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SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

______________

FORM 8-K

CURRENT REPORT

Pursuant to Section 13 or 15(d) of the
Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): September 13, 2023

Life360, Inc.

(Exact name of registrant as specified in its charter)


Delaware



000-56424



26-0197666


(State or other jurisdiction of

incorporation or organization)


(Commission File Number)


(I.R.S. Employer

Identification No.)


1900 South Norfolk Street, Suite 310

San Mateo, CA 94403

(Address of principal executive offices, including zip code)

(415) 484-5244

(Registrant’s telephone number, including area code)

Not applicable.

(Former name or former address, if changed since last report)

______________


Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

	Title of each class
	Trading Symbol(s)
	Name of each exchange on which registered

	None.
	None.
	None.






Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company ☒

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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Item 7.01	Regulation FD Disclosure

We are furnishing this Item 7.01 of this Current Report on Form 8-K in connection with the disclosure of information, in the form of the textual information from a PowerPoint presentation given during the Bell Potter Technology Decoded Conference on September 14, 2023 at 10:30 a.m. Australian Eastern Standard Time (September 13, 2023 5:30 p.m. PT). A copy of the PowerPoint presentation used for the conference is furnished as Exhibit 99.1 to this Current Report on Form 8-K.

The information in this Item 7.01 of this Current Report on Form 8-K (including Exhibit 99.1) is furnished pursuant to Item 7.01 and shall not be deemed to be “filed” for the purpose of Section 18 of the Exchange Act or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference into any filing under the Securities Act or the Exchange Act, except as shall be expressly set forth by specific reference in such a filing. This Item 7.01 of this Current Report on Form 8-K will not be deemed an admission as the materiality of any information in this Item 7.01 that is required to be disclosed solely by Regulation FD.

The text included with this Item 7.01 of this Current Report on Form 8-K will be available on our website located at www.life360.com, although we reserve the right to discontinue that availability at any time.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits

	Exhibit No.
	Description

	99.1
	Life360, Inc. Conference Presentation
	

	104
	Cover Page Interactive Data File - the cover page XBRL tags are embedded within the Inline XBRL document




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.


LIFE360, INC.

Dated:	September 14, 2023	By:	/s/ Russell Burke
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Russell Burke

Chief Financial Officer
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Disclaimer
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This document does ot consitute on cfer, invitaton,solcitaton o recommendation withrespect to the purchase o sole o any security in the Compony nor doss it constiute inanciol
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i the Company's securiies. The information does n take ino occount the investment objectives,finoncia ituation, taxation stution o needs of ony particulr nvestor. An investor must
hot act on the basisof any matter contained inthis document but must make ts own assessment of the Compony and condut s own investigations and analysi. Investors houid ossess
their own indiidual financiolcircumstances and consider talking toa financiol adviser,professional adviser o consultant before making any Investment decision.

By reading this document you ogrea to be bound by the imitations set out i this document. No repressntation or wartonty, express or impied, s mod 0sto the accuracy, reliabiity.
completenass or faimess of the nformation, opinons forecoss,reports, stimates and conclusions contoined n this document. To the maximum extent permited by low, none of the
Company andits related bodes corporate, o thir respective directors, employees o agents.nor any other person accepts liabilty for loss arising from the use of o reiance on
information contained n his document o otherwise oising in connection with %, including without lmitation any bty from foul of negigence.

Post performance is ot indicotive o future performance and no quorantse of futue returns s impled o given. Nothing contained inthis document nor any information made avaiiobie to
youis, ot thal be reked Upon as. @ romise,rapresanttion. warianty of Guorantes a3 to the pest presant of the uture performance of the Compony.

