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Item 2.02 Results of Operations and Financial Condition.

We are furnishing this Current Report on Form 8-K in connection with the disclosure of information, in the form of textual information from a media release issued on August 14, 2023. A copy of the media release is furnished
as Exhibit 99.1 to this Current Report on Form 8-K.
Item 7.01 Regulation FD Disclosure.

We are furnishing this Item 7.01 of this Current Report on Form 8-K in connection with the disclosure of information, in the form of the textual information from a PowerPoint presentation to be given during a conference call
and webcast on August 14, 2023 at 6:30 p.m. Eastern Time. A copy of the PowerPoint presentation to be used for the conference call and webcast is furnished as Exhibit 99.2 to this Current Report on Form 8-K.

The information in Item 2.02 (including Exhibit 99.1) and Item 7.01 (including Exhibit 99.2) of this Current Report on Form 8-K is furnished and shall not be deemed to be “filed” for the purpose of Section 18 of the Securities
Exchange Act of 1934, as amended (the “Exchange Act”) or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference into any filing under the Securities Act of 1933, as amended, or the
Exchange Act, except as shall be expressly set forth by specific reference in such a filing.

The text included with this Item 2.02 and Item 7.01 of this Current Report on Form 8-K and the replay of the conference call and webcast will be available on our website located at www.life360.com, although we reserve the
right to discontinue that availability at any time.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits

Exhibit No. Description

99.1 Media release of the Registrant dated August 14, 2023

99.2 Life360, Inc. Investor Presentation

104 Cover Page Interactive Data File - the cover page XBRL tags are embedded within the Inline XBRL document
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@) Life360

Life360 reports Q2 2023 results

+ Total Q2'23 revenue of $70.8 million, a YoY increase of 45%, with core Life360 Subscription
revenue’ of $47.6 million, up 57% YoY

* Annualized Monthly Revenue® (AMR) of $248.7 million, up 43% YoY

* Q2’23 net loss of $4.4 million; positive Adjusted EBITDA® of $5.7 million, the second consecutive
quarter of positive Adjusted EBITDA; positive Operating Cash Flow of $3.7 million

+ Paying Circles up 17% YoY, with net quarterly additions of 62 thousand versus 73 thousand in
Q1'23 despite the impact of Android price increases rolled out in April 2023

* U.S. Average Revenue Per Paying Circle (ARPPC) of $140.78 increased 42% YoY reflecting the
benefits of higher pricing

* Quarter-end cash, cash equivalents and restricted cash of $64.2 million following the Q2'23 final
payment associated with the Tile acquisition

* CY23 guidance reiterated for more than 50% YoY growth for core Life360 subscription revenue,
consolidated revenue of $300 million - $310 million and positive Operating Cash Flow of $5
million - $10 million

+ CY23 guidance for positive Adjusted EBITDA? increased to $9 million - $14 million from $5
million - $10 million.

San Francisco area-based Life360, Inc. (Life360 or the Company) (ASX: 360) today reported unaudited
financial results for the quarter and half year ended June 30, 2023. Life360 Co-founder and Chief Executive
Officer Chris Hulls said: “The Life360 business has maintained growth momentum through Q2, with Global
MAUs up 29% YoY and AMR up 43% to $248.7 million. We saw good growth in Paying Circles despite the
price increase for existing U.S. Android subscribers implemented in April. We added 62 thousand global net
subscribers during Q223 compared with 73 thousand in Q1'23. The 17% year-on-year uplift in Paying
Circles was supported by international Paying Circles increasing 44% YoY, with international net adds
remaining at close to all-time record levels.

“We are seeing particularly encouraging results from predominantly English speaking countries (Canada,
U.K., Australia) which saw Paying Circles increase 54% YoY. The launch of triple tier Membership in the
U.K. is on track for early Q4'23. Our investment in the international user experience is paying off with
significant gains in MAUs, Paying Circles and Revenue, and retention metrics which are closing the gap to
U.S. levels.

“The April price increase for existing U.S. Android subscribers supported further gains in global ARPPC
which increased 31% YoY. Android churn was largely in line with our expectations and is returning to
baseline levels.

“We are seeing early promising results from Tile Membership bundling, with a greater than 10% uplift in
Month 1 and Month 2 relative retention rates for subscribers who have redeemed Tile hardware. While our
strategic focus with Tile remains on driving subscription revenue rather than stand-alone retail sales, we are
encouraged with the 70% YoY uplift in Tile's hardware revenue from the depressed levels of a year ago,
along with margin improvements. This reflects the success of our strategic initiatives to clear channel
inventory and prioritize higher margin sales channels.

"Our strategy of balancing fiscal responsibility with prudent investment has underpinned the significant
progress we have demonstrated in managing our cost base. Q2'23 non-GAAP operating expenses of
$48.6 million decreased 2% YoY, and 5% compared with Q1'23. Our second consecutive quarter of positive
Adjusted EBITDA of $5.7 million delivered a $24.4 million turnaround in Adjusted EBITDA YoY. As a result of
this cost management we have increased guidance to positive Adjusted EBITDA of $9 million to $14 million
for CY23.

Our balance sheet remains strong following the final payment associated with the Tile acquisition. The cash,
restricted cash and cash equivalents balance was $64.2 million at the end of Q2'23, with positive Operating
Cash flow expected for the remainder of CY23."

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All
references to § are to U.S. §.
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Core Life360 subscription revenue is defined as subscription revenue derived from the Life360 mobile application, excluding certain revenue
adjustments related to bundled Life360 subscription and hardware offerings, for the reported period.

We use Annualized Monthly Revenue (*AMR") to identify the annualized monthly value of active customer agreements for & particular period. AMR
includes the annualized monthly value of subscription, data and partnership agreements. All components of these agreements that are not expected
to recur are excluded

Adjusted EBITDA is a Non-GAAF measure. For the definition of Adjusted EBITDA and the use of this Non-GAAF measure, as well as a
reconciliation of Net Loss to Adjusted EBITDA, refer to the Non-GAAP Financial Measures section below

Key Performance Indicators

Q2 Q1 Q2

(in millions, except ARPPC, ARPPS, and ASP) 2023 2023 2022 % QoQ % YoY

Life360 Core*

Monthly Active Users (MAU) - Global 54.0 50.8 42.0 6 % 29 %
u.s. 336 317 27.0 6 % 24 %
International 20.4 19.1 14.9 7% 36 %
Australia 1.6 1.5 11 8 % 42 %

Paying Circles - Total 1.63 1.57 1.39 4 % 17 %
u.s. 123 1.20 1.12 2% 10 %
International 0.40 0.36 0.27 9 % 44 %

Average Revenue per Paying Circle (ARPPC) $119.25 $ 120.70 $§ 90.88 (1)% 31 %

Life360 Consolidated (Adjusted for 2022)°

Subscriptions 2.8 2.1 1.9 3% 14 %

Average Revenue per Paying Subscription (ARPPS) § 9783 $§ 97.98 $§ 76.38 — % 28 %

Net hardware units shipped (standalone) 0.7 0.6 0.5 15 % 42 %

Average Sale Price (ASP) $ 1576 § 17.22 § 1448 (8)% 9%

Annualized Monthly Revenue (AMR)® $ 2487 $ 2395 $ 1744 4 % 43 %

4

-]

Life360 Core metrics relate sclely to the Life360 mebile application

With the exception of AMR, metrics presented for the three months ended March 31, 2022 are adjusted to include pre-acquisition data for Tile
related to periods before the acquisition of Tile on January 5, 2022,

We use Annualized Monthly Revenue ("AMR”) to identify the annualized monthly value of active customer agresments at the end of a reporting
pericd. AMR includes the annualized monthly value of subscription, data and parinership agreements. All components of these agreements that are
not expectad to recur are excluded.

Monthly Active Users (MAU) (millions) Paying Circles (thousands)

@22 Q222 Q322 Q422 arzs Q223 o2z QI Q3 o4m Ol Ge23

mUS minternational mUS mintemational

+ Global MAU increased 29% YoY to 54.0 million, with Q2'23 net additions of 3.2 million. U.S. MAU
increased 24% YoY, with net adds of 1.9 million. International MAU increased 36% with net adds of
1.3 million. Australian MAU increased 42% YoY to 1.6 million.

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All
references to § are to U.S. §.
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* Paying Circle growth maintained strong momentum in Q223 despite the impact of Android price
increases which were implemented in April. Net additions of 62 thousand were achieved in Q2'23,
with U.S. Paying Circles increasing 10% YoY despite the price increases. International Paying
Circles continued to grow strongly, up 44% YoY. Our U.S. Membership plan subscribers comprise
Silver 16%, Gold 80% and Platinum 4% of total.

* Global ARPPC increased 31% YoY with the benefit of U.S. price increases implemented during
Q4'22. International ARPPC increased 2% YoY. The marginal QoQ decline in Global and
International ARPPC was largely the result of foreign exchange impacts on international revenue.

*+ Net Hardware Units Shipped increased 15% from the prior quarter and 42% YoY reflecting a
decreased number of returns in the current period, and backdrop of weaker consumer electronics

demand in Q2'22. The Company’s strategy to improve retail economics and reduce promotions
supported ASP which increased 9% YoY.

Operating Results

Revenue
Three Months Ended June 30, Six Months Ended June 30,
2023 2022 2023 2022
(% millions) (unaudited)
Subscription revenue $ 527 % 36.0 $ 1044 § 69.1
Hardware revenue 16 6.8 216 16.5
Other revenue 6.5 6.0 13.0 14.3
Total revenue 3 708 $ 488 §% 1389 § 99.8
Annualized Monthly Revenue - June $ 2487 $ 1744 $ 2487 $ 174.4

Q2'23 Consolidated subscription revenue increased 46% YoY (including hardware subscription) to
$52.7 million. Life360 core subscription revenue increased 57% YoY supported by the 17% YoY
uplift in Paying Circles, and 31% higher ARPPC.

