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SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

______________

FORM 8-K

CURRENT REPORT

Pursuant to Section 13 or 15(d) of the
Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): March 16, 2023

Life360, Inc.

(Exact name of registrant as specified in its charter)
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000-56424



26-0197666


(State or other jurisdiction of
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(Commission File Number)
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Identification No.)
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(Address of principal executive offices, including zip code)

(415) 484-5244

(Registrant’s telephone number, including area code)

Not applicable.

(Former name or former address, if changed since last report)

______________


Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

	Title of each class
	Trading Symbol(s)
	Name of each exchange on which registered

	None.
	None.
	None.






Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company ☒

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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Item 2.02	Results of Operations and Financial Condition.

We are furnishing this Current Report on Form 8-K in connection with the disclosure of information, in the form of textual information from a media release issued on March 16, 2023. A copy of the media release is furnished as Exhibit 99.1 to this Current Report on Form 8-K.

Item 7.01	Regulation FD Disclosure.

We are furnishing this Item 7.01 of this Current Report on Form 8-K in connection with the disclosure of information, in the form of the textual information from a PowerPoint presentation to be given during a conference call and webcast on March 16, 2023 at 6:30 p.m. Eastern Time. A copy of the PowerPoint presentation to be used for the conference call and webcast is furnished as Exhibit 99.2 to this Current Report on Form 8-K.

The information in Item 2.02 (including Exhibit 99.1) and Item 7.01 (including Exhibit 99.2) of this Current Report on Form 8-K is furnished and shall not be deemed to be “filed” for the purpose of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”) or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference into any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as shall be expressly set forth by specific reference in such a filing.

The text included with this Item 2.02 and Item 7.01 of this Current Report on Form 8-K and the replay of the conference call and webcast will be available on our website located at www.life360.com, although we reserve the right to discontinue that availability at any time.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits

	Exhibit No.
	Description

	99.1
	Media release of the Registrant dated March 16, 2023

	99.2
	Life360, Inc. Investor Presentation
	




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

	
	
	LIFE360, INC.

	Dated:
	March 16, 2023
	By:
	/s/ Russell Burke

	
	
	
	Russell Burke



Chief Financial Officer
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Life360 reports CY 2022 results

* CY22 revenue of $228.3 million, in line with guidance. YoY increase of 103%, with Subscription
revenue of $153.3 million up 77% YoY

+ CY22 year-end Annualized Monthly Revenue' (AMR) (excluding hardware) of $224.4 million, up
61% YoY, ahead of guidance. January 2023 AMR of $229.6 million reflects full monthly benefit of
subscriber price increases

« CY22 net loss of $91.6 million; CY22 Adjusted EBITDA loss of $40.1 million in line with guidance

« January 2023 U.S. Average Revenue Per Paying Circle (ARPPC) of $138.36 increased 42% YoY
reflecting the full month benefits of higher pricing

« Record annual growth in Global Monthly Active Users (MAU) of more than 13.1 million, up 37%
YoY, with record net additions in both the U.S. and International markets

« Year-end cash, cash equivalents and restricted cash of $90.4 million in line with guidance

+ CY23 guidance for more than 50% YoY growth for core Life360 subscription revenue?
Consolidated revenue of $300 million - $310 million and positive Adjusted EBITDA® and
Operating Cash Flow of $5 million - $10 million expected for the full year, with positive Adjusted
EBITDA and Operating Cash Flow targeted on a quarterly basis beginning with Q223 and for full
cv23.

San Francisco area-based Life360, Inc. (Life360 or the Company) (ASX: 360) today reported unaudited
financial results for the year ended December 31, 2022. Life360 Chief Executive Officer Chris Hulls said:
*2022 has been a tremendous year of progress for Life360. Our largest ever annual Global MAU growth to
almost 50 million cements our position as the market-leading family safety membership service. We finished
the year with a 61% YoY uplift in December AMR; this has accelerated to 64% in January* with the full
month benefit of the significant price increases implemented across our monthly U.S. iOS membership base
in late 2022. As previously foreshadowed, Q4 Paying Circles were in line with Q3, while achieving an almost
50% price increase for existing monthly iOS subscribers. Our January 2023 monthly ARPPC increased 42%
YoY in the U.S.; we see further upside with the rollout of U.S price increases for our existing monthly
Android subscribers expected to take effect during the second quarter of CY23.

“The chum impact from the November 2022 iOS price increase performed better than expected,
showcasing our strong value proposition, as well s the loyalty and engagement of our member base. We
are back to subscriber growth in the U.S. in January and February, and Intemational subscriber trends
remain very strong. Tile Membership bundling has launched and is scaling up over the course of March as
we optimize the user experience. The early signals are positive, and we are excited about the opportunity to
improve paid user conversion and retention, and deploy upsell strategies over the longer term following
encouraging results from our ‘Gift with Membership’ trials in CY22.

“Tile's Q4 hardware unit sales delivered a seasonal uplift, however continued to be impacted by headwinds
in the U.S. consumer electronics markets. Retailers adopted a very cautious approach, resulting in much
lower inventory in retail channels. We also saw aggressive competition from Apple, which is nonetheless
driving the category forward. While hardware sales were below previous expectations, we have taken a
prudent approach to managing hardware inventory, limiting the impact on our Adjusted EBITDA and
operating cash flow. While we are excited about the potential for long-term category growth, Tile's primary
strategic value remains the opportunity to drive subscription revenue.

“Looking forward to CY23, we are very optimistic about our ability to continue to deepen our user
engagement and reinforce our competitive position by ongoing investment to improve the core user
experience. We have delivered impressive subscription revenue growth in CY22, and see the opportunity to
further leverage our proven pricing power and ongoing Membership enhancements to deliver continued
strong growth momentum. For Tile we see opportunities to leverage category creation with product use case
orientation, and differentiation such as the recently launched Anti-Theft Mode. This new feature is designed
to protect valuables from theft by increasing the chances of recovery, providing a key point of differentiation

Note: The financial information in this announcement is unaudited. All references to $ are to U.S. $.
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with AirTags. We are also excited about our International opportunity, based on the successful playbook
deployed in Canada, and impressive CY22 performance in major territories. The full membership offering is
expected to launch in the UK during the second half, as previously advised.

“We are approaching CY23 with an appropriate balance of fiscal responsibility and prudent investment to
position the business for long-term success, and make the most of the many exciting growth options
available to us. As we announced in January, we have streamlined our workforce to drive a sharpened focus
on our key strategic product initiatives, with annualized savings of at least $15 million. We also see
opportunities for additional operating cost savings, including for platform commissions to continue reducing
over time, and greater marketing efficiency. In CY22 we implemented a multi-year strategy to reduce our
cloud infrastructure costs, with significant efficiency improvements achieved during the year. We anticipate
further efficiencies in CY23 through operational optimization and a long-term agreement with our preferred
provider. These positive initiatives benefit the cost base, and together with strong revenue growth will allow
us to leverage scale, and deliver our first full year of positive Adjusted EBITDA® and operating cash flow in
CY23. And in a time of continued macro uncertainty, we have a strong balance sheet, with cash, restricted
cash and cash equivalents of more than $90 million at CY22 year-end.”
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Key Performance Indicators®

Q4 Q4 cy cy

i milions, except ARPPC, ARPPS, and ASP) 2022 2021 %YoY 2022 2021 _%YoY

Life360 Core®

Monthly Active Users (MAU) - Global 486 355 369% 486 355 369%
us. 309 237 307% 309 237 307%
International 176 1.8 492% 176 118 492%

Australia 14 10 405% 14 10 405%

Paying Circles - Total 15 12 230% 15 12 230%
us. 12 10 174% 12 10 174%
International 03 02 476% 03 02 476%

Average Revenue per Paying Circle

(ARPPC) $10389 § 8869 17.1%S 9540 § 8020 19.0%

Life360 Consolidated (Adjusted for 2021)”

Subscriptions 24 18 197% 21 18 197%

Average Revenue per Paying Subscription

(ARPPS) S 8639 S 7404 167%S 7975 S 67.70 17.8%

Net hardware units shipped 17 33 (48.9)% 36 62 (42.1)%

Average Sale Price (ASP) S 1148 S 1512 (24.1)%S 1347 § 1504 (10.4)%

Annualized Monthly Revenue (AMR)* $ 2244 $ 1398 606%S 2244 § 1398 606%

®Aareferences 1S ar 10 U'S: 5. Addoally numers may ot a0d o recakuiate e o ounding
© L4235 Core metic et sl 1o e Lie360 mobil appicaton
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Global MAU increased 37% YoY to 48.6 million, with CY22 delivering a record 13.1 million net
additions, representing the highest ever net adds across both the U.S. and Interational markets.
U.S. MAU increased 31% YoY, with net adds of 7.3 million. Inteational MAU increased 49% with
5.8 million net adds benefiting from ongoing momentum in developed markets, particularly the UK,
and a surge in new users in the Philippines. Q4 International MAU were largely unchanged QoQ,
due to some normalization of the very substantial Q3 Philippines surge.