Certain statements in this documen consttute forword-Jooking statemens wihin the meaning of the rivat Securiies Ligotion Reform Act o 1995 (PLSRA), Section 27A o the Securites
Actof 1933, os omendad. and Section ZIE of the Secuities Exchange Actof 1934, os amended (e Exchange Act). Statements that are not historical n nature. including the words
“anticate”, “expect’ "suggests’, ‘plon" believe’, “Intend’, ‘estimatey’, 1a1gets’"project’. should” "coule. “would”,"may”, Wi, forecost”ond other simir expresions are ntended to
dentity forword-aoking stotements. These forward-looking statementsinclude, but ore not imited {0, stotements regording:the Company s growth trotegy and business plan and the
‘Company's abilty o effctively manoge it growth ond moet futuro capital requiroments the Company's expectations regording future fnancial performance, ncluding 1 expectations
regording s revenue, revenue growth, adjusted EBITDA, and operating cash flow, and the Company's ailty o achieve or maintain future proftabilty; the Company's abiity to further
penerat s existing member bose, maintain and expand its member base ond increase monetizotion of s member base: the Company's abilty to expand internationally and the
Sgnificanca of s globol opportunity. the Company's Gbilty to antcipate morket needs o develop new products ond serices o enhance exising products and senvices to met hose
naeds; ond the Company's bty to increose sole of 1 products and services. Such forword-looking stotements ore prediction. projections ond ofher statements about future events that
e bt on curtent sxpectotions and assumptions and. o5 result involve known ond unknown ks, incertaintes, ossumption: and other mportant factors, many of which are beyond
the cantolof the Company and which may couse actual resul. performance or achievements o differ materaly from those expressed of implied by such stalements. Forward-ooking
stotements are provided 0s a generdl guide only. ond should not berelied on 0s an indication or guarantee of future performance. They can be affected by inaccurot assumptions we.
might make or by known o unknown isks or uncertainties. Given thase uncartointis.recpients ore cautioned to not place undue raliance on any forward-fooking itotement. Forword-
Iooking stotements speak only 03 of the date they ara made. Subject to any continuing obligations under appicable law the Company disclims ony obiigation or undertaking to
disseminate any Updotes or revisios to ony forward-looking stotements in ths document fo reflect any change in expectations in elation o such forward-looking statements or any
change n ovents, conditions o crcumstances on which any such statement s based.

This document contains unoudited financial information for the Company thot hos been prepared by the Company's management. The Company's esults are eported under US-GAAP.
Investorsshouid be awere thot certain financiol dota included in this presentation including Gveroge revenus per paying circle (ARPPC).ond average revenue per User (ARPL) is ‘non. IFRS
information’ under Reguletory Guide 230 (Disclosing non-IFRS financial nformation) publishad by ASIC of ‘rion-GAAP financial measares” within the meaning of Reguiotion G of the
Exchange Act

Allvalues ore stated in US dollors unless ctherwise stoted.
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WHY WE EXIST

The Life360 mission is to keep
people close to the ones they love

Life360 aims to build on our foundation of location and family safety to disrupt billion dollar
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CY23 H1 USER HIGHLIGHTS
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BEST IN CLASS ENGAGEMENT

Rivals the biggest names in social and streaming media

Global Daily Active Users (DAU)/Monthly Active Users (MAU) Ratio (%)
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CY23 H1 ACHIEVEMENTS

Cementing our position as the market-leading family safety
membership service

208 &l
Growing our iving Expanding Maintaining
audience Membersh Internationally financial discipline

~54m
Global Monthly

~400k ~$249m

International Paying Annualized Monthly
Circles Revenue**
+44% YoY +43% YoY

® ~86.2m

On track for UK triple tier Adjusted H1EBITDA,
membership launch in H2 second consecutive quarter
of positive AEBITDA

“For month of June 2023, *June 2023 Annualized Monthly Revenue (AMR)
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CY23 H1 RESULTS SUMMARY

Delivering on growth

CY23 Full Year

BY] CY22H1 CY23H1  %chYoY
Guidance

Revenue

Subscription 691 1044 +51%

Hardware 165 216 +31%
Other 143 13.0 9%
Total revenue 998 1389 +39% 300-310
Annualized Monthly Revenue (AMR) ol BAED TR

(excluding Hardware)

Non-GAAP Operating Expenses 99.8 99.6 0%

Adjusted* EBITDA (32.3) 6.2 9-14
Net loss (58.2) (18.5)

