeness or fairness of the information, opinions, forecasts,
reports, estimates and conclusions contained in this document. To the maximum extent permitted by law, none of the Company and its related bodies corporate, or their respective directors, employees or agents, nor any other person accepts liability for
loss arising from the use of or reliance on information contained in this document or otherwise arising in connection with it, including without limitation any liability from fault of negligence.

Past performance is not indicative of future performance and no guarantee of future returns is implied or given. Nothing contained in this document nor any information made available to you is, or shall be relied upon as, a promise, representation,
warranty or guarantee as to the past, present or the future performance of the Company.

Certain statements in this document constitute forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 (“PLSRA”), Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities
Exchange Act of 1934, as amended (the “Exchange Act”), including comments about future events, including the Company's expectations about the performance of its business. Such forward-looking statements involve known and unknown risks,
uncertainties, assumptions and other important factors, many of which are beyond the control of the Company and which may cause actual results, performance or achievements to differ materially from those expressed or implied by such statements.
Forward-looking statements are provided as a general guide only, and should not be relied on as an indication or guarantee of future performance. They can be affected by inaccurate assumptions we might make or by known or unknown risks or
uncertainties. Given these uncertainties, recipients are cautioned to not place undue reliance on any forward-looking statement. Subject to any continuing obligations under applicable law the Company disclaims any obligation or undertaking to

disseminate any updates or revisions to any forward-looking statements in this document to reflect any change in expectations in relation to any forward-looking statements or any change in events, conditions or circumstances on which any such
statement is based.
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Investors should note that this document may contain unaudited financial information for the Company that has been prepared by the Company’s management. The Company’s results are reported under US-GAAP. Investors should be aware that
certain financial data included in this presentation including direct revenue, indirect revenue, average revenue per paying circle (ARPPC), average revenue per User (ARPU) and annualised monthly revenue (AMR) is “non-IFRS information” under

Regulatory Guide 230 (Disclosing non-IFRS financial information) published by ASIC or “non-GAAP financial measures” within the meaning of Regulation G of the Exchange Act. Note that the Company is not required to comply with Regulation G, and it
does not provide a reconciliation and other disclosures about its non-IFRS information or non-GAAP financial measures that would be required by Regulation G.

All values are stated in US dollars unless otherwise stated.


http://www.asx.com.au/
http://www.sec.gov/




WHY WE EXIST

Life360 is on a mission to simplify
safety so families can live fully

Safety and security is a multi-billion dollar category and the incumbents have not adapted to
the needs of digitally native consumers. Life360 is taking a mobile and family first approach
to disrupt the market.

1in10 39%
Families are users Brand awareness
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CY22 H1 User Highlights

Connecting families and saving lives

1,138,353

Help alerts sent

105,731,475,183
Miles driven with Life360 Crash Detection

14,349

Ambulances dispatched

12,092,565,856

Safe arrival notifications

373 billion
))) Tile Bluetooth location
updates
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My boys were headed to go do chores when they were involved in a pretty serious
accident which involved multiple fence posts being hit, some of which actually
impaled the windshield of their vehicle. From what | can tell, Life360 immediately
called 911 and within less than two minutes of the accident had notified me. Both
the boys are home and are going to hopefully make a complete full recovery. Had
we not had this app, it's unlikely | would have found out about this or known about
the accident for a significant amount of time. It's not a very heavily travelled road.
It's not very likely either one of them would have been able to find their phones. So
we are so grateful and so thankful for Life360 and what they were able to do for us
at our time of need, and we will forever be a customer.