Paying Circles increased 23% YoY, with International markets up 48%, delivering record net adds
for the year despite nominal marketing spend. U.S. Paying Circles increased 17% YoY, a strong
performance in the context of significant price increases for new members introduced in August,
and for all monthly iOS members beginning in mid-November. As previously foreshadowed, Q4 U.S.
Paying Circles were in line with Q3. Cumulative new and upsell subscribers in the Membership
plans were 816 thousand, up 45% YoY, comprising Silver 10%, Gold 84% and Platinum 6% of total.

CY22 Global ARPPC accelerated 19% YoY reflecting U.S. price increases late in the period.
International ARPPC increased 4% YoY.

CY22 Net Hardware Units Shipped reduced 42% YoY due to weak consumer electronics demand,
the exit from less profitable sales channels and significant inventory reduction by major retailers.
We believe the business enters CY23 with appropriate levels of inventory for Q1 bundiing and in
retail channels.

Operating Results®

Revenue
Three Months Ended December 31, Year Ended December 31,
2022 2021 2022 2021

(8 mitions) (unaudited) (unaudited)
Revenue

Subscription $ 454§ 271§ 1533 § 86.6

Hardware 196 10 479 10

Other 63 6.9 271 251
Total revenue s 713§ 349 § 2283 § 1126
Annualized Monthly Revenue -
December $ 2244 § 1398 § 2244 139.8

Q422 Consolidated subscription revenue increased 68% YoY (including Tile and Jiobit). Life360
core subscription revenue increased 51% YoY for Q4, and 54% for CY22, in line with guidance.
CY22 revenue growth was supported by the 23% YoY uplit in Paying Circles, and 19% higher
ARPPC.

Life360, Inc. | ARBN 629 412 942 | 1900 South Norfolk St, Suite 310 San Mateo, CA 4403 | investors ife360.com
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Q4'22 Hardware revenue delivered a seasonal uplift versus Q3 while experiencing YoY declines (on

an adjusted basis, including Tile pre-acquisition data). The challenging environment for consumer
hardware impacted Q4 and CY22 results.

Q4'22 Other revenue was slightly lower YoY while increasing YoY for CY22. These trends reflect the
new de-risked business model adopted early in the year.

December AMR increased 61% YoY as a result of strong subscription performance and the addition
of Tile and Jiobit subscription revenue.

© A referencesto S ar 1 'S5, Addtonaly numbers may ot add o recaiulate e o ounding

Gross Profit"”

Three Months Ended December 31, Year Ended December 31,
2022 2021 2022 2021
(S millions) (unaudited) (unaudited)
Gross Profit $ 450 $ 268 $ 1486 $ 89.9
Gross Margin 63.1% 76.6 % 65.1% 79.8%
Gross Margin (Subscription Only) 826 % 782% 80.0% 794 %

Gross profit margin reduced versus Q421 and CY21 due to the Tile and Jiobit acquisitions, and
hardware's traditionally lower gross margins. Q4'22 Subscription only gross margins increased to
82.6% as higher pricing benefited revenue. For the year ended December 31, 2022 subscription
only gross margins increased to 80.0%.

0 Gross Proft ans Gross Maroin prsentod here have been calcuaied ukeng unauied GAAP francl resuls. Reler 1o th Invesior Presentation o managerments assessment
of Gross Margin and Gross Proft kzing Non- GARP fnancal esuls.

Operating expenses

Three Months Ended December 31, Year Ended December 31,
2022 2021 2022 2021
(s milions) Tunaudied) (unaudted)
Research and development s 252§ 152§ 1025 § 51.0
Sales and marketing 220 153 924 415
Paid acquisition & TV 52 45 265 125
Commissions 87 67 314 221
Other sales and marketing 8.1 4.1 345 129
General and administrative 105 102 48.1 237
Total operating expenses s 577 § 206§ 2430 § 1221

YoY operating expense growth reflects the acquisitions of Tile and Jiobit, including increased
headcount and the resulting increase in Stock Based Compensation, deal-related depreciation and
amortization, and investment in integrating the combined businesses. In addition there was

continued investment in efficient marketing spend, and commissions increased in line with higher
subscription revenue.
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EBITDA and Adjusted EBITDA"

Three Months Ended December 31, Year Ended December 31,
2022 2021 2022 2021
($ millions) (unaudited) (unaudited)
Net Loss s (123) § (14.9) 916) $ (336)
EBITDA (10.3) (13.4) (85.2) (31.4)
Non-GAAP Adjustments 12.0 88 451 183
Adjusted EBITDA s 16 s @6 @0.4)'s 13.1)

+ Q422 delivered a positive Adjusted EBITDA contribution of $1.6 million versus an Adjusted EBITDA
loss of $9.4 million in Q3 as a result of continued strong subscription revenue growth, realized cost
efficiencies implemented in H1'22 and the seasonal Q4 uplift in hardware sales. CY22 Adjusted
EBITDA loss of $40.1 million increased from $13.1 million in CY21 due to the addition of the Tile
and Jiobit acquisitions, and investment in integrating the new businesses.

" EB1T0A and Adusied EBITOA ae nan-GARP measures. For deftions of EBITDA and Adsted EBITOA and the use o fhese non-CAAP measures, a well a5 reconciation
of Net Loss 0 EBITDA and Adusted EBITDA, efer 0 the Non- GARP Financil Messures secton below. Addonal, numbers may not ad o recalcuate e f rounding

Balance Sheet and Cash Flow'

Three months ended
December 31, Year ended December 31,

2022 2021 2022 2021
(S millions) (unaudited) (unaudited)
Net cash provided by/(used in) operating activiies ~ $  (22) §  (11.9) §  (57.1) §  (12.2)
Net cash provided by/(used in) investing activities 25 ©1)  (1116) 7.1)
Net cash provided by financing activities 312 192.9 217 194.0
Net Increase (Decrease) in Cash, Cash Equivalents,
and Restricted Cash 315 1809 (141.0) 1747

Cash, Cash Equivalents, and Restricted Cash at
iod

the End of the P« $ 904 $ 2313 § 904 § 2313

+  Life360 ended CY22 with cash, cash equivalents and restricted cash of $90.4 million.

Q422 net cash used in operating activities was $2.2 million of which $2.4 million relates to a one-
time Tile acquisition adjustment. Normalized Q422 cash provided by operating activities of $0.2
million compared with net cash used of $16.4 million in Q3'22, reflecting the seasonality of the
hardware business.

* Q422 net cash provided by investing activities of $2.5 million. For CY22, net cash used in investing
activities of $111.6 million reflects the Tile acquisition.

+ Q422 net cash provided by financing activities of $31.2 million is due to cash received from the
November 2022 capital raise.

E
2 Asreferences oS are 1 U5 5. Addtoaly numers may ot add o recakuate e o ounding
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Earnings Guidance™
For CY23, Life360 expects to deliver:
+ Core Life360 subscription revenue growth (excluding Tile and Jiobit) in excess of 50% YoY;
+ Hardware revenue growth of 0% to 5%, reflecting the continuing current challenges in the category;
« Other revenue of approximately $26 million;
+ Consolidated revenue of $300 million - $310 million;

- Positive Adjusted EBITDA and Operating Cash Flow of $5 million - $10 million, with positive
Adjusted EBITDA and Operating Cash Flow anticipated on a quarterly basis beginning with Q223
and for the full CY23.

3 i regarcs o forwend tooking non-GAAP uicance,we are ot st reconceth forwardooking non-GARP Adusted EBITDA messuret the closes comespondng GAAP.
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‘cosis convertl noles and dervaive Kabity fa vake adsiments. and gain on evaluation of oningent consderaion. These s may be maierl 0 o resuls cacated I
Sccordance wih GAAP.
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econciaton o Nt Loss 1 EBITDA and Adjsted EBITDA,efer o No-GAAP Financial Messures secion beow.

Investor Conference Call

A conference call will be held today at 9.30am AEDT, Friday 17 March 2023 (Thursday 16 March U.S. PT at
3.30pm). The call will be held as a Zoom audio webinar.

Participants wishing to ask a question should register and join via their browser here. Participants joining
via telephone will be in listen only mode.