+ Q223 Hardware revenue increased 70% YoY due to an increase in the number of units shipped
and higher ASP.

* Q223 Other revenue increased 8% YoY reflecting the strategic shift to a single data partnership
from January 2022, and the terms associated with the arrangement.

+  June AMR increased 43% YoY reflecting strong subscription revenue momentum.

Gross Profit

Three Months Ended June 30, Six Months Ended June 30,
2023 2022 2023 2022
(% millions, except percentages) (unaudited)
Gross Profit $ 548 § 29.3 $ 1046 § 64.4
Gross Margin 77 % 60 % 75 % 65 %
Gross Margin (Subscription Only) 88 % 78 % 86 % 78 %

+ Q223 gross profit margin increased to 77% from 60% in the prior year period, reflecting the uplift in
subscription only margins to 88% due to higher pricing, and the benefit from a one-time adjustment
which reduced product costs recorded to cost of revenue in connection with the discontinuation of
certain battery-related membership benefits. Hardware gross margins increased due to higher
average sales price and a one-time adjustment in connection with the discontinuation of certain
battery related membership benefits.

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All
references to § are to U.S. §.
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Operating expenses

Three Months Ended June 30, Six Months Ended June 30,

2023 2022 2023 2022

(% mitlions) (unaudited)
Research and development $ 232 § 270 % 504 § 52.8
Sales and marketing 233 229 47.7 461
Paid acquisition & TV 6.6 7.0 13.0 13.6
Commissions 10.5 6.4 20.8 14.7
Other sales and marketing 6.2 9.5 13.9 17.8
General and administrative 12.5 12.8 25.7 26.1
Total operating expenses $ 590 % 628 $ 123.7 § 125.0

+ Q2'23 YoY operating expenses decreased 6% from the prior period, largely due to lower research
and development costs resulting from reduced headcount. Commissions were higher YoY in line
with the growth in subscription revenue, however were largely offset by lower other sales and
marketing expenses and paid acquisition.

EBITDA and Adjusted EBITDA’

Three Months Ended June 30, Six Months Ended June 30,
2023 2022 2023 2022
(% millions) (unaudited)
Net Loss $ (44) % (33.0) % (18.5) § (58.2)
EBITDA (2.0) (31.2) (14.6) (56.1)
Non-GAAP Adjustments 7.7 12.4 20.8 23.8
Adjusted EBITDA s 57 § (18.7) $ 62 § (32.3)

+ (2'23 delivered a positive Adjusted EBITDA contribution of $5.7 million versus an Adjusted EBITDA
loss of $18.7 million in the prior corresponding period as a result of continued strong subscription
revenue growth and the impact of additional cost efficiencies implemented in January.

7 EBITDA and Adjusted EBITDA are non-GAAP measures. For definitions of EBITDA and Adjusted EBITDA, a description of these non-GAAP
measures’ use, and a reconciliation of Net Loss to EBITDA and Adjusted EBITDA, refer to the Non-GAAP Financial Measures section below.

Balance Sheet and Cash Flow

Three Months Ended June 30, Six Months Ended June 30,
2023 2022 2023 2022

(& millions) (unaudited)

Net cash provided by/(used in) operating

activities $ 37 % (16.9) $ (5.5) $ (38.5)

Net cash used in investing activities (0.5) (1.4) (0.9) (113.8)

Net cash provided by/(used in) financing

activities (15.1) (0.6) (19.8) 0.3

MNet Decrease in Cash, Cash Equivalents,

and Restricted Cash (11.9) (18.9) (26.2) (152.0)

Cash, Cash Equivalents, and Restricted

Cash at the End of the Period $ 642 $ 793 §$ 64.2 § 79.3

+ Life360 ended Q2'23 with cash, cash egquivalents and restricted cash of $64.2 million, with
unrestricted cash increasing by $1 million from Q1'23.

+ Q223 net cash provided by operating activities was $3.7 million. The differential to Adjusted
EBITDA of $5.7 million was due to non-recurring workplace restructuring costs, adjustments relating
to an inventory write-off and membership changes, and timing of manufacturing payments.

*  Q2'23 net cash used in investing activities was $0.5 million which related to payments for internally
developed software.

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All
references to § are to U.S. §.
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+ Q223 net cash used in financing activities of $15.1 million relates to final payments associated with
the acquisition of Tile, taxes paid for the net settlement of equity awards offset by proceeds from the
exercise of options.

Earnings Guidance®
For CY23, Life360 expects to deliver:

+  Core Life360 subscription revenue growth in excess of 50% YoY;

*  Hardware revenue growth of 0% to 5%;

»  Other revenue of approximately $26 million;

= Consolidated revenue of $300 million - $310 million;

»  Positive Adjusted EBITDA of $9 million - $14 million;

= Positive Operating Cash Flow of $5 million - $10 million; and

+  Positive Adjusted EBITDA and Operating Cash Flow for the remaining quarters of CY23.°

8 With respect to forward looking non-GAAP guidance, we are not able to reconcile the forward-looking non-GAAP adjusted EBITDA measure to the
closest corresponding GAAP measure without unreasonable efforts because we are unable to predict the ultimate outcome of certain significant
iterns, which are fluid and unpredictable in nature. In addition, the Company believes such a reconciliation would imply & degree of precision that
may be confusing or misleading to investors. These items include, but are not limited to, litigation costs, convertible notes and derivative liability fair
value adjustments, and gainsflosses on revaluation of contingent consideration. These tems may be material to our results calculated in
accordance with GAAP.

9 Adjusted EBITDA was previously referred to as Underlying EBITDA. For definitions of EBITDA and Adjusted EBITDA and the use of these non-

GﬁlkAP measures, as well as a reconciliation of Net Loss to EBITDA and Adjusted EBITDA, refer to the Non-GAAP Financial Measures section
below.

Investor Conference Call

A conference call will be held today at 9.30am AEST, Tuesday 15 August 2023 (Monday 14 August U.S. PT
at 4.30pm). The call will be held as a Zoom audio webinar.

Participants wishing to ask a question should register and join via their browser here. Participants joining
via telephone will be in listen only mode.

Dial in details

Australia: +61 2 8015 6011
U.S.: +1 669 444 9171
Other countries: details
Meeting 1D: 934 1063 7470

A replay will be available after the call at https://investors.life360.com

Authorization

Chris Hulls, Director, Co-Founder and Chief Executive Officer of Life360 authorized this announcement
being given to ASX.

About Life360

Life360 operates a platform for today's busy families, bringing them closer together by helping them better
know, communicate with, and protect the pets, people and things they care about most. The Company's
core offering, the Life360 mobile app, is a market leading app for families, with features that range from
communications to driving safety and location sharing. Life360 is based in San Mateo and had
approximately 54 million monthly active users (MAU) as of June 30, 2023 located in more than 150
countries. For more information, please visit life360.com.

Tile, a Life360 company, locates millions of unique items every day by giving everything the power of smart
location. Leveraging its superior nearby finding features and vast community that spans over 150 countries,
Tile's cloud-based finding platform helps people find the things that matter to them most. In addition to
trackers in multiple form factors for a variety of use cases, Tile's finding technology is embedded in over 55
partner products across audio, travel, wearables, smart home, and PC categories. For more information,
please visit Tile.com.

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All

references to § are to U.S. §.
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Contacts

For Australian investor inquiries: For Australian media inquiries:
Jolanta Masojada, +61 417 261 367 Giles Rafferty, +61 481 467 903
jmasojada@life360.com grafferty@firstadvisers.com.au
For U.S. investors For U.S. media inquiries:
investors@life360.com press@life360.com

Life360's CDIs are issued in reliance on the exemption from registration contained in Regulation S of the US Securities Act of 1933 (Securities Act) for
offers of securities which are made outside the US. Accordingly, the CDIs have not been, and will not be, registered under the Securities Act or the laws of
any state or other jurisdiction in the US. As a result of relying on the Regulation S exemption, the CDls are 'restricted securities’ under Rule 144 of the
Securities Act. This means that you are unable to sell the CDIs into the US or to 8 US person who is not a QIB for the foreseeable future except in very
limited circumstances until after the end of the restricted peried, unless the re-sale of the CDIs is registered under the Securities Acl or an exemption is
available. To enforce the above transfer restrictions, all CDls issued bear a FOR Financial Product designation on the ASX. This designation restricts any
CDIs from being sold on ASX to US persons excluding Q1Bs. However, you are still able to freely transfer your CDIs on ASX fo any person other than a US
person who is not a QIB. In addition, hedging transactions with regard lo the CDIs may only be conducted in accordance with the Securities Act.

Forward-looking statements

This announcement and the accompanying conference call contain forward-looking statements within the meaning of
the Private Securities Litigation Reform Act of 1995. Life360 intends such forward-looking statements to be covered by
the safe harbor provisions for forward-looking statements contained in Section 21E of the Securities Exchange Act of
1934, as amended. These forward-looking statements regarding Life360's intentions, objectives, plans, expectations,
assumptions and beliefs about future events, including Life360's expectations with respect to the financial and operating
performance of its business, including subscription revenue, hardware revenue, consolidated revenue, Adjusted
EBITDA, and operating cash flow; its capital position; future growth; and the impact of past price increases on future
results of operations and churn; and the impact of past price increases on future results of operations and churn; user
engagement, conversion and retention and subscriber churn; the strategic value and opportunities for Tile; operating
cost savings, including through reduced commissions as well as Life360's expectations of any changes to the
information disclosed herein. The words “anticipate”, "believe”, “expect”, “project”, “predict”, “will", “forecast”, "estimate”,
“likely”, “intend”, “outlock”, “should”, “could”, “may", “target”, “plan” and other similar expressions can generally be used
to identify forward-looking statements. Indications of, and guidance or outlook on, future earnings or financial position or
performance are also forward-looking statements. Investors and prospective investors are cautioned not to place undue
reliance on these forward-looking statements as they involve inherent risk and uncertainty (both general and specific)
and should note that they are provided as a general guide only and should not be relied on as an indication or
guarantee of future performance. There is a risk that such predictions, forecasts, projections and other forward-looking
statements will not be achieved. Subject to any continuing obligations under applicable law, Life360 does not undertake
any obligation to publicly release the result of any revisions to these forward-looking statements to reflect events or
circumstances after the date of this announcement, to reflect any change in expectations in relation to any forward-
looking statements or any change in events, conditions or circumstances on which any such statements are based.