Life360 user



Expanding and deepening our relationship with
families through Membership

At IPO May 2019 Current Premium Membership Bundles (after price increase)

SILVER PLATINUM
MEMBERSHIP MEMBERSHIP

$7.99/mo $24.99/mo

DRIVER
PROTECT

$7.99/mo
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Commercial benefits of
Membership

- Deeper connection with
the Brand, improved
retention and virality

- Less price sensitivity

- Member receptivity to
multiple services and
products

- Ability to bundle
services to expand our
addressable market



Life360, Tile and Jiobit
integrated offering

Completing our ‘360’ vision of protecting
people, pets and things

Djiobit

Expanded addressable market and brand reach

* Bundled offering will have broader applicability to additional
demographics

* Long-term this opens up additional markets such as elder
care

* Expanded reach will open additional paid channels and
improved top-of-funnel

Higher conversion to paid and increased ARPPC

* Customers are more willing to pay for something they can
physically touch

* Bundled offering will enable increased pricing and/or shift
to higher tiers

* Potential for paid conversion and ARPPC to increase by
double digit percentage

Reduced churn

* Subscriptions tied to physical devices have
exceptionally high retention rates

* Jiobit for example, has almost double the 12
month retention as Life360 standalone

Improved pricing power and overall LTV
* Enhanced membership offering will deliver greater
pricing power

* Price + Higher Conversion + better retention =
improved LTV

9:41¢ all ¥ (==

o  Johnson Family v a

Hi Peggy!

You and your Circle have Life360 Platinum.

Pl

Get a free Tile pack

Included in your Lif gl e TelR s
Platinum

Complete safety on the go

g Unlimited Place Alerts
E./ Get notified as Circle members >
come and go.

/’égl Location History
N 30d f Location History.
R iays of Location History.
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Life360 and Tile integration

2022 integration efforts — full execution in 2023

Marketing:
Brand Campaign

Introduce and drive
awareness of Tile as part of
Life360 brand

Educate users about
integrated Tile + Life360
product experience

@ vife3s0

bt 8

Calm enough ==
to be cdol. ™ s

Life360.com

Expanded Tile Finding
Network

Tile’s Finding Network
activated

©
Map shows 30 minutes
of user location updates

Bundled
subscriptions*

Tiles offered as part of
bundled subscription
offer

Join Gold, get a free Tile
ate!

Upgrade to Life360 Gold now and get a free
Tile Mate tracker! Attach it to your everyday
must-haves (hello, keys or bag) and never lose
them again.

Learn more about Tile

Upgrade to Gold
paym tvocy Poli

Integrated Tile/360

rollout

Members can add
Tiles to their Paying
Circle map

@ Lire3s0 Signin

LIFE360 + TILE

Find your stuff in
Life360 with Tile
trackers.

Attach Tile Bluetooth trackers to
your favorite things and keep an
eye on them from your Life360
map.

Life360
retail offer

New funnel for
Life360 Membership
acquisition

Tile Pro

* Will be delivered initially via a “Gift with Membership” promotional offer, followed by a fully integrated membership offer including Tile hardware
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Our flywheel is driving our accelerating growth

« 10% of US households
« 39% brand awareness

y <% Position

Market
Position
Entrenched

@) Life360

Q Leading Market
Y <L

« 47m MAUSs

« 1.5m Paying Circles
.« 19 most used US app

Membership
Bundled Membership
International

Lead generation
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Revenue Results

Q3 2022

(S millions) (unaudited)
Revenue
Subscription (direct)
Hardware
Other (indirect)

Total Revenue

Annualized Monthly Revenue
- September

@) Life360

Three Months Ended Nine Months Ended
September 30, September 30,

2022 2021 2022 2021
S 39.0 S 231 S 107.9 S 595

11.7 - 28.3 -

6.5 6.5 20.8 18.2
S 57.2 S 29.7 S 157.0 S 77.7
S 184.0 S 120.6 S 184.0 S 120.6




Accelerating MAU

US MAU

At IPO 2Q19 3022
13 million 29 million

*MAU growth continues to
accelerate, including International

*MAU is critical to premium
conversion

Life360 Core Monthly Active Users (MAU)(M)

11.8
116
10.8
Ol6
8.8
8.5
222 23.7
e 12.9
8.9 10.0

Q118 Q218 Q318 Q418 Q119 Q219 Q319 Q419 Q120 Q220 Q320 Q420 Q121 Q221 Q321 Q421 Q122 Q222 Q@322

12.1

EmUS minternational
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Accelerating Paying
Circles (subscribers)