Dial in details

Australia: +61 2 8015 6011
U.S.: +1 669 900 683
Other countries: details
Meeting ID: 912 3982 7774

Areplay will be available after the call at https://investors.life360.com

Unaudited financial statements

The Company is filing unaudited financial statements with this release. The Company currently intends to
file a Form 10-K that includes audited financial statements early next week. The Company has until 31
March, 2023 to file the Annual Report on Form 10-K with the SEC and will be required to lodge the Form
10-K with the ASX at the same time as it files the Form 10-K with the SEC, under a waiver granted by the
ASX (see separate filing). The Company does not expect any material changes in the final audited financial
statements.

Authorization

Chris Hulls, Director, Co-Founder and Chief Executive Officer of Life360 authorized this announcement
being given to ASX.

About Life360

Life360 operates a platform for today's busy families, bringing them closer together by helping them better
know, communicate with, and protect the pets, people and things they care about most. The Company's
core offering, the Life360 mobile app, is a market leading app for families, with features that range from
communications to driving safety and location sharing. Life360 is based in San Mateo and had
approximately 48.6 million monthly active users (MAU) as of December 31, 2022 located in more than 150
countries. For more information, please visit life360.com.

Life360, Inc. | ARBN 629 412 942 | 1900 South Norfolk St, Suite 310 San Mateo, CA 4403 | investors ife360.com




image11.png
Tile, a Life360 company, locates millions of unique items every day by giving everything the power of smart
location. Leveraging its superior nearby finding features and vast community that spans over 150 countries,
Tile's cloud-based finding platform helps people find the things that matter to them most. In addition to
trackers in multiple form factors for a variety of use cases, Tile's finding technology is embedded in over 55
partner products across audio, travel, wearables, smart home, and PC categories. For more information,
please visit Tile.com.

Contacts

For Australian investor inquiries: For Australian media inquiries:
Jolanta Masojada, +61 417 261 367 Giles Rafferty, +61 481 467 903
jmasojada@Iife360.com grafferty@firstadvisers.com.au
For U.S. investors For U.S. media inquiries:
investors@life360.com press@Iife360.com

Life360's CDis are issued in refiance on the exemption from registration contained in Reguiaion S of the US Securities Act of 1933 (Securities Act) for
offers of securies which are made outside the US. Accordingly, the CDIs, have not been, and wil not be, registered under the Securies Actor the laws of
any state or other jurisdiction in the US. As a result of relying on the Regulation S exemption, the CDIs are ‘resticied securties' under Rule 144 of the.
Socurities Act. This means that you are unable to sl the CDIs into the US or 0 a US person who is not a QIB for the foreseeable future except in very.
fimited Gircumstances unti after the end of the restricted period, unless the re-sale of the CDIs is registered under the Securiles Act or an exemption is
‘avaiiable. To enforce the above transfer restrictons, all CDIs issued bear a FOR Financial Product designaton on the ASX. This designafion restricts any.
CDis from being sold on ASX to S persons exciuding QIBs. However, you are st able o freely ransfer your CDIs on ASX o any person other than a US.
person who is not a QIB. In addion, hedging transactions wih regard to the CDIs may only be conducted in accordance with the Securiies Act

Forward-looking statements

This announcement and the accompanying conference call contain forward-looking statements within the meaning of
the Private Securities Litigation Reform Act of 1995. Life360 intends such forward-looking statements o be covered by
the safe harbor provisions for forward-looking statements contained in Section 21E of the Securities Exchange Act of
1934, as amended. These forward-looking statements regarding Life360's intentions, objectives, plans, expectations,
assumptions and beliefs about future events, including Life360's expectations with respect to the financial and operating
performance of its business, including subscription revenue, hardware revenue, consolidated revenue, Adjusted
EBITDA, and operating cash flow; its capital position; future growth future price increases; user engagement,
conversion and retention and subscriber chum; the strategic value and opportunities for Tile; operating cost savings,
including through reduced commissions; and the timing of the completion of the audit for CY22 and the filng of Life360's
Annual Report on Form 10K as well as Life360's expectations of any changes to the information disclosed herein. The
words “anticipate”, “believe’, “expect’, “project’, “predict’, “will’, “orecast’, “estimate’, ikely", “intend", “outiook’,
“should”, “could”, “may”, “target’, “plan” and other similar expressions can generally be used to identify forward-looking
statements. Indications of, and guidance or outiook on, future eamings or financial position or performance are also
forward-looking statements. Investors and prospective investors are cautioned not to place undue reliance on these
forward-looking statements as they involve inherent risk and uncertainty (both general and specific) and should note
that they are provided as a general guide only and should not be relied on as an indication or guarantee of future
performance. There is a risk that such predictions, forecasts, projections and other forward-looking statements will not
be achieved. Subject to any continuing obligations under applicable law, Life360 does not undertake any obligation to
publicly release the result of any revisions to these forward-looking statements to reflect events or circumstances after
the date of this announcement, to reflect any change in expectations in relation to any forward-looking statements or
any change in events, conditions or circumstances on which any such statements are based.
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Although Life360 believes that the expectations reflected in the forward-looking statements and the assumptions upon
‘which they are based are reasonable, Life360 can give no assurance that such expectations and assumptions will prove
1o be correct and, actual results may vary in a materially positive or negative manner. Forward-looking statements are
subject to known and unknown risks, uncertainty, assumptions and contingencies, many of which are outside Life360's
control, and are based on estimates and assumptions that are subject to change and may cause actual results,
performance or achievements to differ materially from those expressed o implied by such statements. Factors that
could cause actual results to differ materially from those in the forward-looking statements include risks related to the
preliminary nature of financial results and the ongoing review and audit for CY22 and completion thereof, risks related to
Life360's business, market risks, Life360's need for additional capital, and the risk that Life360's products and services
may not perform as expected, as described in greater detail under the heading “Risk Factors” in Life360s ASX filings,
Form 10 Registration Statement filed with the Securities and Exchange Commission (*SEC’) on April 26, 2022, as
amended by Amendment No. 1 filed on June 13, 2022 and Amendment No. 2 filed on July 5, 2022 and effective s of
June 27, 2022 and other reports filed with the SEC. To the maximum extent permitted by law, responsibilty for the
accuracy or completeness of any forward-looking statements whether as a result of new information, future events or
results or otherwise is disclaimed. This announcement should not be relied upon as a recommendation or forecast by
Life360. Past performance information given in this document is given for illustrative purposes only and is not
necessarily a guide to future performance and no representation or warranty is made by any person as to the likelinood
of achievement or reasonableness of any forward-looking statements, forecast financial information, future share price
performance or any underlying assumptions. Nothing contained in this document nor any information made available to
you s, or shall be relied upon as, a promise, representation, warranty or guarantee as to the past, present or the future
performance of Life360.
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Supplemental Business Metrics'®

(in millions, except ARPPC, ARPPS, Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4
and ASP) 2021 2021 2021 2021 2022 2022 2022 2022
Life360 Core

Monthly Active Users (MAU) -

Global 281 324 338 355 383 420 470 486
us. 181 204 222 237 251 270 203 309
International 100 121 16 118 132 149 177 176
Australia 07 08 08 10 10 11 12 14

Paying Circles - Total 09 10 14 12 13 14 15 15
us. 07 08 09 10 11 11 12 1.2
International 02 02 02 02 02 03 03 03

Average Revenue per Paying

Circle (ARPPC) $7592 $79.95 $8578 $88.69 $87.66 $89.34 $91.84 $103.89

Life360 Consolidated

(Adjusted for 2021)*

Subscriptions 13 15 16 18 18 20 21 21

Average Revenue per Paying

Subscription (ARPPS) $6370 $66.82 S7165 $74.04 $73.88 $7545 $77.00 $86.39

Net hardware units shipped 09 10 10 33 07 05 07 17

Average Sale Price (ASP) ~ $15.68 $1570 $1358 $1512 $1508 $14.48 $1563 $11.48

“Metrics presented for the periods Q4'21, Q3'21, Q2’21 and Q121 are adjusted to include data related to periods

before the acquisitions of Jiobit, Inc. on September 1, 2021 and Tile, Inc. on January 5, 2022.

s

A8 referonces 10 are 1 UsS. §. AdSonal, umbers may ot 230 o recacuate e 0 rouning
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Consolidated Statements of Operations and Comprehensive Loss
(Dollars in U.S. $, in thousands, except share and per share data)