Although Life360 believes that the expectations reflected in the forward-looking statements and the assumptions upon
which they are based are reasonable, Life360 can give no assurance that such expectations and assumptions will prove
to be correct and, actual results may vary in a materially positive or negative manner. Forward-looking statements are
subject to known and unknown risks, uncertainty, assumptions and contingencies, many of which are outside Life360's
control, and are based on estimates and assumptions that are subject to change and may cause actual results,
performance or achievements to differ materially from those expressed or implied by such statements. Factors that
could cause actual results to differ materially from those in the forward-looking statements include risks related to the
preliminary nature of financial results, risks related to Life360's business, market risks, Life360's need for additional
capital, and the risk that Life360's products and services may not perform as expected, as described in greater detail
under the heading "Risk Factors” in Life360's ASX filings, including its Quarterly Report on Form 10-Q filed with the
Securities and Exchange Commission on May 15, 2023 and other reports filed with the SEC. To the maximum extent
permitted by law, responsibility for the accuracy or completeness of any forward-looking statements whether as a result
of new information, future events or results or otherwise is disclaimed. This announcement should not be relied upon as
a recommendation or forecast by Life360. Past performance information given in this document is given for illustrative
purposes only and is not necessarily a guide to future performance and no representation or warranty is made by any
person as to the likelihood of achievement or reasonableness of any forward-looking statements, forecast financial
information, future share price performance or any underlying assumptions. Nothing contained in this document nor any
information made available to you is, or shall be relied upon as, a promise, representation, warranty or guarantee as to
the past, present or the future performance of Life360.

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All
references to § are to U.S. §.
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Condensed Consolidated Statements of Operations and Comprehensive Loss
(Dollars in U.S. §, in thousands, except share and per share data)

(unaudited)

Three Months Ended June 30,

Six Months Ended June 30,

2023 2022 2023 2022
Subscription revenue $ 52727 $ 36,006 $ 104,391 § 69,068
Hardware revenue 11,585 6,816 21,569 16,463
Other revenue 6,476 6,022 12,971 14,283
Total revenue 70,788 48,844 138,931 99,814
Cost of subscription revenue 6,388 7,903 14,433 14,974
Cost of hardware revenue 8,736 10,773 18,162 18,579
Cost of other revenue 881 880 1,723 1,855
Total cost of revenue 16,005 19,556 34,318 35,408
Gross Profit 54,783 29,288 104,613 64,406
Operating expenses:
Research and development 23,182 27.031 50,379 52,768
Sales and marketing 23,347 22,895 47,663 46,137
General and administrative 12,497 12,830 25,706 26,076
Total operating expenses 59,026 62,756 123,748 124,981
Loss from operations (4,243) (33,468) (19,135) (60,575)
Other income (expense):
Convertible notes fair value adjustment (266) 532 (194) 2,107
Derivative liability fair value adjustment (254) 415 (240) 1,328
Other income (expense), net 617 (511) 1,460 (1,056)
Total other income, net 97 436 1,026 2,379
Loss before income taxes (4,146) (33,032) (18,109) (58,196)
Provision for (benefit from) income taxes 267 (47) 375 11
Net loss {4,413) (32,985) (18,484) (58,207)
Net loss per share, basic and diluted $ (0.07) $ (0.53) $ (0.28) & (0.95)
Weighted-average shares used in computing
net loss per share, basic and diluted 66,467,200 61,883,022 66,032,405 61,540,024
Comprehensive loss
Net loss (4,413) (32,985) (18,484) (58,207)
Change in foreign currency translation
adjustment 2 (14) 26 15
Total comprehensive loss 3 (4.411) § (32,999) § (18,458) § (58,192)

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All

references to $ are to U.S. §.

Life360, Inc. | ARBN 629 412 942 | 1900 South Norfolk St, Suite 310 San Mateo, CA 84403 | investors.life360.com




Condensed Consolidated Balance Sheets
(Dollars in U.S. $, in thousands)
(unaudited)

Assets
Current Assets:
Cash and cash equivalents
Restricted cash, current
Accounts receivable, net
Inventory
Costs capitalized to obtain contracts, net
Prepaid expenses and other current assets
Total current assets
Restricted cash, noncurrent
Property and equipment, net
Costs capitalized to obtain contracts, noncurrent
Prepaid expenses and other assets, noncurrent
Operating lease right-of-use asset
Intangible assets, net
Goodwill
Total Assets
Liabilities and Stockholders’ Equity
Current Liabilities:
Accounts payable
Accrued expenses and other current liabilities
Escrow liability
Convertible notes, current
Deferred revenue, current
Total current liabilities
Convertible notes, noncurrent
Derivative liability, noncurrent
Deferred revenue, noncurrent
Other liabilities, noncurrent
Total Liabilities
Commitments and Contingencies
Stockholders’ Equity
Common Stock
Additional paid-in capital
Notes due from affiliates
Accumulated deficit
Accumulated other comprehensive income (loss)
Total stockhaolders' equity
Total Liabilities and Stockholders’ Equity

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All

references to $ are to U.S. §.

June 30, December 31,

2023 2022

$ 62,404 § 75444
— 13,274

33,468 33,125
10,390 10,826

1,348 1,438

9,896 8,548
117,506 142,655
1,746 1,647

829 393

846 626

6,718 7,134

1,396 802

49,092 52,699
133,674 133,674

$ 311,807 § 339,630
7111 8 13,791

24,394 27,015

— 13,274

6,129 3,513

31,065 30,056
68,699 87,649

1,918 4,060

341 101

1,759 2,706

1,377 576

$ 74,094 § 95,092
68 67

513,081 501,763
—_ (314)

(275,456) (256,972)
20 (6)

237,713 244,538

$ 311,807 & 338,630
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Condensed Consolidated Statements of Cash Flows
(Dollars in U.S. §, in thousands)

(unaudited)
Six Months Ended June 30,
2023 2022
Cash Flows from Operating Activities:
Net loss $ (18,484) § (58,207)
Adjustments to reconcile net loss to net cash used in operating activities:
Depreciation and amortization 4,549 4,502
Amortization of costs capitalized to obtain contracts 864 1,671
Amortization of operating lease right-of-use asset 460 —
Stock-based compensation expense 18,224 16,524
Compensation expense in connection with revesting notes 73 (114)
Mon-cash interest expense, net 295 239
Convertible notes fair value adjustment 194 (2,107)
Derivative liability fair value adjustment 240 (1,328)
Gain on revaluation of contingent consideration — (5,279)
Non-cash revenue from affiliate (993) (511)
Inventory write-off 916 —_
Adjustment in connection with membership benefit (2,094) —
Changes in operating assets and liabilities, net of acquisitions:
Accounts receivable, net (343) 20,054
Prepaid expenses and other assets (932) 6,597
Inventory (480) (1,605)
Costs capitalized to obtain contracts, net (994) (1,799)
Accounts payable (6,680) (15,016)
Accrued expenses and other liabilities (1,356) (3,062)
Deferred revenue 1,055 507
Other liabilities, noncurrent (42) 406
Net cash used in operating activities (5,5628) (38,528)
Cash Flows from Investing Activities:
Cash paid for acquisitions, net of cash acquired —  (113,401)
Internal use software (865) (396)
Purchase of property and equipment (26) -
Met cash used in investing activities (891) (113,797)
Cash Flows from Financing Activities:
Indemnity escrow payment in connection with an acquisition (13,128) =
Proceeds from the exercise of options 1,569 1,766
Taxes paid related to net settlement of equity awards (8,551) (1,494)
Proceeds from repayment of notes due from affiliates 314 648
Issuance of common stock —_ 85
Cash paid for deferred offering costs — (705)
Net cash (used in)/provided by financing activities (19,796) 300
Net Decrease in Cash, Cash Equivalents, and Restricted Cash (26,215) (152,025)
Cash, Cash Equivalents and Restricted Cash at the Beginning of the Period 90,365 231,345
Cash, Cash Equivalents, and Restricted Cash at the End of the Period $ 64150 § 79,320
Supplemental disclosure:
Cash paid during the period for taxes $ 250 $ —
Non-cash investing and financing activities:
Fair value of stock issued in connection with an acquisition $ — § 15409
Fair value of warrants held as investment in affiliate — 5474
Fair value of stock issued in settlement of contingent consideration — 4,221
Right of use asset recognized in connection with lease modification 1,054 —
Operating lease liability recognized in connection with lease modification 1,064
Total non-cash investing and financing activities $ 2,108 $ 25104

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All
references to § are to U.S. §.
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Non-GAAP Financial Measures

We collect and analyze operating and financial data to evaluate the health of our business, allocate our
resources and assess our performance.

