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Item 7.01 Regulation FD Disclosure

We are furnishing this Item 7.01 of this Current Report on Form 8-K in connection with the disclosure of information, in the form of the textual information from a PowerPoint presentation given during the Bell Potter
Technology Decoded Conference on September 14, 2023 at 10:30 a.m. Australian Eastern Standard Time (September 13, 2023 5:30 p.m. PT). A copy of the PowerPoint presentation used for the conference is furnished as Exhibit 99.1
to this Current Report on Form 8-K.

The information in this Item 7.01 of this Current Report on Form 8-K (including Exhibit 99.1) is furnished pursuant to Item 7.01 and shall not be deemed to be “filed” for the purpose of Section 18 of the Exchange Act or
otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference into any filing under the Securities Act or the Exchange Act, except as shall be expressly set forth by specific reference in such a filing.

This Item 7.01 of this Current Report on Form 8-K will not be deemed an admission as the materiality of any information in this Item 7.01 that is required to be disclosed solely by Regulation FD.

The text included with this Item 7.01 of this Current Report on Form 8-K will be available on our website located at www.life360.com, although we reserve the right to discontinue that availability at any time.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits

Exhibit No. Description

99.1 Life360, Inc. Conference Presentation

104 Cover Page Interactive Data File - the cover page XBRL tags are embedded within the Inline XBRL document
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Disclaimer
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This document dated 14 September 2023 hos been prepared by Life360, Inc. (ARBN 629 412 942 (Company) and is provided for information purposes only. It contains summary information
about the Company and its activities and is current as ot the date of this document. 1t should be read in conjunction with the Company's periodic and continuous disclosure
anneuncements filed with the Australion Securities Exchange and the U.S. Securities ond Exchange Commission, available at www,0sx.com.au and www.5eC,gov, respectively.

This document does not constitute an offer, invitation, solicitation or recommendation with respect to the purchase or sole of any security in the Company nor does it constitute financial
product advice. This document is not a prospectus, product disclosure statement or ather offer document under Australian low or under any other law. This document has not been filed,
registered or approved by regulatory in any jurisdiction. This ian s restricted by law; It is not intended for distributicn to, or use by any person in, any juri
‘where such distribution or use would be controry to lecal law or regulation.

The information contained in this document is not intended to be relied upon as advice or a recemmendation te investors and is not intended to form the basis of any investment decision
in the Company’s securities. The infarmation does nat take into account the investment objectives, financial situation, taxation situation or needs of any particular investor, An investor must
not act on the basis of any matter conteined in this document but must make its own assessment of the Company and conduct its own investigations and analysis. Investors should ossess
their own individual financiol circumstonces and consider talking to a finonciol adviser, professienal adviser or consultant before making any investment decision.

By reading this document you agree to be bound by the limitations set out in this document. No representotion or warranty, express or implied, is made os to the accuracy, reliobility,
completeness or fairmess of the information, opinions, forecasts, reperts, estimates and conclusions contained in this document. To the maximum extent permitted by law, nane of the
Company and its related bodies corporate, or their respective directors, employees or agents, nor any other person accepts liability for loss arising from the use of or reliance an
information contained in this document or othenwise arising in connection with it, including without limitation any liability from fault of negligence.

Past performance is nat indicative of future performance and no guarantee of future returns isimplied or given. Nothing contained in this document nor any infarmation made ovailable to
you s, or shall be relied upon as, a promise, representation, warranty or guarontee as to the post, present or the future performance of the Compony,

Certain statements in this document constitute forward-locking statements within the meaning of the Private Securities Litigation Reform Act of 1995 (*PLSRA”), Section 27A of the Securities
Act of 1933, as amended, and Section 2IE of the Securities Exchange Act of 1934, as amended (the “Exchange Act’), Statements that are not historical in nature, including the words
“anticipate”, “expect’, “suggests”, “plan’, “believe’, “intend”, “estimates”, “targets”, “projects”, “should", “could”, “would”, "may”, “will', “forecast’ and other similar expressions are intended to
identify forward-looking statements. These forward-looking statements include, but are not limited to, stotements regording: the Company's growth strategy ond business plan and the
Company’s ability to effectively manoge its growth and meet future capital requirements; the Company's expectations regarding future financial perfarmance, including its expectations
regarding its revenue, revenue growth, adjusted EBITDA, and operating cash flow, and the Company's ability to achieve or maintain future profitability; the Company's ability to further
penetrate its existing member base, maintain and expand its member base and increase monetizotion of its member base; the Company’s ability ta expand internationally and the
significance of its global oppartunity. the Company's ability to anticipate market needs or develop new products and services o enhance existing products and services 1o meet those
needs; and the Company's ability to increcse soles of its products and services. Such forward-looking stotements are prediction, projections and other statements about future events that
are based on current expectations and assumptions and, as a result, involve. known and unknown risks, uncertainties, assumptions and other important factors, many of which are beyond