Paying Circles

At IPO 2Q19 3022
0.7 million 1.5 million

*New premium subscriber growth has
accelerated following introduction of

triple tier membership

*ARPPC consistently increased, driven
by new higher-priced subscribers and
upsell to higher tiers

@) Life360

Paying Circles by product line (000s)

813
733

639
564

451

329
> 152 226
222 207
194
184 138
- - _
506 512
466 464 420

410
345

230

292
. .l

Q118 Q218 Q318 Q418 Q119 Q219 Q319 Q419 Q120 Q220 Q320 Q420 Q121 Q221 Q@321 Q421 Q122 Q222 Q322

M International Driver Protect US Legacy Driver Protect M Legacy Plus/Other US Membership

US Average Revenue per Paying Circle

At IPO 2Q19 2022
~$64 > ~$99
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Accelerating
subscription revenue
growth

Quarterly Annualised Monthly Revenue (SM)*

A

200
180
160 -
Annualized 140 1
Monthly Revenue 120 -
At IPO 2Q19 3Q22 100 1
$62 $184 |
million million 60 -
40 -
*AMR growth driven by subscriber o
growth combined with consistent
increase in average pricing 0 -

1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22

Note: Numbers may not add due to rounding
*Annualised Monthly Revenue excludes hardware
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Pathway to profitability

Cy23

Full year of bundled
offering and cost
efficiencies

Trajectory to profitability
and positive cash flow

Adjusted EBITDA*

Pricing power from expanded Membership offeri
Full year subscriber revenue uplift from bundled

- Higher conversion rates
- Higher ARPPC through US upsell
- International expansion

Revenue drivers

e Cost base at scale providing profitability leverage
e Reducing commissions from out of app purchase

Expense drivers  Limited growth in headcount

Cash and cash equivalents Increasing cash balance

*Adjusted EBITDA was previously referred to as Underlying EBITDA
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Earnings Guidance?

For CY22 Life360 expects to deliver:

«  Core Life360 subscription revenue (excluding Tile and Jiobit) growth in excess of 55%;

- Consolidated revenue of US$225-240 million for subscription (direct), hardware and other (indirect) revenue. The revenue range is highly
dependent on Q4 stand-alone hardware performance;

«  Adjusted EBITDA? loss in the range of USS(37)-(41) million.

Life360 expects to finish CY22 with an Annualized Monthly Revenue (excluding hardware) of more than US$215 million, noting this does not
include any price changes for existing Android subscribers.

Year-end cash and cash equivalents are forecast in the range of US$55-60 million (before the impact of this capital raise), and we expect Life360
to be on a trajectory to consistently positive Adjusted EBITDA and Operating Cash Flow by CY23 Q3, such that we record positive Adjusted
EBITDA and Operating Cash Flow for CY24. This target is being brought forward by one quarter, reflecting the very strong momentum in our
recurring Membership revenues, and assumes no improvement in the current headwinds impacting stand-alone hardware sales. Additionally,
the substantial discretionary spending levers in the business mean we are confident in Life360’s ability to fund its future growth.

1. Inregards to forward looking non-GAAP guidance, we are not able to reconcile the forward-looking non-GAAP Adjusted EBITDA measure to the closest corresponding GAAP measure without unreasonable efforts because we are unable to predict the ultimate outcome of

certain significant items, which are fluid and unpredictable in nature. In addition, the company believes such a reconciliation would imply a degree of precision that may be confusing or misleading to investors. These items include, but are not limited to, litigation costs,
convertible notes and derivative liability fair value adjustments, and gain on revaluation of contingent consideration.

2. Adjusted EBITDA was previously referred to as Underlying EBITDA. For definitions of EBITDA and Adjusted EBITDA and the use of these non-GAAP measures, as well as a reconciliation of Net Loss to EBITDA and Adjusted EBITDA, refer to the Q3 2022 Results release.
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