EBITDA and Adjusted EBITDA

In addition to total revenue, net loss and other results under GAAP, we utilize non-GAAP calculations of
earnings before interest, taxes, depreciation and amortization (‘EBITDA") and adjusted earnings before
interest, taxes, depreciation and amortization (“Adjusted EBITDA"). EBITDA is defined as net loss, excluding
(i) convertible notes and derivative liability fair value adjustments, (ii) provision (benefit) for income taxes,
(iii) depreciation and amortization and (iv) other income (expense). Adjusted EBITDA is defined as net loss,
excluding (i) convertible notes and derivative liability fair value adjustments, (ii) provision (benefit) for
income taxes, (iii) depreciation and amortization, (iv) other income (expense), (v) stock-based
compensation, (vi) Form 10 transaction costs, (vii) acquisition and integration costs, (viii) non-recurring
workplace restructuring costs, (ix) inventory write-offs, (x) adjustment in connection with membership
benefit, and (xi) gain on revaluation of contingent consideration.

The above items are excluded from EBITDA and Adjusted EBITDA because these items are non-cash in
nature, or because the amount and timing of these items are unpredictable, are not driven by core results of
operations and render comparisons with prior periods and competitors less meaningful. We believe EBITDA
and Adjusted EBITDA provide useful information to investors and others in understanding and evaluating
our results of operations, as well as providing useful measures for period-to-period comparisons of our
business performance. Moreover, we have included EBITDA and Adjusted EBITDA in this media release
because they are key measurements used by our management team internally to make operating
decisions, including those related to operating expenses, evaluate performance, and perform strategic
planning and annual budgeting. However, these non-GAAP financial measures are presented for
supplemental informational purposes only, should not be considered a substitute for or superior to financial
information presented in accordance with GAAP, and may be different from similarly titled non-GAAP
financial measures used by other companies. As such, you should consider these non-GAAP financial
measures in addition to other financial performance measures presented in accordance with GAAP,
including various cash flow metrics, net loss and our other GAAP results.

The following table presents a reconciliation of net loss, the most directly comparable GAAP measure, to
EBITDA and Adjusted EBITDA:

Three Months Ended June 30, Six Months Ended June 30,

2023 2022 2023 2022
(in thousands)
Net loss $ (4.413) §  (32,985) § (18,484) $  (58,207)
Add (deduct):
Convertible notes fair value adjustment 266 (532) 194 (2,107)
Derivative liability fair value adjustment® 254 (415) 240 (1,328)
Provision for (benefit from) income taxes 267 (47) 375 1
Depreciation and amortization'' 2,276 2,301 4,549 4,502
Other (income) expense, net (617) 511 (1,460) 1,056
EBITDA $ (1,967) $  (31,167) $ (14,586) $  (56,073)
Stock-based compensation 9,269 10,429 18,224 16,524
Form 10 transaction costs — 2,138 — 2,138
Acquisition and integration costs — 1,136 — 10,394
Non-recurring workplace restructuring costs' 478 = 3,732 —
Inventory write-off'® — — 916 —
Adjustment in connection with membership
benefit™ (2,094) — (2,094) —
Gain on revaluation of contingent
consideration — (1,279) — (5,279)
Adjusted EBITDA $ 5686 $  (18,743) $ 6,192 $  (32.296)

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All
references to § are to U.S. §.
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To reflect the change in value of the derivative liability associated with the July 2021 Convertible Notes.
Includes depreciation on fixed assets and amortization of acquired intangible assets,
Relates to non-recurring personnel and severance related expenses in connection with the workplace restructure announced on January 12, 2023,

@@ 2

Relates to the write-off of raw materials that have no alternative use 1o the Company following the decision to halt development.

Relates to an adjustment recorded in the current period to reduce product costs recorded to cost of revenue in connection with the discontinuation of
certain battery related membership benefits.

=

Key Financial Metrics:
Three Months Ended June 30, Six Months Ended June 30,
2023 2022 2023 2022
{in millions)
Revenue
U.S. subscription revenue $ 470 3 318 8§ 927 § 61.0
International subscription revenue 57 4.1 11.7 8.1
Subscription revenue 527 36.0 104.4 69.1
Hardware revenue 11.6 6.8 216 16.5
Other revenue 6.5 6.0 13.0 14.3
Total revenue 70.8 48.8 138.9 99.8
Non-GAAP Gross Margin'® 543 308 105.8 6.5
Non-GAAP Gross Margin % 7% 63 % 76 % 67 %
Non-GAAP Subscription Gross Margin % 85 % 79 % 85 % 80 %
Research and Development (Non-GAAP) 17.9 214 35 43.5
Sales and Marketing (Non-GAAP)
User acquisition and TV costs 6.6 7.0 13.0 13.6
Other Sales and Marketing 45 6.7 96 13.3
Commissions 10.5 6.4 208 14.7
General & Administrative (Non-GAAP) 9.1 8.2 18.8 14.7
Non-GAAP Operating Expenses'® 486 497 996 99.8
Net loss (4.4) (33.0) (18.5) (58.2)
Adjusted EBITDA" 5.7 (18.7) 6.2 (32.3)
Adjusted EBITDA Margin % 8% (38)% 4% (32)%
Stock-based Compensation (9.3) (10.4) (18.2) (16.5)
Other Non-GAAP Adjustments 1.6 (2.0) (2.6) (7.3)
EBITDA $ (20) $ (31.0) $ (146) $ (56.1)

15 Non-GAAP Gross Margin is calculated using Cost of revenue, Non-GAAP. For a reconciliation between Total Cost of revenue, GAAP and Total Cost
of revenue, Non-GAAP, refer to the Cost of Revenue (GAAP to Non-GAAP reconciliation) section below.

16  Non-GAAP operating expenses are calculated using Research and Development, Non-GAAP, Sales and Marketing, Non-GAAP and General &
Administrative, Non-GAAP expenses, For a reconciliation between Total operating expenses, GAAP and Total operating expenses, Non-GAAP, refer
to the Operating expenses (GAAP to Non-GAARP reconciliation) section below.

7 Includes non-recurring costs reflacting the alignment of accounting policies attributable to the integration with Tile. As these adjusiments are not
deemed to be non-routine or one time in nature, they have not been added back to EBITDA or Adjusted EBITDA.

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All
references to § are to U.S. §.
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Cost of Revenue (GAAP to Non-GAAP reconciliation).

(in millions)

Cost of subscription revenue, GAAP
Less: Depreciation and amortization
Less: Stock-based compensation
Less: Severance and other

Less: Adjustment in connection with
membership benefit

Total Cost of subscription revenue, Non-
GAAP

Cost of hardware revenue, GAAP
Less: Depreciation and amortization
Less: Stock-based compensation
Less: Severance and other

Less: Adjustment in connection with
membership benefit

Non-GAAP Cost of hardware revenue
included in Adjusted EBITDA

Less: Alignment of accounting policies'”
Total Cost of hardware revenue, Non-GAAP

Cost of other revenue, GAAP
Less: Stock-based compensation
Total Cost of other revenue, Non-GAAP

Cost of revenue, GAAP

Less: Depreciation and amortization
Less: Stock-based compensation
Less: Severance and other

Less: Adjustment in connection with
membership benefit

Non-GAAP Cost of revenue included in
Adjusted EBITDA

Less: Alignment of accounting policies'”
Total Cost of revenue, Non-GAAP

Three Months Ended June 30, Ended June 30,

2023 2022 2023 2022

$ 64 % 79 % 144 % 15.0
(0.3) (0.2) (0.6) (0.5)
(0.2) (02) (0.3) (04)

= —_ (0.1) —

1.8 —_ 1.8 ==

$ 77 % 74 3 153 § 14.1
$ 87 % 108 $ 18.2 § 18.6
(0.9) (0.9) (1.8) (1.8)
(0.2) (0.2) (0.4) (0.3)

— — (0.1) —

0.3 — 0.3 —

$ 79 % 97 % 16.2 % 16.5
— —_ —_ 1.0

$ 79 % 97 $ 16.2 § 17.5
$ 09 % 09 % 175 19
= = — (0.1)

3 09 % 09 % 1.7 § 1.8
$ 160 % 196 $ 343 § 354
(1.2) 1.1) (2.4) (2.3)
(0.4) (0.4) (0.7) (0.7)

—_ —_ (0.2) —_

21 — 2 —

$ 165 % 18.1 % 331§ 324
— — — 1.0

$ 165 % 18.0 % 331 % 334

17 Includes non-recurring costs refiecting the alignment of accounting policies attributable to the integration with Tile. As these adjustments are not

deemed to be non-rouline or ane time in nature, they have not been added back to EBITDA or Adjusted EBITDA.

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All

references to $ are to U.S. §.
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Operating expenses (GAAP to Non-GAAP reconciliation):

Three Months Ended June 30,

Six Months Ended June 30,

2023 2022 2023 2022
(in miliions)
Research and development expense, GAAP  $ 232 % 270 $ 504 $ 52.8
Less: Stock-based compensation (5.3) (5.3) (10.1) {8.9)
Less: Severance and other — (0.3) (2.8) (0.3)
Total Research and development, Non-GAAP $ 179 $ 214 % 375 § 43.5
Sales and marketing expense, GAAP $ 233 % 229 % 477 $ 46.1
Less: Depreciation and amortization (1.1} (1.1) (2.1) {(2.1)
Less: Stock-based compensation (0.8) (1.3) (1.5) (2.2)
Less: Severance and other (0.1) (0.4) (0.8) (0.4)
Less: User acquisition and TV costs (6.6) (7.0) (13.0) (13.6)
Less: Commissions (10.5) (6.4) (20.8) (14.7)
Total Sales and marketing expense, Non-
GAAP $ 45 % 6.7 $ 96 $ 13.3
General and administrative expense, GAAP  § 125 $ 128 § 257 § 26.1
Less: Depreciation and amortization — (0.1) — (0.2)
Less: Stock-based compensation (3.0) {3.3) (5.9) {4.7)
Less: Severance and other (0.4) (1.2) (0.9) (6.5)
Total General and administrative expense,
Non-GAAP $ 91 § 82 §$ 18.8 § 14.7
Total Operating expenses, GAAP $ 590 % 628 § 1237 § 125.0
Less: Depreciation and amortization (1.1} (1.2) (2.2) (2.3)
Less: Stock-based compensation (8.9) (9.9) (17.5) (15.7)
Less: Severance and other (0.5) (2.0) (4.5) {7.3)
Total Operating expenses, Non-GAAP $ 486 % 497 % 996 $ 99.8

Note: The financial information in this announcement is unaudited and may not add or recalculate due to rounding. All

references to $ are to U.S. §.
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Disclaimer

@ uiresso

This document dated 15 August 2023 has been prepared by Life360, Inc, (ARBN 629 412 942} (Company} and is provided for information purposes only. It contoins summary information
dbout the Campany and its activities and is current as at the date of this document. It should be read in cenjunction with the Company's periodic and continuaus disclosure
anneuncements filed with the Australion Securities Exchange and the U.S. Securities ond Exchange Commission, available at www,05x.com.au and www.5eC,gov, respectively.