Year Ended December 31,
2022 2021 2020
Tunaudited)
Subscription revenue $ 153287 § 86551 § 58472
Hardware revenue 47,884 952 —
Other revenue (including related party revenue of S0, SO
and $195, respectively) 27134 25,140 22,183
Total revenue 228,305 112,643 80,655
Cost of subscription revenue 30,659 17,807 13,582
Cost of hardware revenue 45,441 1,340 —
Cost of other revenue 3,607 3621 1,813
Total cost of revenue 79,707 22,768 15,395
Gross Profit 148,598 89,875 65.260
Operating expenses:
Research and development 102,480 50,994 39,643
Sales and marketing 92419 47.473 30,190
General and administrative 48110 23670 78
Total operating expenses 243,009 122,137 81,911
Loss from operations (04.411) (32.262) (16.651)
Other income (expense):
Convertible notes fair value adjustment 1,786 (511) —
Derivative liability fair value adjustment 1,295 (733) —
Other income (expense), net 13 (178) 317
Total other income (expense), net 3,094 (1422) 317
Loss before income taxes (91.317) (33,684) (16.334)
Provision (benefit) for income taxes 312 (127) =
Net loss (91,629) (33.557) (16.334)
Net loss per share, basic s (147) § (065) § (033)
Net loss per share, diluted B (150) $ (065) $ (033)
Weighted-average shares used in computing net loss
per share, basic 62209545 51656195 49,346,050
Weighted-average shares used in computing net loss
per share, diluted 62839503 51656195 49,346,050
Comprehensive loss
Net loss (91.629) (33,557) (16,334)
Change in foreign currency translation adjustment ©) — —
Total comprehensive loss S (91635) S (33557) 5 (16334)

Life360, Inc. | ARBN 629 412 942 | 1900 South Norfolk St, Suite 310 San Mateo, CA 4403 | investors ife360.com




image15.png
Consolidated Balance Sheets
(Dollars in U.S. $, in thousands, except share and per share data)
December 31,  December 31,
2022 2021

" (unaudited)

Assets

Current Assets:
Cash and cash equivalents $ 75444 $ 230,990
Restricted cash, current 13,274 —
Accounts receivable, net 33,125 1,772
Inventory 10,826 2,009
Costs capitalized to obtain contracts, net 1,438 1319
Prepaid expenses and other current assets 8,548 10,590

Total current assets 142,655 256,680
Restricted cash, noncurrent 1,647 355
Property and equipment, net 393 580
Costs capitalized to obtain contracts, noncurrent 626 330
Prepaid expenses and other assets, noncurrent 7134 3,691
Right-of-use-asset 802 1,627
Intangible assets, net 52,699 7.986
Goodwill 133,674 31,127

Total Assets $ 339630 § 302,376

Liabilities and Stockholders’ Equity
Current Liabilities:

Accounts payable S 13791 § 3248
Accrued expenses and other current liabilties 27,015 10,547
Escrow liability 13,274 —
Contingent consideration = 9,500
Convertible notes, current ($3,513 and $4,222 measured at fair value,
respectively) 3513 4222
Deferred revenue, current 30,056 13,920

Total current liabilities 87,649 41,446
Convertible notes, noncurrent ($3,425 and $8,071 measured at fair
value, respectively) 4,060 8284
Derivative liability, noncurrent 101 139
Deferred revenue, noncurrent 2,706 —
Other liabilities, noncurrent 576

Total Liabilities 95092 §

Commitments and Contingencies
Stockholders’ Equity
Common Stock, $0.001 par value; 100,000,000 shares authorized as of

December 31, 2022 and December 31, 2021; 65,239,843 and
60,221,799 issued and outstanding as of December 31, 2022 and

December 31, 2021, respectively 67 61
Additional paid-in capital 501,763 416278
Notes due from affiliates (314) (951)
Accumulated deficit (256972)  (165343)

Accumulated other comprehensive income
Total stockholders' equity
Total Liabilities and Stockholders’ Equity
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Consolidated Statements of Cash Flows
(Dollars in U.S. $, in thousands)

Cash Flows from Operating Activities:
Netloss

Adjustments to reconcile net loss to net cash used in operating activiies:

Depreciation and amortization
Amortization of costs capitalized to obtain contracts
Stock-based compensation expense

Compensation expense in connection with revesting notes

Non-cash interest (income) expense, net
Convertible notes fair value adjustment

Derivative liabiity fair value adjustment

(Gain)loss on revaluation of contingent consideration
Non-cash revenue from affliate

Changes in operating assets and liabilies, net of acquisitions:

Accounts receivable, net
Prepaid expenses and other assets
Inventory
Costs capitalized to obtain contracts, net
Accounts payable
Accrued expenses and other it
Deferred revenue.

Other liabiltes, noncurrent
Net cash used in operati
Cash Flows from Investing Activities:
Cash paid for acquisitions, net of cash acquired
Internal use software
Purchase of capital assets
Cash advance on convertible note receivable
Net cash used in investing activities
Cash Flows from Financing Activities:
Proceeds from the exercise of options
Taxes paid related to net settlement of equity awards
Proceeds from repayment of notes due from affiiates
Payments on borrowings
Proceeds from borrowings
Repayment of convertible notes

Proceeds from capital raise, net of $1.050, $5.757. and $0 of transaction costs,

respectively

Cash received in advance of the issuance of convertible notes.

Net cash provided by financing activities

Net Increase (Decrease) in Cash, Cash Equivalents, and Restricted Cash
Cash, Cash Equivalents and Restricted Cash at the Beginning of the Period
Cash, Cash Equivalents, and Restricted Cash at the End of the Period

Supplemental disclosure:
Cash paid during the period for taxes
Cash paid during the period for interest

Non-cash investing and financing activities:

Fair value of stock issued in connection with an acquisition

Fair value of convertible debt issued in connection with an acquisition
Fair value of contingent consideration issued in connection with an acquisition
Fair value of vested options assumed in connection with an acquisition
Forgiveness of convertible note receivable in connection with an acquisition

Relative fair value of warrants issued with convertible debt
Beneficial conversion feature refated to convertible debt

Fair value of bifurcated derivative related to convertible debt.

Fair value of warrants held as investment i affiiate

Fair value of stock issued in settlement of contingent consideration

Total non-cash investing and financing activities:

s

s

25104

S

Year Ended December 31,
2022 2021
(unaudited)

(91629) §  (33557) §
9199 876
2928 2014

34,680 11754

®7) 184
474 166
(1.786) 511
(1.295) 733
(5279) 3,600
(1.504) =
6474 (2689)
10629 (043)
(497) (859)
(3.343) .3

(12.654) 559
@122 4720
4,660 1671

@03) (1.180)

(57.05) (12.153)

(110.933) (2.983)

@o1) =

— ®1)

= (4.000)

(11.634) (7.064

2394 3543

(@.or7) (@725)

648 =

= @

(3471) -
32215

37984 §

2020

(16.334)

(1,149)

(2220

(5.240)
1.925

770
(1.186)

(7.250)
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Non-GAAP Financial Measures

We collect and analyze operating and financial data to evaluate the health of our business, allocate our
resources and assess our performance

EBITDA and Adjusted EBITDA

In addition to total revenue, net loss and other results under GAAP, we utilize non-GAAP calculations of
eamings before interest, taxes, depreciation and amortization (‘EBITDA") and adjusted eamings before
interest, taxes, depreciation and amortization (*Adjusted EBITDA"). EBITDA is defined as net loss, excluding
(i) convertible notes and derivative liability fair value adjustments, (i) provision (benefit) for income taxes,
(iil) depreciation and amortization and (iv) other income (expense). Adjusted EBITDA is defined as net loss,
excluding (i) convertible notes and derivative liability fair value adjustments, (i) provision (benefit) for
income taxes, (ii) depreciation and amortization, (iv) other income (expense). (v) stock-based
compensation, (vi) costs related to filing our Registration Statement on Form 10 filed with the Securities and
Exchange Commission (*Form 10°), (vii) acquisition and integration costs, and (viil) (gain)loss on
revaluation of contingent consideration.

The above items are excluded from EBITDA and Adjusted EBITDA because these items are non-cash in
nature, or because the amount and timing of these items are unpredictable, are not driven by core results of
operations and render comparisons with prior periods and competitors less meaningful. We believe EBITDA
and Adjusted EBITDA provide useful information to investors and others in understanding and evaluating
our results of operations, as well as providing useful measures for period-to-period comparisons of our
business performance. Moreover, we have included EBITDA and Adjusted EBITDA in this media release
because they are key measurements used by our management team internally to make operating
decisions, including those related to operating expenses, evaluate performance, and perform strategic
planning and annual budgeting. However, these non-GAAP financial measures are presented for
supplemental informational purposes only, should not be considered a substitute for or superior to financial
information presented in accordance with GAAP, and may be different from similarly titled non-GAAP
financial measures used by other companies. As such, you should consider these non-GAAP financial
measures in addition to other financial performance measures presented in accordance with GAAP,
including various cash flow metrics, net loss and our other GAAP results.

The following table presents a reconciliation of net loss, the most directly comparable GAAP measure, to
EBITDA and Adjusted EBITDA.