the control of the Company and which may I results, to differ materially from thota expressed or implied by such statements. Forward-laoking
statements are provided os o general guide only. and should not be relied on as an indication or g\mmmea of future performance. They can be affected by inaccurate assumptions we
might make or by known or unknown risks or Given these t s, not ploce undue relionce on any forward-Iooking stotement, Forward-

looking statements speck only os of the date they are mode. Subject 1o any continuing cbdlgalmns under applicable low the Company disclaims any obligation or undertaking to
disseminate any updates or revisions to any forward-looking statements in this document to refiect any change in expectations in refation to such forward-looking statements or any
<hange in events, conditions or circumstances on which any such statement is based

This document contoins unaudited financial information for the Company that has been prepored by the Company’s The Company’s results are reported under US-GAAP.
Investors should be aware thet certain financial data included In this presentation Including average revenue per paying circle (ARPPC), and average revenue per User (ARPU)Is "non-IFRS
information” under Regulotory Guide 230 (Disclosing non-IFRS financial information] published by ASIC or *non-GAAP financicl meosures” within the meaning of Regulation G of the
Exchange Act

All values are stated in US daliars unless atherwise stated.
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Introduction




WHY WE EXIST

The Life360 mission is to keep
people close to the ones they love

Life360 aims to build on our foundation of location and family safety to disrupt billion dollar

categories by creating mobile experiences that make life safer, easier and more satisfying

W L,

_—Families with ~ TiFamilies with
young kids 17) ;‘teens_‘ —




CY23 H1 USER HIGHLIGHTS

Connecting
families and
saving lives

921,138

Help alerts sent

18,645

Ambulances dispatched

144 billion

Miles driven with Life360
Crash Detection

@) uite3so

16 billion

Safe arrival
notifications

9.5M+
)) Monthly active
Tile devices

X
“Grateful we have Life360. This
happened to me this morning. | used
the Life360 SOS button that notified 1 9 '7 M
emergency services and sent my Tile “Items Left
location. They were able to find me
Thank God | got cut of the car. The
water was flowing so quickly. Highly
recommend the Life350 app”

Behind" smart alerts

(Trinity, Texas)




One of the Highest DAUs Across All Apps

US App Rankings by DAU!

YouTube

Facebook
2 8
§ TikTok
@
" Snapchat
i Instagram
4 Facebook Messenger
7 Z’:r\ml
@ Spotify
° Google Maps
=
10 (5 Googe

'In June 2023; data.ai.

@) uiresso

.17“@

- s .
11 [@) Whatstep Messenger

Amazon
=

BeReal
1L

14 . Nettlix
D Twitter

Life360 Family Locator
B Life3

Chrome Browser
=

Pinterest
B @ e
19 G ROBLOX

The Weather Channel

2

G008+ a0

Discord

Microsoft Outiook
|

Google Phatos
=

Pandora Music

Linkedin

NewsBraok
= )
Cash App

Waze

Temu

SHEIN

US iOS Social Networking App Rankings by DAU!

1 Facebook

2 o Facebock Messenger
Tl WhatsApp Messenger
s R e
BeReal
C @i

Life350 Family Lecator

3 B Pgmcmd g
= TEhreqfi:

s Gz:fﬂg\cntlﬂ
§ goupMe
10 O L!I{I

12

13

WeChat
E]

Texthow
M Textl
Telogram

sendit
=

Wizz
1]

Locket Widget

Marco Pole Video Walkie

Kik
(-]

9

Messenger Kids
Signal Private Messenger
Grinar

=

BAND

HoYolAB
W miHoYe

-] IMVU Mobile

KakaoTalk
Kik Messenger
2]

POF Onine Dating
=

Timehop
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BEST IN CLASS ENGAGEMENT

Rivals the biggest names in social and streaming media

Global Daily Active Users (DAU)/Monthly Active Users (MAU) Ratio (%)

64% | 64% :
58%
41% 40%
31% 30%
Hyper-
(@) uireaso Engoged {(@) Life3so . @
U.S, with push Sacial
notifications
Source: data.ai

1. Hyper-Engaged Social represents the overage DAU/MAU of Facebook, Instagrom, Snapchat, TikTok, and Twitter

@) uiresso

B Social Media
Streaming Media

28%

30%
25%
I ‘7% . 5 5

| W a »
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CY23 H1
Results
Overview




CY23 H1 ACHIEVEMENTS

Cementing our position as the market-leading family safety
membership service

(@) OO
ﬁ/_\ﬁ

Growing our
audience

~54m

Globa
tiv

Driving
Membership
~1.6m
Global Paying

Circles
+17% YoY

42%

YoY lift in CY23 Q2 U.S.