This document does not constitute an offer, invitation, solicitation or recommendation with respect to the purchase or sole of any security in the Company nor does it constitute financial
product advice. This document is not a prospectus, product disclosure statement or ather offer document under Australian low or under any other law. This document has not been filed,
registered or approved by regulatory in any jurisdiction. This ian s restricted by law; It is not intended for distributicn to, or use by any person in, any juri
‘where such distribution or use would be controry to lecal law or regulation.

The information contained in this document is not intended to be relied upon as advice or a recemmendation te investors and is not intended to form the basis of any investment decision
in the Company’s securities. The infarmation does nat toke into account the investment objectives, financial situation, taxation situation or needs of any particular investor, An investor must
not act on the basis of any matter conteined in this decument but must make its own assessment of the Company and conduct its awn investigations and analysis. Investors should ossess
their own individual financiol circumstonces and consider talking to o financiol adviser, professienal adviser or consultant before making any investment decision.

By reading this document you agree to be bound by the limitations set out in this document. No representotion or warranty, express or implied, is made os to the accuracy, reliobility,
completeness or fairmess of the information, opinions, forecasts, reperts, estimates and conclusions contained in this document. To the maximum extent permitted by law, nane of the
Company and its related bodies corporate, or their respective directors, employees or agents, nor any other person accepts liability for loss arising from the use of or reliance an
information contained in this document or othenwise arising in connection with it, including without limitation any liability from fault of negligence.

Past performance is nat indicative of future performance and no guarantee of future returns isimplied or given. Nothing contained in this document nor any infarmation made ovailable to
you s, or shall be relied upon as, a promise, representation, warranty or guarontee as to the post, present or the future performance of the Compony,

Certain statements in this document canstitute forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 (*PLSRA”), Section 27A of the Securities
Act of 1933, 0s amended, and Section 2IE of the Securities Exchange Act of 1934, s amended (the “Exchonge Act”). Statements that are not historical in nature, including the words
“anticipate”, “expect’, “suggests”, “plan”, “believe’, “intend”, “estimates”, “targets”, “projects”, “should", “could", “would", "may”, “will". “forecast’ and other similar expressions are intended to
identify forward-locking statements. These forward-looking statements include, but are not limited to, stotements regarding: the Company's growth strategy and business plan and the
Campany’s ability to effectively manage its growth and meet future capital requirements; the Company's expectations regarding future financial perfarmance, including its expectations
regording its revenue, revenue growth, adjusted EBITDA, and operating cash flow. and the Company's ability to ochieve or maintain future profitability; the Company’s ability to further
penetrate its existing member buse, maintain and expand its member base and increase monatizatian of its member base; the Company's ability ta expand internationally and the
significance of its global eppartunity; the Company’s ability to anticipate market needs or develop new praducts and services of enhance existing products and services to meet those
needs; and the Campany's ability to increcse soles of its products and services. Such forward-loaking stotements are prediction, projections and other statements about future events that
are based on current expectations and assumptions and, as a result, involve known and unknawn risks, uncertainties, assumptions and other impartant factars, many of which are beyand
the control of the Company and which may I results, to differ materially from thota expressed or implied by such statements. Forward-laoking
statements are provided os o general guide only. and should not be relied on os an indicatian or gwmmee of future performance. They can be affected by inaccurate assumptions we
might moke or by known or unknown risks or Given these t s, not ploce undue relionce on any forward-Iooking stotement, Forward-
looking statements spack anly os of the date they are made. Subject to uny continuing obligations undler applicable law the Company disclaims any obligation of undertaking to
dissemninate any updates or revisions to any f d-loakir n this document to reflect any chonge in expectations in relotion to such forward-looking statements or any
change in events, conditions or circumstances an which any such stulemen: is based

This document contoins unaudited financial information for the Company that has been prepored by the Company’s The Company’s results are reported under US-GAAP.
Investors should be aware thet certain financial data included In this presentation Including average revenue per paying circle (ARPPC), and average revenue per User (ARPU)Is "non-IFRS
information” under Regulotory Guide 230 (Disclosing non-IFRS financial information] published by ASIC or *non-GAAP financicl meosures” within the meaning of Regulation G of the
Exchange Act

All values are stated in US dollars unless atherwise stated.
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WHY WE EXIST

The Life360 mission is to keep
people close to the ones they love

Life360 aims to build on our foundation of location and family safety to disrupt billion dollar
categories by creating mobile experiences that make life safer, easier and more satisfying
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CY23 H1 USER HIGHLIGHTS

Connecting
families and
saving lives

921,138 U 2 = 16 billion
H . cie Safe arrival
elp alerts sent - s
notifications

18,645 )))

Ambulances dispatched

Monthly active
Tile devices
X
“Grateful we have Life360. This
HTH happened te me this morning. | used
144 bl"lon I 9 the Life360 SOS button that notified 19'7M
Miles driven with Life360 emergency services and ”"‘t my Tile “Items Left
Crash Detsction - ~ location. They were able to find me.
Thank God | got cut of the car. The

water was flowing so quickly. Highly
recommend the Life350 app”

Behind" smart alerts

(Trinity, Texas)
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One of the Highest DAUs Across All Apps

US App Rankings by DAU

YouTube

Facebook
2 8
§ TikTok
@
" Snapchat
i Instagram
4 Facebook Messenger
7 Z’:r\ml
@ Spotify
° Google Maps
=
10 (5 Googe

tin June 2023; data.ai.
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- s .
11 [@) Whatstep Messenger

Amazon
=

BeReal
1L

14 . Nettlix
D Twitter

Life360 Family Locator
B Life3

17 () Dot

Pinterest
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19 G ROBLOX

The Weather Channel

2

G008+ a0

Discord

Microsoft Outiook
|

Google Phatos
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Pandora Music

Linkedin

NewsBraok
= )
Cash App

Waze

Temu

SHEIN

US iOS Social Networking App Rankings by DAU!

1 Facebook

2 o Facebock Messenger
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BEST IN CLASS ENGAGEMENT

Rivals the biggest names in social and streaming media

Global Daily Active Users (DAU)/Monthly Active Users (MAU) Ratio (%)

64% 64% B Social Media
58% Streaming Media

31% 30% 30%
28% 25%
17% o
I I I . 5 5

N% 40%

Hyper-
(@) uireaso Engoged {(@) Lire3so \ . a
U5, with push Sacial L
notifications 3

Source: data.ai
1. Hyper-Engaged Social represents the overage DAU/MAU of Facebook, Instagrom, Snapchet, TikTok, and Twitter
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CY23 H1 ACHIEVEMENTS

Cementing our position as the market-leading family safety

membership service

0NnoO
202
Growing our Driving
audience Membership

~54m ~1.6m
Global Monthly Global Paying
tiv Circles
+17% YoY

42%

YoY liftin CY23 Q2 U.S.

Monthl e ARPPC reflecting price
increase

*For month of June 2023, **June 2023 Annualized Monthly Revenue (AMR}

@) ireseo

Expanding
Internationally

~400k
International Paying
Circles
+44% YoY

On track for UK triple tier
membership launch in H2

vt

Maintaining
financial discipline

~$249m

Annualized Monthly
Revenue™
+43% YoY

~$6.2m

Adjusted H1 EBITDA,
second consecutive quarter
of positive AEBITDA
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CY23 H1 RESULTS SUMMARY

Delivering on growth

Ful

$M 2HI CY23H1  %ch YoY cvszu yson
R

evenue Commentary
Subscription 69.1 104.4 +51%
Hardware 16.5 21.6 +31% +  Strong subscription revenue momentum, up
Other 14.3 13.0 (9)% 51% including hardware subscriptions, and
Total revenue 998 1389 +39% 300-310 O aa eT

* Hardware revenue benefited from higher unit
sales and increased Average Sale Price (ASP)
174.4 248.7 +43% reflecting previous strategic initiatives to clear
channel inventory and prioritize higher margin
sales channels

Annualized Monthly Revenue (AMR)
(excluding Hardware)

Non-GAAP Operating Expenses Q9.8 99.6 0% +  Annualized Monthly Revenue up 43% to
Adjusted* EBITDA (32.3) 6.2 9-14 $248.7 million
Net loss (58.2) {18.5) + Stable non-GAAP operating expenses
*  Positive Adjusted EBITDA for the second
Cash and cash equivalents** 79.3 64.2 consecutive quarter, in line with prior
guidance

Note: Tobles moy not add due to rounding
*Adjusted EBITDA wos previously referred to as Underlying EBITDA. For definitions of EBITDA and Adjusted EBITDA and the use of these non-GAAP
measures, as well 03 o reconciliation of Net Loss to EBITDA and Adjusted EBITDA see Appendix 3

** Cash and cash equivalents includes Restricted Cash
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ACCELERATING SUBSCRIPTION REVENUE GROWTH