Quarter Ended December 31, Year Ended December 31,
2022 2021 2022 2021
(in thousands)

Net loss $  (12303) S (14887) S (91629) S  (33.557)
Add (deduct):
Convertible notes fair value adjustment 89 511 (1.786) 511
Derivative liability fair value adjustment (12) 321 (1,295) 733
Provision (benefit) for income taxes 228 17 312 (127)
Depreciation and amortization ® 2,368 17 9,199 876
Other (income) expense, net (614) 183 (13) 178
EBITDA S (10344) S (13438) S (85212) S (31.386)
Stock-based compensation 10,193 3,538 34,680 11,938
Form 10 and IPO related costs 923 = 3,766 =
Acquisition and integration costs 852 1,683 11,949 2744
(Gain)/loss on revaluation of contingent
consideration — 3,600 (5.279) 3,600
Adjusted EBITDA s 1624 S (4617) S (40.096) § _ (13.104)

(To reflect the change in value of the derivative liability associated with the July 2021 Convertible Notes.
@ Includes depreciation on fixed assets and amortization of acquired intangible assets
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Adjusted Loss from Ordinary Activities after Tax

Adjusted loss from ordinary activities after tax is defined as net loss, excluding (i) stock-based
compensation, (ii) Form 10 transaction costs, (iil) acquisition and integration costs, (iv) gain on revaluation
of contingent consideration, and (v) amortization attributable to intangible assets in connection with
acquisitions.

The above items are excluded from net loss because these items are non-cash in nature, or because the
amount and timing of these items are unpredictable, are not driven by core results of operations and render
comparisons with prior periods and competitors less meaningful. We believe adjusted loss from ordinary
activities after tax provides useful information to investors in understanding and evaluating our results of
operations.

This non-GAAP financial measure is presented for supplemental informational purposes only, should not be
considered a substitute for or superior to financial information presented in accordance with GAAP, and may
be different from similarly titied non-GAAP financial measures used by other companies. As such, you
should consider this non-GAAP financial measure in addition to other financial performance measures
presented in accordance with GAAP, including various cash flow metrics, net loss and our other GAAP
results.

The following table presents a reconciliation of net loss, the most directly comparable GAAP measure, to
Adjusted loss from ordinary activities after tax.

Year Ended December 31,

2021 2020

(in thousands)
Net loss $ (91.629) § (33557) S (16,334)
Stock-based compensation 34,680 11,938 8,091
Form 10 and IPO related costs 3,766 = =
Acquisition and integration costs 11,949 2,744 —
(Gain)/loss on revaluation of contingent consideration (5.279) 3,600
Non-recurring adjustment to reflect the deferral of portion of
monthly subscription sales through a channel partner = — 862
Amortization attributable to intangible assets in connection with
acqu ns 8,610 414 —
Adjusted loss from ordinary activities after tax $ (37.903) S (14.861) § 7,381
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Disclaimer

This document dated 17 March 2023 has been prepored by Lfe350, Inc. (ARBN 629 412 942) (Company) and s provided for information purposes only.  contains summary information obout
the Company and it actvities ond i current s ot the date of this document. It should be raod in conjun<tion with the Company's periodic and continuous disclosure announcements fled with
the Austrlion Securities Exchange and the U, Secuties ond Exchange Commission, ovailabe Gt wy,$5£OIM.GU NG W S8€.GOY,respectivey.

This document does ot consitute on ofer, invitaton,solctaton o recommendation with respect to the purchase o sole o any security in the Compony nor doss it constitute inanciol
product advice. This document i ot o prospectus. product disclosure statement or other offer document under Austclian aw of under any athar law. Ths document hos not been fled.
rogistred or Gpproved by regulatory Guthortes i any urisciction. This communication i restricted by aws t s not ntende fordistribution t0, o use by any person in, ony Jurisdiction where
such distribution or se would be contrary o locol law of regulation.

The information cantained i this document s not ntenda to be relied upon as odvice or o recommendation to investors ond I not Intended o form the bosis of any nvestment dacision n the
Company's securities. The information doss ot take into accout the investment objectives, financiol stuation, taxation stuotion or neads of any porticular investor. An investor must not act
‘on the basis of any matter contalned n tis document but must make s own assessment of the Company and canduct ts own investigations and analyss. Investors should assess ther own
individuolfinanciolcrcumstances ond consider talking to @ financiol odviser, professonal odviser or consultant before making ony investment decison.

By reading this document you ogrea to be bound by the imitations set out i this document. No repressntation or warronty, express or impied, is mod 0sto the accuracy, relabiity.
completenass or faimess of the nformation, opinons forecoss,reports, stimates and conclusions contained n this document. To the maximum extent permited by low, none of the Company
‘andits reloted bodies corporate, o ther respective iectors. smployees o agents, nor any other person accepts abilty for loss arising from the use of o reiance on information contained in
this document or otherwise arsing in connection with i including without imiation any kabilty from faultof negligence.

Post performance is ot indicotive o futue performonce and no guarante of future returns s impied or given. Nothing contained inthis document nor any information mod avallobie t you
s, sholl b relled Upon 0. 0 promise, representation, WarTanty o GUCTENtee a5 o the PGSR, present or the future performance of the Company.

Certain statements inthis document consttuteforword-Jooking statements within the meaning of the Prvate Securiies Ligation Reform Act of 1995 (PLSRAT Section 27A o the Securities Act
1933, o5 omendad, and Section 21E o the Securies Exchange Act of 1934, s amendac (tha Exchonge ACt’) Statements that are not hstorical i nature, including the words “Gnticipate”,
“expect’"suggests’,“plor “belleve” ntend’,“esmotes”, torgets” "piojects’, “shoukd" Coul, “would. “may". ‘wil". Torecost and other simicr expressions are ntended to dentlfy forword-
looking statements. These forward-Iooking statements include. but e not Imited o, statements regarding: the Company's growth srotegy and business plan ond the Company's abilty o
effoctvely manage s growth and moet future copital requirements. the Compony's expectations regarding future financil performance indluding it expoctalions rogarding t fovenus,
revenue growth,odjusted EBITDA. and operating cash low, and the Company's abilty to achieve or mintain future profitabilty; the Compony's obilty o futher penelrote s existing member
base, maintoin and expand ts member base and increase montization o fs member boses the Company's abilty to expand internotionally Gnd the signficance of s lobal opportunity: the.
‘Company's abilty to nticipate market needs o develop new products and serices o nhance exsing products and sonvices to moe thosa needs, and the Company's abilty to ncroease scles
of s products and services. Such forwrc-looking statements e prediction. projections ond other statements Gbout future events that ore based on current expectations and assumons
‘and. 05 @ resuinvolve known ond unknown isks, uncertainties Gssumptions and other important foctors. many of which are beyond the control of the Company and which may cause actual
resus. performance or achievements t differ matarialy from those expressed of mplied by such stotements. Forwardlooking statements are provided as @ general guide ony, and should not
b relid 0n 05 an indication or quorantee of future performance. Tney can be affected by Inoccurates ossuMptions we might make or by known or unknown ks o uncertainties Given these.
uncertaintio,rocipients are cautionad to not place undue roliance on any forward-looking statemant. Forward-looking stctements speck anly a3 ofthe dato thay re made. Subjectto any
contining oblgations under appicable law the Company discloims any obligation or undertoking to disseminate ony updates o revisions to ny forward-looking statements i this document
torefict ony change in expectations i relation to uch foward-looking statements or any chang in events. conditions or circumstances on which ony such statement s bosed:

This document contains unoudited financia nformation for the Company thot hos been prepared by the Company's management. The Company' esults ore eported under US-GAAP
Investorsshoukd be aware that certoin financiol data Included inthis presentation including averoge revenue per paying circle (ARPPC), ond overage revenue per User (ARPU) is ‘non-IFRS
information’ under Rogulatory Guide 230 (Discosing non-IFRS finoncial nformation) publisha by ASIC or ‘nion-GAAP finoncial measures” within the meaning of Reguiotion G of the Exchange
et

Al values orestated in US dollors unlessctherwise stated.
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CY22 USER HIGHLIGHTS
Connecting families and saving lives

A Ssalmy. o &

& T
Life360 alerted us right 2,145,532 34,461 26 billion
away that she had been Help alerts sent Ambulances Safe arrival

in a collision, with her dispatched notifications
location. We were able
to get to her immediately

before we even had to
get a call from the ﬁ )))
police, firefighters or

paramedics. Well worth
it! Get it, if you don't 223 billion 700 billion 17 million
have it. #life360 22 Miles driven with Life360  Tile Bluetooth location Tile “items left behind”
Ol (ifest0leer Crash Detection updates smart alerts