ARPPC reflecting price
increase

*For month of June 2023, **June 2023 Annualized Monthly Revenue (AMR}

@) ireseo

Expanding
Internationally

~400k
International Paying
Circles
+44% YoY

On track for UK triple tier
membership launch in H2

vt

Maintaining
financial discipline

~$249m

Annualized Monthly
Revenue™
+43% YoY

~$6.2m

Adjusted H1 EBITDA,
second consecutive quarter
of positive AEBITDA

Conference Presentation September 2023




CY23 H1 RESULTS SUMMARY
Delivering on growth

$M CY22H1 CY23H1  %ch YoY c::';:::e'
Revenue
Subscription 69.1 104.4 +51%
Hardware 16.5 21.6 +31%
Other 14.3 13.0 (9)%
Total revenue 99.8 138.9 +39% 300-310

Annualized Monthly Revenue (AMR)

(excluding Hardware) 1744 248.7 +43%

Non-GAAP Operating Expenses 99.8 99.6 0%

Adj d* EBITDA (32.3) 6.2 9-14
Net loss (58.2) (18.5)

Cash and cash equivalents** 79.3 64.2

Note: Tables may not add due to rounding.

“Adjusted EBITDA wos previously referred to as Underlying EBITDA. For definitions of EBITDA and Adjusted EBITDA ond the use of these non-GAAP
measures, as well a3 o reconciliotion of Net Loss to EBITDA and Adjusted EBITDA see Appendix 3

** Cash and cash equivalents includes Restricted Cash.

@) ireseo




ACCELERATING SUBSCRIPTION REVENUE GROWTH

Quarterly AMR has more than tripled since our IPO in May 2019

Quarterly Annualized Monthly Revenue ($M)*

250

+43%

growth in
June 2023
200 Annualized
Monthly
revenue
150
100
o I

119 2019 3419 4019 1Q20 2Q20 3020 4020 1Q21 2Q21 3G21 4Q21 1Q22 2Q22 3G22 4Q22 1Q23 2Q23

*Annualized Monthly Revenue (AMR) is a financial measure used by the Company to identify the annualized monthly value of octive customer agreements at the end of a reporting period.

@) viresso Conference Presentation September 2023




GLOBAL MAU REACHING NEW HEIGHTS WITH STRONG RETENTION

MAU year-on-year growth of 29%

Life360 Core Monthly Active Users (MAU)(M) Life360 Core Returning Monthly Active Users

by cohort (RMAU)*(M)

24%
MAU growth
YoY

RMAU strength
reflects improving
retention metrics

36%

International

C#VID-19

Q1 Q2Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q10203 Q4Q1 02030401 Q20304 Q1 Q20304 Q1 Q2Q3Q4 Q1 Q2
18 18 18 18 19 19 19 19 20 20 20 20 21 21 21 21 22 22 22 22 23 23 18 18 18 18 19 19 19 19 20 20 20 20 21 21 21 21 22 22 22 22 23 23
BUS ®|International m2015 w2016 m2017 2018 m2019 =2020 m2021 w2022 m2023

*Returning Morithly Active Users are defined os users that are active in a given month who have registered more than 30 days ago

@) ireseo
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PAYING CIRCLE GROWTH AND ACCELERATING ARPPC GROWTH

Price increase accelerating ARPPC uplift

Paying Circles by product line (000s) Average Revenue Per Paying Circle (ARPPC) ($)*
$141
q O% s S e Nt erN@tional
. q Q2'23 ARPPC
S ;cggl’gs;:ércies increased 42% YoY
10% Yo while for US sgbsm’l_::ers
increasing prices rEﬁienCCtll,ggspErlce
significantly
$51