Quarterly AMR has more than tripled since our IPO in May 2019

Quarterly Annualized Monthly Revenue ($M)*

250

Jui 23
200 Annualized
Monthly
revenue
150
100
o I

Q19 2019 3419 4019 1Q20 2Q20 3020 4020 1Q21 2Q21 3G21 4Q21 1022 2022 3G22 4Q22 1Q23 2Q23

*Annualized Monthly Revenue (AMR) is a financial measure used by the Company to identify the annualized monthly value of octive customer agreements at the end of a reporting period.
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GLOBAL MAU REACHING NEW HEIGHTS WITH STRONG RETENTION

MAU year-on-year growth of 29%

Life360 Core Monthly Active Users (MAU)(M)

24%
MAU growth
YoY

36% II

Q1 Qa2Q3Q4 Q1 Q2 Q3 G4 Q1 Q2 Q304 Q1 Q203 Q4 Q1 Q2 Q3 Q4 Q1 Q2
18 18 18 18 19 19 19 19 20 20 20 20 21 21 21 21 22 22 22 22 23 23

mUS ®international

*Returning Monithly Active Users are defined os users that ore active in  given month who have registered more than 30 days ago

@) ireseo

Life360 Core Returning Monthly Active Users
by cohort (RMAU)*(M)

RMAU strength
reflects improving
tion metrics

Q1QzQ3Q4Q102Q304 Q1 Q20304 Q1 0203 Q4 Q1 Q2 Q3 04 Q1 Q2
1818 18 18 19 19 19 19 20 20 20 20 21 21 21 21 22 22 22 22 23 23

" 20156 2016 w2017 2018 = 2019 2020 =m2021 m2022 m2023
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SUBSCRIPTION REVENUE

YoY increase of
61% for Life360
core subscription

Consolidated Subscription Subscription revenue as a % of
revenue (SM)* total consolidated revenue (CY23 H1)
Strong subscription growth across U.S.
and international, with consolidated
revenue uplift of 51% including the
contribution of hardware subscriptions

Hardware

Core Life360 subscription reven
growth of 61%, benefiting from price
increases from August 2022 and
repricing of existing iOS and Android
subscribers in November 2022 and
April 2023 resp ly

Life360 US
Subscription

. Hardwaore e
Global revenue growth underpinned Subscription
by 17% YoY uplift in Paying Circles, and 7%
31% YoY increase in CY23 Q2 ARPPC ' ) Life340
CY19 H1 CY20 H1 CY21H1 CY22H1 CY23 H1 International
Subscription

= U.S. minternational

@ Life360 CY23 HI Results August 2023 13




PAYING CIRCLE GROWTH AND ACCELERATING ARPPC GROWTH

Price increase accelerating ARPPC uplift

Paying Circles by product line (000s) Average Revenue Per Paying Circle (ARPPC) ($)*
$141
q O% s S e |t er N tional
. . Q2'23 ARPPC
= ;‘é{,"enc?secérdes increased 42% YoY
10% Yo while for US subscribers
increasing prices reﬁ;cct:ggsznce
significantly
$51

$40\_/——-\_/\_\/\
Ql G2 Q3 Q4 Q1 G2 03 Q4 Q1 G2 G3 Q4 Q1 G2 Q3 Q4 QI 02 Q3 G4 Q1 Q2 Q1 G2 G3 Q4 QI G2 Q3 Q4 Q1 G2 Q3 Q4 Q1 G2 O3 Q4 Q1 G2 Q3 Q4 Gl G2
1 18 18 1B 19 19 19 19 20 20 20 20 21 A 21 2 2 22 22 2 23 23 1818 18 18 19 19 19 19 20 20 20 20 21 21 21 21 22 22 22 22 23 23

mUS minternational

*Price increase took effect acroass all Membership tiers from November 2022. Q2'23 International ARPPC QoQ decline due to currency translation impacts
U.S. Membership plan subscribers % total comprise Silver (16%), Gold (80%) and Platinum (4%)
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COHORT MONETIZATION TRENDS

Rapidly growing U.S. and accelerating International monetization

U.S. Paying Circle Menthly Revenue by Registration
Cohort ($M)

International Paying Circle Monthly Revenue by
Registration Cohort ($M)

£ 88885555 § 88§88 £ 288 8§ 5 8§ 9§ 88§ g
g ¢ 55 £ § &8 2 8 £ &8 3 8 £ & $ & L 5 L 5§ 5 3 L & £ 5 & & %
© 5 233 3 < >0 28 g 5 0 8 2 6 35 & 55 32 < ™03 250 8 <
2016 and Before m2017 2018 = 2019 2020 m2021 m2022 w2023

% 2016 and Before m2017 2018 m2019 =2020 =202 m2022 m2023
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Hardware revenue as % of total

Hardware revenue
($M)* consolidated revenue (CY23 H1)
Hardware
2022 m2023 20
Other
Life360 US
Subscription
12 Hardware
Subseription 7%
7%
Life380
International
Subscription
Q2 Q3 Q4
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OTHER REVENUE

Revenue stabilization
reflects de-risking of
Data business S Ot R 6.8

($M)* total consolidated revenue (CY23 H1)

Data

Hordware

+ Hl revenue decline of 9% year-on-year reflects
new partnership with Placer.ai in January 2022,
and transition to solely sales of aggregated
insights Other

4.3 .
Life360 US

Subscription

+ Intentional decision to trade off growth
opportunity for predictability and reduced
regulatory risk

18.0

Hardware 7%
7 oty

Lead Generaticn ubscription

7%

» Limited strategic focus area in the short term,

with expectation of significant long term CYI9H1 CYZ20H] CY2IHT CY22H1 CY23H1 Life360

growth potential International
Subscription

Total Other Revenue

= Expectations for CY23 revenue of ~$26 million
based on current agreements

CY23 H1 Results August 2023 v
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Strategy
Update

Chief Operating Officer




Grow our Drive Maintain

. Expand .
Audience ! Membership Internationally financial
discipline




STRATEGY UPDATE
Grow our Audience

Continuing to improve the core experience and building user engagement for long-term growth




Mo, thanks

Maps

@ creain | O 508

People

Sadahd
105 Main 5t

mus Since B15om

A < @

lototen  Daving  Satey  Membsanp

Easily find your people, pets,
& things with Tile

Upgrade to Gold and get o FREE Tie
trocker. Legm more.

[ —

Mo, thanke

B vrese0

for a limited time! ©J
Gat o Tils Mate (525 valus) plus on atra
surprise when yau upgrads to Life360 Gold
membership,

Join Gold, geta
free Tile Mate!

Upgroda to Life360 Gold
to get a Tile tracker, and for o limited

Tile bundling promotion

Improved early retention results for
bundled subscriptions
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CY23 H1 achievements - €Y23 H2 and beyond goals
performance and feature parity

x

In December 2022 | had an
accident and the first thing | heard
was the Life360 crash detection.
After | responded to it | had 9 of my
friends arrive to find me within &
minutes. It was very nice to know
the crash detection works.

RS B DE
UM T T ol SIIE R D NS
o

® Ben
UK Life360 Member

« Launch of free crash detection and « Additional languages and improved
enhanced SOS features localization to establish beachheads for
* Global integration of Tile with Life360 map future triple tier launches

* Investment in international marketing to
drive engagement and conversion

* Multi-country triple tier launch readiness
in late CY24 and beyond

= Significant improvements in App
performance e.g. map load-time




STRATEGY UPDATE
Expand Internationally

Monetizing free user base through Membership in key regions

Canada, UK, Australia Performance

MAU (M) Paying Circles (000s) Revenue ($M)
CY22H1 CY22H2 CY23H1 CY22H1 CY22H2 CY23H1 CY22H1 Cy22Hz CY23H)
User retention is Significant growth in Improving conversion driving
approaching U.S. levels, Paying Circles with revenue growth, with ARPPC
supporting top of funnel minimal marketing upside opportunity following
growth investment to date Membership tier launches

@) ireseo




STRATEGY UPDATE
Maintain financial discipline

At pivot point to leverage scale in the cost base while still
investing for growth

Operating Costs by category declining as % total revenue*
Achieved by scale impact and efficiencies without sacrificing growth investment

100%

72%

m Personnel
 User Acquisition & TV
m Commissions

u Other costs

CY22 HI CY23H1

“Operating costs exclude Cost of Sales and all reconciling adjustments between GAAP and Nan-GAAP operating costs as outlined in Appendix 2.
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FINANCIAL OVERVIEW

Market leading retention metrics

US Organic User Retention
Relative retention by cohort (% total)

100%
80%

1 85 ¢ 1317 21 25 29 33 37 41 45 49 53 57 6] 65 ¢9 73
Mar-17 = Mar-18  —— Mar-19 Mor-20

Mar-21 ‘Mar-22 ‘Mar 23

Months since
registration

US Average Churn Rate over Time

(% total monthly subscribers)

— (S —Android

Price incrense impact

01/2020
04/2020
07/2020
10/2020
2021
04/2021
07/2021
10/2021
oV/2022
07/2022
10/2022
02023
04/2023

04/2022
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Month 1 user retention over time

B80%

40%
B Eoka
sEE e
5253

8
8
9
9

Aug
Dec-]
Apr
Aug-]
Dec-19

Dec-20

Aug-20

Apr21

Dec-21

Aug-21

Apr-22

Aug-22
Dec-22

Apr-23

Quarterly U.S. ARPPC before and after price increase (US$)

$150

$130

o
- . .
$70

aizz

+42%

Qz22 Q3 Q422

a2
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FINANCIAL OVERVIEW
User cohort cumulative revenue SM*