~
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CY22 ACHIEVEMENTS

Cementing our position as the market-leading family safety

membership service

©

Delivered strong core
subscription momentum

2

Executed Tile
integration strategy

il

Established a pathway
to profitability

Global Monthly Active Users
+37% YoY

Full team integratior
Life360, Tile and Jiobit

Annualized Monthly Revenue
+61% YoY

Global Paying Circles +23%
YoY while raising U.S. pricing

Major product enhancements;
@ x increase in Tile Finding
network, Tiles on Life360 map

YoY lift in CY22 U.S. ARPPC
reflecting price increase

“December 2022 Annualized Monthly Revenue (AMR) exclucing hardware revenue

@ uiress0

Platform established for
bundled Tile hardware
Membership offering

Integrated leaner cost base
and reducing commissions
expected to drive efficiencies

Unified platform in place to
support improved subscriber
metrics

€Y22 Results Morch 2023
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CY22 RESULTS SUMMARY

Delivering on growth

Commentary

21 cy22 % ch YoY CY22 Guidance

Strong subscription revenue momentum, up
77% including Tile and Jiobit subscription:
and 54% for Life360 subscriptions on a like-
for-like basis

(unaudited)

Revenue il
ardware revenue constrained by broad
Subscription 86.6 1588 F77% consumer electronics category softness,
Hardware 10 47.9 NM strategic shift to prioritize higher margin sales
e 251 271 8% channels and deliberate strategy to clear
channel inventory
Total revenue n2.6 2283 +103% 225-240

Annualized Monthly Revenue (excluding
hardware) up 61% to $224.4 million. January

Annualized Monthly Revenue (AMR) 2023 AMR of $229.6 million, reflecting full

139.8 224.4 +61% >215

(excluding Hardware) monthly benefit of subscriber price increcses
CY22 Adjusted EBITDA loss in line with prior

Adjusted* EBITDA (131)  (400) (37)-(41) guidance

Adjusted net profit/(loss) 149)  (37.9) CY22 year-end cash and cash equivalents in
line with prior guidance

Cash and cash equivalents™ 231.3 90.4 -90

Note: Tobles moy not odd due to rounding.

“Adjusted EBITDA wos previousl refered to s Underlying EBITDA. For defntions of EBITDA and Adjusted EBITDA andithe use of these non-GAAP
- 1| 05 reconcilation of Net Loss to EBITOA and Adjusted EBITOA ses Appen

* Cath and cosh equivalents includes Restricted Cosh. CY22 guidance including November 20:

@uresso

capitol raise of $322m net of ansaction costs
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GLOBAL MAU REACHING NEW HEIGHTS WITH STRONG RETENTION
Year-on-year growth of 37%

Life360 Core Monthly Active Users (MAU)(M) Life360 Core Returning Monthly Active Users
by cohort (RMAU)*(M)

31% Q
U.S. MAU growth

RMAU stren

49% reflects increasing
International ment
MAU growth -]

Q10203 Q4 Q1 G2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

1818 18 18 19 19 19 19 2020 20 20 21 21 21 21 22 2 2 2 V0o o BiiONS07 Ga Glitalios of ‘Byviaias 6h GINENiGd Oy oy
W BB WW M W02 202020202222
mUS ®Intemational 2016 w2016 2017 +2018 W209 42020 w2021 W202

“Returning Monthly Active Usersare defined os users thatore octive in @ given month who hove registered more than 30 doys ogo.
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SUBSCRIPTION REVENUE

YoY increase of 54% for Life360 core subscription

Consolidated Subscription revenue ($M)* Subscription revenue as a % of

Strong subscription growth across
0.8t Cecplon g total consolidated revenue (CY22)

U.S. and international, with
consolidated revenue uplift of 77%
including the contribution of Tile and
Jiobit subscriptions

us
* Core Life360 subscription revenue Sobmenion
growth of 54%, in line with guidance

provided in August 2022

=
- Global revenue growth underpinned .
by 23% YoY uplift in Paying Circles,
and 19% increase in CY22 ARPPC, i) 6% o
with early benefits from CY22 H2 U.S. r Sonenpron
price increase s 72
* International revenue growth of o e e Tie/diobit
o2

85%, fuelled by 48% uplift in Paying Subscripton
Circles, with particular strength in
key countries, and inclusion of Tile cr19 cr20 cra

and Jiobit subscriptions
“Us mIntemational

Y22 revenus s uncudited. CY20 revanus is ormalised revenus excluding non-recurring odjustment.Diract revenus allocations by region for CY20 hove been reciosifiad to conform with new methodology
@uresso O Renst Morcn 2023 10
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PAYING CIRCLE GROWTH AND ACCELERATING ARPPC GROWTH
Price increase accelerating ARPPC uplift

Paying Circles by product line (000s)* Average Revenue Per Paying Circle (ARPPC) ()

US Paying Circles
increased
17% YoY while raising
prices significantly

Q1 02 Q3 Q4 Q1 02 Q3 Q4 Q1 Q2 Q3 04 Q1 G2 Q3 G4 QI Q2 Q3 Q4

18 18 18 18 19 19 19 19 20 20 20 20 21 21 2 A 2 2 2 2 Gl 02 03 G4 O G2 03 Q4 Q1 G2 G3 Q4 Q1 G2 G3 Q4 QI G2 O3 Q4
B 18 B 1819 19 19 19 20 20 20 20 2 A A A 2 2 2 2
internationol Drver Protect S Legacy Driver Protect @ Legacy Plus/Other # US Membership S e ntormational

“Price incraose took sffect ocross ol Membership ties from November 2022
Cumulative new and upsel subscribers in the Membership plons o 816,000, comprising Silver (10%), Goid (84%) and Platinum (6%)
V22 revenue s unoudited.
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HARDWARE REVENUE

Valuable addition to Life360’s location ecosystem

« Standalone hardware positions Tile item
location tracker as part of the Life360
ecosystem. This includes prioritizing inventory
for bundled membership distribution to drive
subscription revenue growth

* Results reflect strategic shift to prioritize
higher margin sales channels to drive stronger
unit economics

Clearing of retail channel inventory in CY22 H2
supported inventory risk management and
CY23 opportunities

* Expectation for CY23 revenue growth of 0% -
5%, based on difficulty of forecasting
hardware sales in the current challenging
environment, as well as  more constrained
approach to marketing investment and
promotional activities

* Maintain strong confidence in category
creation opportunities. CY23 plans include
creative Tile product differentiation within the
broader category

Tile and Jiobit hardware revenue ($m)*

19.6
I I
2022 3022 4022

1022

“CY22 evenue s uncuditod. Q22 revene i ocjusted ond includes Tie revenue pre-ocquisition

@ ureseo

Hardware revenue as % of total
consolidated revenue (CY22)

Hardware
Lre360 US.
Other Subscription
Tie/Jobit
Subseription

U360
Inerationol
Subscription
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OTHER REVENUE

Revenue stabilization reflects de-risking of Data business

Data

* New partnership with Placer.ai in
January 2022 transitioned Life360 solely
to sales of aggregated insights

+ Intentional decision to trade off growth
opportunity for predictability and
reduced regulatory risk

Lead Generation

« Limited strategic focus area in the
short term, with significant long term
growth potential

Total Other Revenue
* Expectations for CY23 revenue of

~$26 million based on current
agreements

*CY22 revenue is uncudited

@ureseo

crie

Other revenue ($m)*

cv20

oy

cv22

Other Revenue as % of
total consolidated revenue (CY22)

Hordware

Life360 US

Subscription
Oter ’

Tie/ ot
Subscription
1360
Intermotonal
Subscription
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STRATEGY UPDATE
Invest in the Core

Continue to improve the core experience - increase user engagement for long-term growth

Set your status
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STRATEGY UPDATE
Drive Membership

Leverage hardware bundling and pricing power to
drive continued subscription revenue growth

Unlock your Drver Reperts

Included in your Lifs360

Sitver Membership

Leverage pricing power
to increase ARPPC

- — . * U.S. Android price increase to
Drive Membership with Tile bundling take effect from Q2'23 for

+ Increase conversion and retention existing subscribers

@uresso
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STRATEGY UPDATE
Drive Membership

Leverage Tile category creation through differentiation

Don't lose what you
can't live without.

NEW ANTI-THEFT
SAFETY FEATURE

g 7% @/o
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STRATEGY UPDATE

Expand internationally

Establish a beachhead for international expansion

x

Usaof botén 505 de Life360 s
o te sientes seguro

4

7

.{Lf *  Establishment of dedicated
g international management
team based in the UK

e « Launch of triple tier premium
ebede o g i membership in the UK in CY23
H2, followed by major
European markets

« European region represents
major growth engine, with
market size comparable to
the U.S. market, with
significant growth potential in
2024 and beyond

Enhance global core features to improve International launch of triple
the international user experience tier Membership

@uresso
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STRATEGY UPDATE

Expand internationally

Canada case study illustrates International upside
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STRATEGY UPDATE

Maintain financial discipline

At pivot point to leverage scale in the cost base

Operating Costs by category declining as % total revenue*

9%

9% 92%
85%

7
ar% % 23% 24%
oo o0 o oz

“Operoting costs exclude Cos of Sles, Depreciation and Amortization, Stock Based Compensation and traniotion costs.
Y22 s bosed on unaudited financial information.