Cash and cash equivalents** 793 642

Note: Tobles moy not odd due to rounding.
“Adjusted EBITDA wos previousl referred to os Underlying EBITDA. For defnitions of EBITDA ond Adjusted EBITDA and the use of these non-GAAP
sures. o5 el 0t reconcilotion of Net Loss o EBITOA andt Adjusted EBITOA see Appendix 3
‘ond cosn equivalents includes Restrcted Cash
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Commentary

+ Strong subscription revenue momentum, up

51% including hardware subscriptions, and
61% for Life360 subscriptions

* Hardware revenue benefited from higher unit

sales and increased Average Sale Price (ASP)
reflecting previous strategic initiatives to clear
channel inventory and prioritize higher margin
sales channels

+ Annualized Monthly Revenue up 43% to

$248.7 million

+ Stable non-GAAP operating expenses
* Positive Adjusted EBITDA for the second

consec
guidance

line with prior
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ACCELERATING SUBSCRIPTION REVENUE GROWTH

Quarterly AMR has more than tripled since our IPO in May 2019
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GLOBAL MAU REACHING NEW HEIGHTS WITH STRONG RETENTION

MAU year-on-year growth of 29%
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PAYING CIRCLE GROWTH AND ACCELERATING ARPPC GROWTH
Price increase accelerating ARPPC uplift
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STRATEGY UPDATE

2023 Key Initiatives

Grow our Drive
Audience Membership
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STRATEGY UPDATE
Grow our Audience

Continuing to improve the core experience and building user engagement for long-term growth

Bring the map to life Amplify member communications Feedback to encourage
to drive engagement safer driving
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STRATEGY UPDATE

Drive Membership

Leverage hardware bundling and feature-focused
promotions to drive continued subscription revenue growth
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experience
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STRATEGY UPDATE

Expand
Internationally
Creating free international

user experience parity to
drive growth

International Free User Retention
(Month 1)

Significantly improving international retention
in line with investment with feature parity
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CY23 H1 achievements - €Y23 H2 and beyond goals
performance and feature parity

x

In December 2022 had an
accident and the first thing | heard
was the Life360 crash detection.

After | responded toit | had 9 of my
friends arrive to find me within 5
Tile® A7HaLICH minutes. It wos very nice to know
the crash detection works.

UK Life360 Member

+ Launch of free crash detection and « Additional languages and improved
enhanced SOS features localization to establish beachheads for

+ Global integration of Tile with Life360 map future triple tier launches

« Significant improvements in App « Investment in international marketing to
performance e.g. map load-time drive engagement and conversion

« Multi-country triple tier launch readiness
in late CY24 and beyond
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STRATEGY UPDATE

Expand internationally S
Momentum ahead of Q4 UK launch

“T'he anxiety had become a roar’s how to
survive when your teen’s on a gap year

Friendsapp
Life360
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EXCLUSIVE: 'We track our kids during
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more freedom’
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STRATEGY UPDATE

Expand Internationally
Monetizing free user base through Membership in key regions

MAU (M)

— B

CY22HI CY22H2 CY23H1

User retention is
approaching U.S. levels,
supporting top of funnel

growth
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Canada, UK, Australia Performance

Paying Circles (000s)

Er

CY22HI CY22H2 CY23HI

Significant growth in
Paying Circles with
minimal marketing
investment to date

Predominantly English-speaking country
performance (Canada, UK, Australia)

+ Represents a highly attractive market. Key
Revenue ($M) performance indicators are approaching the
USS. levels prior to the Membership launch

2 - Engagement
/ - User Retention
- Brand awareness

« Significant CY23 H1 YoY growth despite
minimal marketing investment to date

« Triple tier Membership launched in Canada
in November 2021, with 120% uplift in ARPPC
and 72% increase in revenue. This forms the
initial playbook for the international rollout

UK triple tier Membership on track for CY23
cYzH vz Cvaak Q4 launch. To include hardware bundling, in
line with U.S. Membership experience
Improving conversion driving
revenue growth, with ARPPC
upside opportunity following
Membership tier launches
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