Quarter 1 Quarter 2**
330 $30
520 20
$10 $10
* ® 333 Z3zz3z::3
3 2333333 b3 3 b3 33 3 2ZZI2Z232 2 232332 =2 =
3333333373233 3388538333 233233233332 33338823¢833
ks 119 1Q20 e 2018 2019 2020 2021 2022
e 1Q21 1022 Q23
Quarter 3 Quarter 4
$30 $30
520 s20
$10 $10
® s 333z zs3zzzzzzzzzz O
2 223 2 F3
32333223373233383532383 271332223 IE33iG33ziEiai
3Q18 3a19 3Q20 BQ2] e— 3022 4018 AONQ  w— 4020 s 402 e— 4022
*Revenue per cohort includes global iption and oth by each quarterly cohort aver time. Excludes legacy

ADT partnership revenue, “Insufficient data for 2023
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FINANCIAL OVERVIEW

Marketing Payback $M

Quarter 1
520
e 1018 1019 e 1320
— 1021 — 1022 — 1023
sio
0
50 &
s

EEgEEEEEEEEEEEEEEEE
SESSSEFNIREB85768535

Quarter 3

$20 s 3Q18 w— 319 — Q20 s 3071 m—3022

$10

$0

-$10 /

=
553554

3 ==
B3 &

3333333z z:3:3
SR883389230305

“Insufficient data for 2023
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Quarter 2*
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FINANCIAL OVERVIEW

Significant U.S. ARPPC uplift from
progressive price increases in CY22 H2

$200

180

S

$100

480

OM  3M oM 9M  1ZM 15M  18M  2IM  24M 27M  30M  33M  36M  39M  42M  45M 48M  5IM  S4M 57M  60M  63M  6e6M

e 2q17 s 3Q17 e 4Q1F Q8 — 8 — 3018 418

L4 2009 319 —4O1Y e 1020 2020 — 3020

—4000 w1021 — 5021 302 400 —Q2)  m—2022
3022 - 4022 1ae3 2023
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FINANCIAL OVERVIEW

Net subscription revenue retention at or
above 100% even as absolute growth in
subscribers accelerates

Net Revenue Retention - Subscription (vs Previous Half)*

120%
100%
80%

60%

40%
H21 2H21 H22 2H22 1H23

mmmm Net revenue retention (%) e Gross subscriber adds (000s)

Net revenus retention is measured based an the revenue in the final month of the previous period compared to the revenue from the same set of users earmed over
the next six manths (e.g. for 1H2I, revenue retention is caleulated e monthly the period vs. the revenue earned in December 2020).
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FINANCIAL OVERVIEW

Key Financial Metrics (Non-GAAP)

INCOME STATEMENT

U.S. subscription revenue 92.7 81.0 52%
International subscription revenue nz 8.1 45%
Subscription revenue 104.4 69.1 51%
Hardwaore revenue 216 16.5 3%
Other revenue 13.0 14.3 (9)%
_ Non-GAAP Gross Profit 105.8 66.5 59%
Non-GAAP Gross Margin % 76% 67%
a5% 80%
Research and Development (37.5) (43.5) 14%
User Acquisition & TV costs (13.0) (13.6) 4%
Other Sales & Marketing (2.6) (13.3) 28%
__Commissions (20.8) 4.7) (42)%
General & Administrative (18.8) (14.7) (28)%
Non-GAAP Operating Expenses (99.6) (99.8) 0%
Adjusted EBITDA* 6.2 (32.3) NM
Adjusted EBITDA Margin % 4% (32%)
Stock-based compensation (18.2). (16.5) (10)%
Other Non-GAAP adjustments (2.6) (7.3) 65%
EBITDA (14.6) (56.1) 74%|
Net Profit/(Loss) (18.5) (58.2) 68%)
_ CASH FLOW
Net cash used in operating activities (5.5) (38.5) 86%
Net cash used in investing activities (0.9) (13.8) NM
Net cash provided by/{used in) financing activities (19.8) 0.3 NM
Cash and cash equivalents and restricted cash 64.2 79.3 (19)%]

Note: Tables may nat add due to rounding. Refer to the non-GAAP reconciliaticn in Appendix 2

*Adjusted EBITDA was previously referred to as Underlying EBITDA. For definitions of EBITDA and Adjusted EBITDA and the use of these non-GAAP
measures, os well as a reconciliation of Net Loss to EBITDA and Adjusted EBITDA see Appendix 3

**EBITDA was previously referred to os Statutory EBITDA

@) iresso

Commentary

* Non-GAAP gross margin increased YoY
supported by higher subscription gross
margin which benefited from price
increases. Hardware gross margins also
increased due to higher ASP
Non-GAAP Operating Expenses were
stable year-on-year as a result of
workforce reductions and full
integration of acquisitions.

+ Adjusted EBITDA profit reflected strong
revenue growth and stable costs

+ SBC increased 10% as a result of
increased award volumes and transition
equity

+ Operating cash outflow improvement

.

relates to the improved Adjusted EBITDA

performance, and working capital

efficiency post integration of

acquisitions

Investing cash outflows relate to

payments for internally developed

software

* Financing cash outflows relate to final
payments assaciated with the Tile
acquisition and taxes paid for net
settlement of equity awards offset by
proceeds from the exercise of options

+ Total net cash outflow of $26.2m, with
cash and cash equivalents, and
restricted cash of $64.2m at June 2023

C€Y23 H1 Results August 2023
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FINANCIAL OVERVIEW

Income Statement (GAAP)

§ in millions, except share and per share data CY23 H1 CY22 Hi|
Revenue
Subscription 104.4 69.1
Hardware 216 16.5
~ Other 13.0 14.3
Total revenue 138.9 29.8
Cost of subscription revenue 4.4 15.0
Cost of hardware revenue 18.2 18.6
~ Cost of other revenue 7 19
Total cost of revenue 34.3 35.4
Gross Profit 104.6 &4.4
Operating expenses
Research and development 50.4 52.8
Sales and marketing 477 46,1
" General and administrative 267 261
Total operating expenses 123.7 125.0

Other income (expense) o
Convertible notes foir value adjustment 0.2) 21
Derlvative liability fair value adjustment ©.2) 13
), net 15 (1))

the| ;. 14 2.4
Loss before income taxes 18.1) (58.2))
Provision for (benefit from) income taxes 0.4 0.0
Net loss (18.5) (58.2)
Net loss per share, basic and diluted $(0.28) $(0.95)
Weighted-average shares used in computing net loss per share, basic and diluted 66,032,405 61,540,024

Note: Tables may not add due te rounding.

@) iresso
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Outlook

For CY23 Life360 expects to deliver:

Core Life360 subscription revenue growth
in excess of 50% YoY;

Hardware revenue growth of 0% to 5%;

Other revenue of approximately $26 million;
Consolidated revenue of $300 million - $310 million;
Positive Adjusted EBITDA* of $9 million - $14 million;

Positive Operating Cash Flow of $5 million - $10 million;
folalo]

Positive Adjusted EBITDA and Operating Cash Flow for
the remaining quarters of CY23.
*Adjusted EBITDA was previously referred to os Underlying EBITDA. For definitions of EBITDA ond Adjusted EBITDA

and the use of these non-GAAP measures, as well as a reconciliation of Net Loss ta EBITDA and Adjusted EBITDA see.
Appendix 3










APPENDIX 1

Operating Metrics

(in millions, except ARPPC,ARPPS,ASP)
Life360 Core*

Monthly Active Users (MAU) - Total 42.0 47.0 48.6 50.8 54.0
us 27.0 29.3 30.9 317 33.6
International 14.9 17.7 17.6 19.1 20.4

~ Australia 11 1.2 1.4 15 16

Paying Circles - Total** 1.39 1.49 1.49 1.67 1.63
US - Total** 112 1.18 116 1.20 123
International** 0.27 0.31 0.33 0.36 0.40

Average Revenue Per Paying Circle (ARPPC)** $90.88 $93.55 $105.79 $120.70 $119.25

Life360 Consolidated

Subscriptions** 1.9 21 21 21 22

Average Revenue per Paying Subscription (ARPPS)** $76.38 $78.03 $87.54 $97.98 $97.83

Hardware units shipped (stand-alone) 0.5 0.7 1.7 0.6 0.7

Average Sale Price (ASP) $14.48 $15.63 $1.48 $17.22 $15.76

Annualized Monthly Revenue (AMR) $174.4 $184.0 $224.4 $239.5 $248.7

" Life360 Core reflects Life360 App only

** Metrics have been recost to reflect the calculations under o revisad metric definition

@) ireseo
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APPENDIX 2

Cost of Revenue and Operating expenses

GAAP to Non-GAAP reconciliation

Cost of revenue

$M CY23 Hl CY22 H1
Cost of subscription revenue, GAAP 14.4 5.0
Less: Depreciation and amortization (0.6} (0.5)
Less: Stock-based compensation (0.3) {0.4)
Less: Severance and other 1 "
Less: Adjustment in connection with membership benefit 18 .