@ureseo

wRED

s User Acquisition & TV

Commissions
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ESG : PROGRESSING OUR SUSTAINABILITY JOURNEY IN CY22

Life360 Core Values are Family Safety and Security

o)

[lTP

+ Our Values: Refrashed volues following the acquisitions of
Tile and Jiobit

+ Culture: Established @ new approach to create a culture of
belonging

+ People and talent training: Lounched o forml Learning
‘and Development strategy aligned with our employee
value proposition

+ Additional employee benefits: New benefis inclucing

Platinum Life360 membership and Tile credits, mental
health support, family planning, fitness and medical care

T

* Financial Sustainability: Development of a "Path to
Profitability” to ensure the long-term financial sustainability
of the Company

+ Data: New commercial agreement to de-identify and
commercialize only aggregated dota insights

+ Data security. Rollout of company wide t
to enhance security practices

+ ESG reporting Establishment of dedicated cross functional
£5G committee committed to providing reporting transparency

ing programs

Further information on Lf2360's £5G initiotves wil e incuded inthe 2022 Annual Report

@uresso

@

+ Emissions: Achieved carbon neutrality for 2020 ond 2021
+ IT resources: Minimizing initol IT set-up to void e-waste

+ Travel: Remote-first company reduces commuting
requirements. Carpooling required for allin-person
company gatherings

+ Digital communications: Migration to all digital employee.
communications to eliminate physical deliveries

Free user oxperionce: Ongoing investment in the free user
experience, and expansion of free features that support
family safety and security

Privacy: New privacy policy developed to incorporate the.
acquisitions of Tle and Jiobit, coming into effect in January.
2023

Philanthropy: Employee volunteering initiatives and fund
ralsing to support groups dedicated to supporting fomilies

CV2Resits Morch 2023 23
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FINANCIAL OVERVIEW

Pathway to profitability

CY23

Revenue and Cost history and outlook

Full year of price
increases and cost
efficiencies

Positive Adjusted EBITDA* &
Profitability _operating cash flow expected
targets from CY23Q2 and for CY23 year

+ Fullyear subscriber revenue uplift from |

bunded offer
Revenue - Higher conversion rates
drivers - Higher ARPPC through U.S. upsell anc

- International expansion

o a3 Beyond
« Cost base at scale providing profitabil . >

Expense + Reducing commissions from out of app Operating costs
drivers « Limited growth in headcount

*Adjusted EBITDA wos previouslyreferred 1o as Underlying EBITDA. For Sefinitons of EBITOA and Adjusted ESITDA ond the use of
these non-GAAP meosures, o5 well s reconclotion of Net Loss o EBITDA ond Adjusted EBITDA see Appendix 3

@ uiress0





image44.png
FINANCIAL OVERVIEW

Market leading retention metrics

US Organic User Retention

Relative retention by cohort (% total) Month 1 user retention over time

oox
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Commentary

+ The line chart indicates hov
users within a given cohort remai
with Life360

Month 1 user retention increased in
2020 and 2021 due to investments
in the user experience, remaining
stable at the historically higher

This benefits longer-term user
retention, supporting higher

of user growth, with U.S. MAU up
more than 30% YoY in CY.

embership subscription
on was impacted by the
price increase for existing monthly
ubscrib lly implemented
December) and was more
fset by the significant uplift
in U.S. ARPPC whic! ed n
than 40% YoY

Resumption of normalized
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FINANCIAL OVERVIEW

User cohort cumulative revenue $M*

Quarter 1
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FINANCIAL OVERVIEW

Significant U.S. ARPPC uplift from
progressive price increases in CY22 H2
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Pricing Summary
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FINANCIAL OVERVIEW

Net subscription revenue retention
above 100% even as absolute growth in
subscribers accelerates

Net Revenue Retention - Subscription (vs Previous Half)*

120%

100%

80%

0%
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m—Not revenue retention (%) === Gross subscriber adds (000s)
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FINANCIAL OVERVIEW

Key Financial Metrics (Non-GAAP)

M cv22 cv21 <h Yoy
INCOME STATEMENT
U.S. subscription revenue 1381 772 76%
International subscription revene 172 9.3 85%
Subscription revenue 1533 866 7%
Hardware revenue a9 10 NM
Other revenue 271 251 8%
Total revenue 2283 n26 103 %)
Non-GAAP Gross Profit 154.8 907 n%
Non-GAAP Gross Margin % 8% 1%
Non-GAAP Subscription Gross Margin % 8% s0%
Research and Development (25) (@35 (@)%
User Acaquisition & TV costs 265) 25) 2%
Other Soles & Marketing 26.0) e 2a%
Commissions @9 (221) (@2%
General & Administrative (28.6) 04)) 103%

Non-GAAP Operating Expenses (194.9) (103.8) (60)%}

Adjusted EBITDA Margin % 08)% (12)%
Stock-bosed Compensation (347) Ms) (9%
Othor Nor (10.4) (63) (64)%
(85.2) (31.3) 172)]
Net Profit/(Loss) (91.6) (33.6) (173)%)
CASH FLOW
Net cash used in operating activities 71) 022) 369)%
Net cash used in investing activities n.e) [i2) NM
Net cash provided by financing octivities 277 1940 (86)%
Cash and cash equivalents and r 90.4 231.3 (61

Note- Tables may not add due o,
*Adjusted EBITDA wos previously referred to os Underlying EBITDA s
measures, as wellas  recanciation of Net oss to EBITDA and Adjut
“EBITDA wos previousl referred to s Statutory EBITOA

@ureseo

unding. Refer to the non-GAAP reconcilt
cefintions of EBITDA ond Adjusted EBITDA and the use of these.
EBITDA soe Appendic 3
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FINANCIAL OVERVIEW

Income Statement (GAAP)

havsaue
S w3 =
Hardwaro 475 0
e o =1
Cost of subscription revenue 307 (7.8)
Cost of hardware revenue (45.4) 0.3)
Cost of other revenue (3.6) 3.6)
Total cost of revenue (79.7) (22.8)
Ot apamses
Research and Development 102.5) (51.0)
Sales and marketing (92.4) (47.5)
"~ Generol and administrative (@8 (@37
Total operating expenses (243.0) (122.)
Other income (expense)
Cocihbie s b Sk 5 )
b ¥t ok e St s ©n
Other income (expense). net * 0.2)
o i e S AT 5 9
Loss before income taxes (91.3) (33.7)]
Provision (benefit) for income taxes. 03 (0.1)
i i (o2
Net loss per share, basic $0.47) $(0.65)
Net loss per share, diluted $(1.50) $(0.65)
e e e T T T e s

in computing net loss per

62,899,

@uresso
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Outlook
For CY23 Life360 expects to deliver:

« Core Life360 subscription revenue growth
(excluding Tile and Jiobit) in excess of 50% YoY;

+ Hardware revenue growth of 0% to 5% reflecting the
continuing current challenges in the category;

« Other revenue of approximately $26 million;

+ Consolidated revenue of $300 million - $310 million;

« Positive Adjusted EBITDA* and Operating Cash Flow of
$5 million - $10 million, with positive Adjusted EBITDA

and Operating Cash Flow anticipated on a quarterly
basis beginning with Q2'23 and for the full CY23.
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APPENDIX 1

Operating Metrics

(in millions, except ARPPC.ARPPS ASP) |__a32021[ _Ga2021] Q12022 G22022] Q32022 Q42022

Life360 Core*

Monthly Active Users (MAU) - Total 338 355 383 420 47.0 486
us 222 237 25, 27.0 29.3 309
International ns ns 182 4.9 .7 7.6
Australia 08 10 10 Al 12 14

Paying Circles - Total i 12 13 14 15 15
US - Total 09 10 i 1 12 12

US - Membership subscribers 05 0.6 06 07 08 0.8
International 02 02 02 03 03 03
Average Revenue Per Paying Circle (ARPPC) $85.78 $88.69 $87.66 $89.34 $91.84 $103.89