540\_/———\_/w
Q1 G2 Q3 04 Q1 Q2 Q3 Q4 Q1 G2 Q3 Q4 Q1 @2 Q3 Q4 Q1 G2 Q3 Q4 Q1 Q2 Q1 Q2Q3Q4 Q1 Q203 Q4 Q1 Q2 Q3 Q4 Q1 G2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
1B 8 18 18 19 19 19 19 20 20 20 20 21 21 21 21 22 22 22 22 23 23 18 18 18 18 19 19 19 19 20 20 20 20 21 21 21 21 22 22 22 22 23 28

mUS minternational

*Price increase took effect across all Membership tiers from November 2022. Q2'23 International ARPPC QoQ decline due to currency translation impacts
U.S. Membership plan subscribers % total comprise Silver (16%), Gold (80%) and Platinum (4%)
@) viresso Conference Presentation September 2023







Grow our Drive Maintain

. Expand .
Audience ! Membership Internationally financial
discipline




STRATEGY UPDATE
Grow our Audience

Continuing to improve the core experience and building user engagement for long-term growth




Mo, thanks

@ creain | © 508

-« -

People
. Sadahd
105 Main St
- Since 815 om

Q A < @

losoten  Daving  Safety  Membeanp

B vrese0

Fraa gift for a limitsd time! 1

Gat aTils Mate (525 valus) plus on satra
surprise when yau upgrads to Lifs360 Gold
membership,

Join Gold, geta
free Tile Mate!

Upgroda to Life360 Gold
to get a Tile tracker, and for o limited

Easily find your people, pets,
& things with Tile

Upgrade to Gold and get o FREE Tie
trocker. Legm more.

[ —

N thorke Tile bundling promotion

bundled subscriptions
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CY23 H1 achievements - €Y23 H2 and beyond goals
performance and feature parity

x

In December 2022 | had an
accident and the first thing | heard
was the Life360 crash detection.

After | responded to it | had 9 of my
friends arrive to find me within &
minutes. It was very nice to know
the crash detection works.

RS B DE

M 71 Theof BTE BE S0 SHE &
o Ben

UK Life360 Member

« Launch of free crash detection and « Additional languages and improved
enhanced SOS features localization to establish beachheads for
* Global integration of Tile with Life360 map future triple tier launches

* Investment in international marketing to
drive engagement and conversion

* Multi-country triple tier launch readiness
in late CY24 and beyond

= Significant improvements in App
performance e.g. map load-time
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STRATEGY UPDATE

Expand internationally
Momentum ahead of Q4 UK launch

@) uireseo

Opirian Ukraine Maney Royals L Culture

‘The anxiety had become a roar: how to
survive when your teen’s on a gap year

Worried aboy s how to remain calm and avoid

eatastrophising wh

The Browsil fammly track aach other with the Life380 app 1) (rags

NEWS = POLITICS | FOOTBALL | CELEES CHOICE

EXCLUSIVE: "We track our kids during
the school holidays - it gives them
more freedom’

John Browell and his wife Emma from Leeds in Yorkshire, have been users of the Life340
app for the past six years, using it to keep track of their children Ofiver and Willism

By Milo Boyd, Travel Reporter ©) 1 Bo0KMAR)
oamsnmin | womprwioomeon €0 O O @ 1 1 sovwn ]

ROYALS

A dad track:
hobby. John Browell and his family have bee

sons when they go on school holidays or indulge in their trainspotting
n users of the Life360 app for the past six
years, with the Leeds dad installing the software when they were old enough to get phones.
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STRATEGY UPDATE
Expand Internationally

Monetizing free user base through Membership in key regions

Canada, UK, Australia Performance

MAU (M) Paying Circles (000s) Revenue ($M)
CY22H1 CY22H2 CY23H1 CY22H1 CY22H2 CY23HI CY22H1 CY22H2 CY23H)
User retention is Significant growth in Improving conversion driving
approaching U.S. levels, Paying Circles with revenue growth, with ARPPC
supporting top of funnel minimal marketing upside opportunity following
growth investment to date Membership tier launches

@) ireseo







Outlook

For CY23 Life360 expects to deliver:

Core Life360 subscription revenue growth
in excess of 50% YoY;

Hardware revenue growth of 0% to 5%;

Other revenue of approximately $26 million;
Consolidated revenue of $300 million - $310 million;
Positive Adjusted EBITDA* of $9 million - $14 million;

Positive Operating Cash Flow of $5 million - $10 million;
folalo]

Positive Adjusted EBITDA and Operating Cash Flow for
the remaining quarters of CY23.
*Adjusted EBITDA was previously referred to os Underlying EBITDA. For definitions of EBITDA ond Adjusted EBITDA

and the use of these non-GAAP measures, as well as a reconciliation of Net Loss ta EBITDA and Adjusted EBITDA see.
Appendix 3