1 scription revenue, Non-GAAP 3 141
Cost of hardwarerevenue, GAAP 182 18.6
Less: Depreciation and amortization (1.8) (1.8)
Less: Stock-based compensation (0.4) (0.3)
Less: Severance and other [(¢})] =
Less: Adjustment in connection with membership benefit 0.3

Cost of other revenue, GAAP 17 19
Less: Stock-based compensation - {0.1)
Cost of revenue, GAAP 34.3 35.4
Less: Depreciation and amortization (2.4) (2.3)
Less: Stock-based compensation (0.7) (0.7)
Less: Severance and other (0.2) =

2. -

Less: Adjustment in connection with membership ben:

Less: Alignment of accounting policies' - 1.0

Total

Note: Tables may not add due to rounding

Operating expenses

$M CY23 H1 CY22 H1
Research and development expense, GAAP 50.4 52.8
Less: Stock-based compensation {10.0) (8.9)
Less: Severance and other (0.3)
Research and development expe

Sales and marketing expense, GAAP 3 46.1
Less: Depreciation and amortization E @21
Less: Stack-based compensation (1.5) (22)
Less: Severance and other 0.8) ©0.4)
Less: User Acquisition & TV Costs (13.0) (13.6)
Less: Commissions (20.8) (14.7)
Sales and marketing expanse, G

General and administrative expense, GAAP 257 261
Less: Depreciation and amortization " (0.2)

Less: Stock-based compensation
Less: Severance and other

(47)

General a ministrative expen
Total Operating expenses, GAAP
Less: Depreciation and amortization
Less: Stock-bosed compensation

Less: Severance and other

(2.3)
05.7)

Total operating e

1. Includes non-recurring costs reflecting the alignment of accounting policies attrioutoble to the integration with Tile, As these adjustments are net deemed to be non-routine or ene time in nature, they have net been added bock to EBITDA

or Adjusted EBITDA

@) ireseo
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seenpix2  Balance Sheet (GAAP)

M June 30, 2023 December 31, 2022
Assets
Current Assets
Cash and cash equivalents 624 75.4
Restricted cash, current - 133
Accounts receivable, net 335 331
Inventar, 104 108
Costs o abtain revenue contracts, net 13 14
Prepaid expenses and other current ossets 99 85
Total current assets nrs 1427
Restricted cash, noncurrent 17 16
Property and equipment, net 08 04
Costs capitalized to obtain contracts, noncurrent 0.8 0.6
Prepaid expenses and other assets, noncurrent 67 71
Operating lease right-of-use asset, noncurrent 14 08
Intangible ossets, net 49,1 527
Goodwill 133.7 1337
31.8 339.6

Total assets

biliti
Current Liabilities

Accounts payable 7
Accrued expenses and other current liabilities 24.4
Escrow liabilic -
Convertible notes, current 61
Deferred revenue, current an
68.7
Convertible notes, noncurrent 19
03
18
14
Total liabilities 74.1
Commitments and Contingencies
Stockholders' Equity
Common stack 01 01
Additional paid-in capitol 6131 501.8
Notes due from affilotes (0.3)
(257.0)

Accumuloted deficit (275.5)
Accumuloted other comprehensive income 5
Total stockholders' equity

@ Life360 Note: Tables may not add due to rounding
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~erenpix2  Cash Flow (GAAP)

$M Six Months En
2023

Cash Flows from Operating Activities:

Net loss (18.5) (58.2)
Adjustments to reconcile net loss to net cash used in operating cctivities:
Depreciation and amortization 45 45
Amortization of costs capitalized to obtain contracts 0g 17
Amortization of operating lease right-of-use asset 05 -
xpense 8.2 16
Compensation expense in connection with revesting notes 01 (0
Non-cash interest, net 03 [
Convertible notes fair volue adjustment 02 (21
Derivotive liability fair value adjustment 02 (1.3
_Gain on revaluation of contingent consideration o (5.3)
Non-cash revenue from offiliate 0.0) (0.5)
Inventory write-off 09 -
Adjustment in connection with membership benefit 21 -
Changes i i ts and liabilities, net
Accounts receivable, net (0.3) 201
Prepaid expenses and other assets 0.9) b6
Inventory - (05) (1.6)
Costs 1o obtain contracts, net 0.0 {1.8)
Accounts payable &7 (15.0;
Accrued expenses ond other liabilities (1.4) {8
Deferred revenue 1 05
Other liabilities. noncurrent — 0.4
Net cash used in operating activities (5.5) (38.5)
Cash Flows from

for acquisi

B0l
Internal use software
Purchase of property and equipment

Net cash used in investing activities
Cash Flows frem Financing Activities:

Indemnity escrow payment n with on acquisition

Proceeds from the exercise of options 18
Toxes poid reloted to net of equity awards {1.51
Proceeds from repayment of notes due from affiiates 0.6
Issuonce of common stock - 0.1
Cash poid for deferred offering costs = (0.7)
Net Decrense in Cash, Cash ond Restricted Cosh (26.2) {152.0)

Cash, Cash Eguivalents and Restricted Cash ot the Beginning of the Period 504 4
Cash, Cash Equivalents and Restricted Cash at the End of the Period 64.2 79,

(@) 1ife360  note: Tables may not add due ta rounding €¥23 HI Results August 2023 40




APPENDIX 3

Non-GAAP Financial Measures

™M Six Months En June 30,
2023 2022
Net loss (18.5) (58.2)
Add (deduct):
Convertible notes fair value adjustment 0.2 2n
Derivative liabllity foir value adjustment ! 02 .3
Provision for (benefit from) income taxes 0.4 -
Depreciation and amortization 2 45 4.5
Other (income) expense, net (1.5) 11
EBITDA (1a.6) (56.1)
Stock-based compensation 18.2 16.5
Form 10 transaction costs - 2l
Acquisition and integration costs = 104
Non-recurring workplace restructuring costs 37 -
Inventory write-off ¢ 0.9 =
Adjustment in connection with membership benefit® 2n =
Gain an revaluation of contingent consideration = (5.3)
Adjusted EBITDA 6.2 (32.3)

1. To reflect the change in value of the derivative liability associoted with the July 2021 Convertible Notes

2, Includes depreciation on fixed ossets and amortization of acquired intangible assets

3. Relates to non-recurring personnel and severance related i with the workp

announced on Jonuary 12, 2023

4, Relates to the write-off of row materials that have no alternative use to the Company following the decision to
halt development

5. Relates to an odjustment recorded in the current period to reduce product costs recorded to cost of revenue in
connection with the discontinuation of certain battery related membership benefits

(@) Life3so  Note: Tables may ot add due to raunding

We collect and analyze operating and financial data to evaluate the health of our
business, allocate our resources and assess our performance.

EBITDA and Adjusted EBITDA

In addition to total revenue, net loss and other results under GAAP, we utilize non-
GAAP calculations of earnings before interest, taxes, depreciation and amortization
(“EBITDA") and adjusted earnings before interest, taxes, depreciation and
amortization (“Adjusted EBITDA"). EBITDA is defined as net loss, excluding (i)
convertible netes and derivative liability fair value odjustments, (i) provision
(benefit) for income taxes, (iii) depreciation and amortization and (iv) other income
(expense). Adjusted EBITDA is defined as net loss. excluding (i) convertible notes
and derivative liability fair value adjustments, (i) provision (benefit) for income
taxes, (iii) depreciation and amortization, (iv) other income (expense), (v) stock-
based compensation, {vi) Form 10 transaction costs, (vii) acquisition and integration
costs, (viii) non-recurring workplace restructuring costs, (ix) inventory write-offs, (x)
adjustment in connection with membership benefit, and (xi) gain on revaluation of
contingent consideration.

The above items are excluded from EBITDA and Adjusted EBITDA because these
items are non-cash in nature, or because the amount and timing of these items are
unpredictable, are not driven by core results of operations and render comparisons
with prior perieds and competitors less meaningful. We believe EBITDA and
Adjusted EBITDA provide useful information to investors and others in
understanding and evaluating our results of operations, as well as providing useful
measures for period-to-pericd comparisons of our business performance.
Moreover, we have included EBITDA and Adjusted EBITDA in this media release
because they are key measurements used by our management team internally to
make operating decisions, including those related to operating expenses, evaluate
performance. and perform strategic planning and annual budgeting. However,
these non-GAAP financial measures are presented for supplemental informational
purposes cnly, should not be considered a substitute for or superior to financial
information presented in accordance with GAAP, and may be different from
similarly titled non-GAAP financial measures used by other companies. As such, you
should consider these non-GAAP financial measures in addition to other financial
performance measures presented in accordance with GAAP, including various cash
flow metrics, net loss and our other GAAP results.
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APPENDIX 3

Non-GAAP Financial Measures cont’d

The following table presents a reconciliation of net loss, the most directly
comparable GAAP measure, to Adjusted (loss) profit from ordinary

activities after tax.

Months Ended June 3¢

SM 2023 2022
Net loss (18.5) (58.2)
Stock-based compensation 82 16.5
Form 10 transaction costs - 21
Acquisition and integration costs . 10.4
Gain en revaluation of contingent consideration - (5.3)
Non-recurring workplace restructuring costs ! 37 -
Inventory write-off 2 09 -
Adjustment in connection with membership benefit* @n =
Amortization attributable to intangible assets in 4 43

connection with acquisitions
Adjusted (loss) profit from ordinary at

1. Relates to nan-recurring personnel and severance related exj
announced on Januory 12, 2023

les after tax

es in connection with the workplace restructure

2. Relates to the write-off of row moterials that have no olternative use ta the Company following the decision to halt

development

3. Relates to an adjustment recorded in the current period to reduce product costs recorded to cost of revenue in

cennection with the discontinuation of certain battery related membership benefits

(@) Life3so  Note: Tables may ot add due to raunding

Adjusted (loss) profit from ordinary activities after tax

Adjusted (loss) profit from ordinary activities after tax is
defined as net loss, excluding (i) stock-based compensation,
(i) Form 10 transaction costs, (iii) acquisition and integration
costs, (iv) gain on revaluation of contingent consideration, (v)
non-recurring workplace restructuring costs, (vi) inventory
write-off, (vii) adjustment in connection with membership
benefit, and ( amortization attributable to intangible
assets in connection with acquisitions. The above items are
excluded from net loss because these items are non-cash in
nature, or because the amount and timing of these items are
unpredictable, are not driven by core-results of operations
and render comparisons with prior periods and competitors
less meaningful. This non-GAAP financial measure is presented
for supplemental informational purposes only, should not be
considered a substitute for or superior to financial information
presented in accordance with GAAP, and may be different
from similarly titled non-GAAP financial measures used by
other companies. As such, you should consider this non-GAAP
financial measure in addition to other financial performance
measures presented in accordance with GAAP, including
various cash flow metrics, net loss and our other GAAP results.

€23 H1 Results August 2023

a2