Life360 Consolidated (Adjusted for 2021)**

Subscriptions 1.6 1.8 1.8 20 21 21
Average Revenue per Paying Subscription (ARPPS) $71.65 $74.04 $73.88 $75.45 $77.00 $86.39
Hardware units shipped 1.0 33 07 0.5 07 17
Average Sale Price (ASP) $13.58 $15.12 $15.08 $14.48 $15.63 $11.48
Annualized Monthly Revenue (AMR) $123.8 $139.8 $166.1 $174.4 $184.0 $224.4

#Lfe360 Core reflects Le360 Apponly
“*With the exception of AME, metics presented fo the periods ended G421 321, Q221 Q21 are adjusted to include dota reloted to periods before the ocquistions of Jobit,Inc. on September 1, 2021 and Tle, Inc. on Jonuory 5,202
CY221s based on unaudited finoncia nformation

@uresso Y22 Rensts Marcn 202
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APPENDIX 2

Balance Sheet (GAAP)

2021
‘Cash and cash equivalents 2310
Restricted cosh, curent =
Accounts recelvable, net ne
Inventory 20
Costs copitalised to obtain revenue contracts, net 13
Prepaid expenses and other current assets 106
Totol curront assats 142.7 256.7
Restricted cosh, noncurrent 16 04
Property and equipment. net 04 06
‘Costs copitalised to obtoin contracts, noncurrent 06 03
Prepaid expenses and other assats, noncurrent 7 37
Right-of-use asset 08 16
Intanglble assets, net 527 80
Goodwill 1357 311
Total noncurrent assets 1969 457
Total assots 339.6 302.4
Accounts payable and other current iabilities 541 a8
Contingent consideration - o5
Convertible notes, current kD a2
Deferred revenue. current 301 139
Total current labilities G e
‘Convertible notes, noncurrent

Othor liabilfties, noncurrent i =
Total noncurrent liabilities 74 109
Total liabllities 95.1 52.3
‘Common stock 01 o)
‘Additional paid-in capital 5018 a3
Notes from offiliates ©3) 0.0)
Accumuloted deficit (257.0) (165.3)
Total stockholders' equity 2245 250.0
Total liabllities and stockholders' equit 339.6 302.4

(@tes60  Note Tobies moy notadd due torouncing Y22 Renits Morch 2023 9
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APPENDIX 2

Dec2022 Dec 2021

Cash Flows from Operating Act

Netlos: 18 @6
‘Adjustments to reconcll net loss to net cash used I operating activites
Depreciation and omartization N 7} (X}
Amortization o costs coptalized to obtain contracts 25 40
~ Stock-based compensotion expense 347 ne
Compensation expense in connection with revesting notes ©n 02
Non-cash nterest(ncome) oxpene, net o5 02
Convertble notes foir value agustment 08) o5
Derivotive labilty oir voluo acjustment 03) 07
(Gain)/loss on revaluotion of contingen considerotion 39 36
Non-cash revanue from offiota 08
Changes In operating assets ond labiltes,net o acquistions
Accounts receivable, net 65 @7
Prepoid expenses ond other assets 106 ©9)
inventor ©8) ©9)
Costs copiolized to obiain contracts net 63 a5
Accounts poyable 027) 06
Accrued expenses ond other iobiltes [ a7
Deerred rovenve 47 i}
Other obites. noncurrent 03) [}
Not cosh usod n operating octviies (G (122)
Cash Flows from investing Actvities:
Cosh poid for ocquistions, net of cash acauired @09 ©o)
ntemol use softwore. ©1) -
Purchose o coptal asets - ©1)
Cosn advance on converibi note receivobe E o)
Not cosh usod in investing activities (n.6) 1)

Cash Flows from Financing Activites:
proceeds from the exarcise of option

Toxes poid reated to net settement o equity awards @)
Proceeds from repoyment of notes e from offiotes o6
Repoymant o convertble notes - o0
Procaeds from captol raise, netof $1.0m aad §6.7m of tionsoction costs espectively 22 931
Coun received n oovonce of ha ceuonce of comvertie noter 00 21
Net Increase (Decrease) in Cash, Cash Equivalents, and Restrcted Cosh 041.0) 1747
Cosh Coth Equialents ond Restricted Cosh ot the Beginning of the Porod 2513 66

eh, Cash Equivalents
@ 1re360  Note: Tobies may not odd due o rounding

. Restrictod Cash ot the End of the Period

4 2313
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APPENDIX 3
Non-GAAP Financial Measures

E8TDA
Netloss s (1629) s (33557
‘Add (deduct)

" Convertible notes fair value adjustment .786) s
Derivative liability foir value adjustment 0.295) 73
Provision (benefit) for income taxes a1 027)
Depreciation and amortization @ 9199 876
Other (income) expense, net (13) 78
EBITDA s (85.212) s (31.386)
Stock-based compensation 34,680 1938
Form 10 and PO related costs 3766 .
Acquisition and integration costs n949 2744
(Gain)/loss on revaluation of contingent consideration (5279) 3,600
Adjusted EBITDA S (40,096 S (13,104)

(1) To reflect the change i valu of the dervative abilty ossociated with the July 2021 Convertiie Notes
(2)Incucie depraciation on fixed arsats ond amortzation of c<qured intongibi asets

We collect and analyze operating and financial data to evaluate the health of our
business, allocate our resources and assess our performance.

EBITDA and Adjusted EBITDA

In addition to total revenue, net loss and other results under GAAP, we utiize non-
GAAP calculations of earnings before Interest, taxes, depreciation and amortization
(‘EBITDA’) and adjusted earnings before interest, taxes, depreciation and
amortization (“Adjusted EBITDA"). EBITDA s defined s net loss, excluding (i)
convertible notes and derivative liability fair value adjustments, (i) provision
(benefit) for income toxes, (i) depreciation and amortization and (iv) other income.
(expense). Adjusted EBITDA s defined as net loss. excluding () convertible notes
‘and derivative liabilty foir value adjustments, (i) provision (benefit) for income
taxes, (i) depreciation and amortization, (i) other income (expense). (v) stock-
based compensation, (vi) costs related to filing our Registration Statement on Form
10 filed with the Securities and Exchange Commission (*Form 10°). (vi) acquisition
‘and integration costs, and (vii) (gain/loss on revaluation of contingent
consideration i2k/The above items are excluded from EBITDA and Adjusted EBITDA
because these items are non-cash in nature, or because the amount and timing of
these items are unpredictable, are not driven by core results of operations and
render comparisons with prior periods and competitors less meaningful. We believe
EBITDA and Adjusted EBITDA provide useful information to investors and others in
understanding and evaluating our results of operations. as well as providing useful
measures for period-to-period comparisons of our business performance.
Moreover, we have included EBITDA and Adjusted EBITDA because they are key
measurements used by our management team internally to make operating
decisions. including those related to operating expenses, evaluate performance,
‘and perform strategic planning and annual budgeting. However, these non-GAAP
financial measures are presented for supplemental informational purposes only,
should not be considered @ substitute for or superior to financiol information
presented in accordance with GAAP, and may be different from similarly titied non-
‘GAAP financial measures used by other companies. As such. you should consider
these non-GAAP financial measures in addition to other financial performance
measures presented in accordance with GAAP. including various cash flow metrics,
net loss and our other GAAP results

€Y22 Results Morch 2023
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APPENDIX 3

Non-GAAP Financial Measures cont’d

The following table presents a reconciliation of net loss, the most directly
comparable GAAP measure, to Adjusted loss from ordinary activities
after tax.

EBITDA

Netloss s o s @5
" Stock-based compensation 34,680 N3
Form 10 and IPO related costs 3766 -
"~ Acquisition and integration costs “noas 2744
(Gain)/ioss ©279) 3600
portion of monthly subscription sales through a channel g
portner
Amortization attributable to infangible assets in se0 o

connection with acauisitions
Adjusted loss from ordinary activities after ta s (37909) (14,861

Adjusted loss from ordinary activities after tax

Adjusted loss from ordinary activities after tox is defined as net loss,
excluding () stock-bosed compensation, (i) Form 10 transaction costs, (i)
acquisition and integration costs, (v) gain on revaluation of contingent
consideration, and (v) amrtization atributable to intangible assets in
connection with acquisitions.

‘The above items are excluded from net loss because these items are non-
cash in nature, or because the amount and timing of these items are
unpredictable, are not driven by core results of operations and render
comparisons with prior periods and competitors less meaningful. We
believe adjusted loss from ordinary activities after tax provides useful
information to investors in understanding ond evaluating our results of
operations.

This non-GAAP financial measure is presented for supplemental
informational purposes only. should not be considered a substitute for or
superior to financial information presented in accordance with GAAP, and
may be different from similarly titled non-GAAP financial measures used
by other companies. As such. you should consider this non-GAAP financial
measure in addition to other financial performance measures presented in
accordance with GAAP, including various cash flow metrics, net loss and
our other GAAP results.
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